NICORETTE 

Nasal  Spray 
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NICORETTE 

9>Nasal  Spray 

Contains  nicotine 

THE  FASTEST  RELIEF  FOR  STRONG  CRAVINGS 


ABBREVIATED  PRODUCT  INFORMATION:  For  the  treatment  of  nicotine  dependence  and  the  rapid  relief  of 
withdrawal  symptoms  which  may  occur  during  smoking  cessation.  It  may  be  of  particular  benefit  to  the  most 
heavily  dependent  smokers.  Legal  Category:  R  Product  Licence  Holders:  Pharmacia  &  Upjohn  Ltd.  Date  of 
Preparation:  May  2000.  Further  information  is  available  from  Pharmacia  &  Upiohn  Ltd.,  JV 
Davy  Avenue,  Milton  Keynes,  MK5  8PH,  UK.  Tel.  01908  661  101.  67  Pharmacia &Upjohn 


Survey  shows 
public  support 
for NI pharmacy 

Doctors  told  to  hold 
back  on  prescribing 
bupropion  on  NHS 

Take  your  seat  for  a 
lively  programme  of 
seminars  at  Chemex 
Prostavasin:  direct  to 
German  pharmacies 
Accantia  launched  to 
sell  Lil-lets/Simple 


Diagnostically 
challenged  market 


Online  at  http://www.dotpharmacy.com/ 


What  anti-fungal  can 
offer  a  triple  action  in 
a  1  week  treatment? 


Canesten.CAN 

A 

Canesten  Hydrocortisone  is  the  only  product  that  you  can  recommend 
that  combines  a  broad  spectrum  anti-fungal  and  anti-bacterial  action  with 
1%  hydrocortisone.  Offering  fast,  effective  symptom  relief  makes  it  an  excellent 
choice  to  clear  sweat  rash,  or  athlete's  foot.  So  it's  no  wonder  most  pharmacists 
make  Canesten  Hydrocortisone  their  number  one  recommendation. 


Canesten9 


Hydrocortisone 


Eliminates  sweat  rash  soothes  inflammation  and  itching 


Clotrimazole  1%     Hydrocortisone  1% 


Product  Information  For  Canesten  Hydrocortisone.  Presentation:  Canesten 
Hydrocortisone  cream  contains  l%  w/w  clotrimazole  and  1%  w/w  hydrocortisone 
Indications:  Athlete's  foot  and  candidal  intertrigo  where  co-existing  symptoms  of 
inflammation  require  rapid  relief  Dosage  and  Administration:  Apply  thinly  and 
evenly  to  affected  area  twice  daily  and  rub  in  gently  Contra-indications:  Use  on  face, 
eyes,  mouth  or  mucous  membranes,  broken  or  large  areas  of  skin,  cold  sores  or  acne, 
for  treatment  periods  longer  than  seven  days,  hypersensitivity  to  ingredients 
Do  not  use  in  the  following  unless  prescribed  by  doctor  children  under  10  years. 


pregnancy  and  lactation,  on  ano-genital  area,  to  treat  ringworm  or  secondarily 
infected  skin  conditions  Warnings  and  Precautions:  Long-term  continuous  therapy 
to  extensive  areas  of  skin  should  be  avoided  Avoid  covering  treated  area  with  tight 
dressing  Side-effects:  Local  mild  burning  or  irritation  Very  rarely,  patient  may 
find  irritation  intolerable  and  stop  treatment  Hypersensitivity  reactions 
Legal  Category:  P  Cost:  15g  tube  £4  49  MA  Holder:  Bayer  pic,  Consumer  Care 
Division.  Newbury.  Berkshire  RG14  1JA  Product  Licence  Number:  PL  0010/0216. 
Date  of  Preparation:  May  2000 
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What  a  funny  profession  pharmacy  is.  Instead  of 
putting  its  personal  gain  first,  it  forgoes  profit  to 
be  of  service  to  its  customer,  the  patient.  Of 
course  it  is  recognised  the  dispensing  fee  of 
97.5p  is  inadequate  recognition  of  a  pharmacist's  professional 
input  (which  extends  well  beyond  the  NHS  supply  remit  into 
self-care),  but  as  a  fee  for  "sticking  a  label  on  a  box"  it  might  be 
too  much  in  the  eyes  of  some.  Thank  goodness  that  an 
independent  survey  of  community  pharmacy  in  Northern 
Ireland  has  quantified  the  value  that  the  public  place  on  the 
advice  and  service  provided  by  pharmacies.And  warm  words 
indeed  from  the  Minister  of  Health  in  the  Province  (see  p4). 
But  warm  words  in  the  past  have  turned  out  to  be  hollow 
praise  when  emanating  from  Westminster.  Northern  Ireland's 
political  situation  means  it  is  not  necessarily  the  Whitehall  tail 
wagging  the  health  service  dog  and  such  a  welcome  from  the 
Health  Minister  Bairbre  de  Bnin  may  signal  even  more 
support  for  community  pharmacy.This  is  especially  true  as  Ms 
de  Brim's  portfolio  includes  social  services  and  public  safety, 
giving  seamless  care  a  head  start.  In  Scotland,  Health  Minister 
Susan  Deacon,  whose  portfolio  occupies  some  60  per  cent  of 
Scottish  Parliament  time,  has  shown  similar  enthusiasm  for 
pharmacy,  although  her  selection  of  members  of  the  Scottish 
NHS  Modernisation  Board  worryingly  lacks  a  pharmacist. 

But,  for  the  practitioner,  it  cannot  be  stressed  enough  to 
Government  that  without  adequate  and  appropriate  remun- 
eration, there  may  not  be  a  pharmacy  service  of  which  the 
ministers  can  sing  high  praise.  Now  that  the  consultation  on 
emergency  hormonal  contraception  going  over  the  counter 
is  closed,  the  profession  should  start  stressing  that  to  provide 
equitable  access,  pharmacists  should  be  allowed  to  prescribe 
or  supply  EHC  free  on  the  NHS.  But  let's  make  sure  that  we 
get  more  than  just  the  derisory  97.5p "professional" fee. 


N  Ireland  health  minister  praises  pharmacy  services  4 

Bairbre  de  Brun  is  impressed  with  the  results  of  a 
survey  showing  public  support  for  NI  pharmacy 

CPs  asked  to  refrain  from  prescribing  Zyban 

I  [call  li  am  In  ini  ies  havi  aski  d  CiPs  to  hold  I  >ai  k 
from  recommending  the  aid  to  smoking  cessation 

Levonelle  restriction  illogical  6 


...  to  give  only  to  women  over 
1 6  OTC,  says  the  NPA 

First  pharmacy  law  professor  6 

The  University  of  Nottingham 
has  appointed  Joy  Wingfield 
(right),  BTC's  assistant 
pharmacy  superintendent 

Statutory  Committee:  cyclizine  supplier  struck  off  8 

Plus...  committing  offences  while  off  the  register 
and  career  blighted  by  alcohol  abuse 


Testing  times  in  the  diagnostic  market  19 

With  the  growth  in  diabetes  and  warfarin  monitoring, 
and  pregnancy  testing,  the  diagnostic  market  is 
becoming  increasingly  important  for  pharmacists 


News  from  Germany 


29 


Traditional  distribution  routes  are  changing,  and  so  is 
the  image  of  pharmacy  on  view  at  Expo  2000  (below) 


Take  a  seat  for  a  lively  programme  at  Chemex  2000  30 

The  seminar  programme  highlights  major  issues 
fai  ins  |  'harm, n  \  in  i  hi  2  1st  centur) 

Accantia  is  new  owner  of  til-lets  and  Simple 

Ex-Smith  &  Nephew  executives  have  set  up  this 
new  company  to  sell  S&N's  former  ranges 

Personal  care  consumers  loyal  to  pharmacies 

Independent  pharmacies  have  the  most  loyal 
personal  care  customers,  according  to  Verdict 

Take  the  Pharmacist  Challenge! 

Don't  miss  the  chance  of  winning  £1,500!  Turn  to 
the  inside  back  cover  and  fill  in  the  form.  It  won't 
take  long  and  it  might  be  your  lucky  day! 
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Post  Office  'should 
be  our  example1 

AAH  Pharmaceuticals  has  written  to 
the  Government  saying  that  pharma- 
cies are  in  need  of  help  as  much  as 
Post  Offices,  which  are  likely  to 
receive  subsidies. 

Managing  director  Steve  Dunn  has 
expressed  his  "complete  frustration'' 
that  independent  pharmacy  has  sever- 
al problems  the  Government  could 
solve  without  resorting  to  subsidies, 
"yet  we  are  continually  ignored ". 

He  has  also  written  to  pharmacy 
organisations  saying  how  they  could 
achieve  more  if  they  spoke  with  one 
voice.  "If  ever  we  needed  an  example 
of  how  to  achieve  action  by  the 
Government,  the  Post  Office  should  be 
it,"  he  says. With  one,  very  loud  voice  it 
lobbied  Parliament  about  the  dangers 
to  businesses  and  achieved  a  reaction 
almost  immediately. 

Mr  Dunn  could  think  of  no  better 
motivation  for  pharmacy  bodies  and 
pressure  groups  to  merge.  "If  they 
remain  disparate  in  their  external  com- 
munications, so  will  their  voices  and 
messages,"  he  says. 

"Surely  we  should  consider  a  cross- 
body  group,  used  to  lobby  and  com- 
municate strategic  messages,  devised 
to  achieve  the  end  that  everybody 
wants  -  to  have  pharmacy  recognised 
as  an  industry  worthy  of  saving,  and 
pharmacists  recompensed  for  work 
done  and  recognised  as  professionals 
vital  to  the  running  of  the  NHS." 


Healthcare 
advice 


For  a  professional, 
personal  and 
caring  service 
consult  your 
pharmacist 


3UTA 


IB 


iUTA 


PHARMA 


'For  a  professional,  personal 
and  caring  service  consult 
your  pharmacist'.  That's 
sound  healthcare  advice, 
and  it  is  the  message  on  the 
poster  inserted  in  this 
week's  issue,  sponsored  by 
the  Ceuta  Healthcare  Group 
of  Companies  and  Chemist 
&  Druggist.  And  it  pays  to 
display,  so  if  this  is  a 
message  you  want  to  give  to 
your  customers,  make  sure 
you  put  the  poster  where 
they  can  see  it! 


NI  Health  Minister  praises 
pharmacy  services 


Northern  Ireland's  Health  Minister  has 
praised  the  services  provided  by  com- 
munity pharmacies. 

Following  the  results  of  a  survey  of 
the  public's  use  and  attitude  towards 
community  pharmacies,  Bairbre  de 
Brun  said:  "The  positive  results  of  this 
survey  demonstrate  the  special  place 
that  pharmacies  occupy  in  local  com- 
munities; most  people  know  their 
local  pharmacist  and  greatly  value  the 
services  they  provide." 

Currently,  504  community  pharma- 
cies have  a  health  service  contract  in 
Northern  Ireland.  The  survey  found 
that  on  average,  244  customers  visit  a 
community  pharmacy  every  day  and 
that  88  per  cent  of  customers  consider 
the  right  amount  of  information  is 
given  when  obtaining  a  prescription. 
Some  76  per  cent  are  always  satisfied 
with  the  quality  of  advice  given. 

"When  one  realises  that  [244  daily 
visits  per  pharmacy]  is  over  120,000 
visits  every  day,  it  is  not  surprising  that 
pharmacies  are  very  much  the  'open 
door' of  our  health  services,"  said  Ms  de 
Brun. This  equates  to  9  per  cent  of  the 
Northern  Ireland  population  aged  IS 
or  over  visiting  a  community  pharma- 
cy on  any  given  day.  'Most  importantly, 
the  survey  shows  that  there  is  a  very 
high  level  of  satisfaction  with  the  ser- 
vice provided  by  pharmacists." 

Saying  that  pharmacists'  knowledge 
and  skills  across  the  board  make  them 
unique  among  health  professionals, 
the  Minister  for  Health,  Social  Services 
and  Public  Safety  added:"I  want  to  bet- 
ter utilise  these  skills  to  help  get  the 


best  out  of  prescribed  medicines.This 
is  why  we  are  currently  funding  an 
important  medicines  management 
initiative  through  community  pharma- 
cies." 

The  research  was  commissioned  by 
the  Department  of  Health  and  Social 
Services,  with  the  support  of  the 
Pharmaceutical  Society  of  Northern 
Ireland  and  the  Pharmaceutical 
Contractors'  Committee.  Pricewater- 
house  Coopers  obtained  3.084  inter- 
views in  103  pharmacies  in  March  and 
April  across  the  four  Board  areas  of 
Northern  Ireland. 

A  head  count  of  customers  exiting 
pharmacies  took  place  in  half  of  the 
pharmacies.  The  minimum  recorded 
was  59;  the  maximum  1,1 20. The  main 
reason  people  visited  a  particular 
pharmacy  was  closeness  to  home  (44 
per.  cent),  because  they  had  always 
used  that  pharmacy  (30  per  cent)  and 
because  the  staff  were  friendly  (27  per 
cent).  Repeat  prescriptions  and  home 
deliveries  were  seen  as  ways  in  which 
the  community  pharmacy  could  serve 
the  public  better. 

The  report  concludes  that  choice  of 
pharmacy  is  strongly  linked  to  proxim- 
ity and  pharmacy-client  relationships. 
There  is  also  opportunity  for: 

•  the  development  of  repeat  dispens- 
ing services 

•  medicines  home  deliver)' 

•  private  consultation  areas 

•  extended  opening  hours 

•  pharmacist  monitoring  of  drug 
treatments 

•  and  pharmacist  prescribing. 


Among  the  other  findings  of  the 
Community  Pharmacy  Activity 
Survey  are  the  following: 

•  58  per  cent  of  all  customers  visit 
a  community  pharmacy  at  least  once 
a  week 

•  91  per  cent  of  all  customers  visit 
at  least  once  a  month 

•  46  per  cent  of  customers  pur- 
chase OTC  healthcare  products  from 
a  pharmacy  at  least  once  a  month 

•  over  three-quarters,  76  per  cent, 
get  advice  when  purchasing  OTC 
healthcare  products;  of  these  62  per 
cent  receive  this  advice  before  pur- 
chase, and  30  per  cent  before  and 
after  purchase 

•  seven  in  ten  over  65s  never  pur- 
chase OTC  healthcare  products  from 
elsewhere 

•  59  per  cent  of  customers  never 
purchase  OTC  healthcare  products 
from  supermarkets,  petrol  stations  or 
corner  shops 

•  females  are  three  times  more 
likely  to  visit  a  community  pharmacy 
than  males 

•  5  per  cent  of  customers  visit  a 
community  pharmacy  every  day 

l  eight  out  of  ten  of  all  customers 
would  normally  visit  the  same  phar- 
macy 

•  nine  out  of  ten  customers  over 
65  years  visit  the  same  pharmacy 

•  almost  half  of  all  customers,  46 
per  cent,  visit  a  pharmacy  to  collect 
a  prescription,  and  15  per  cent  visit 
to  purchase  general  healthcare 
products. 


Over  half  in  Friday's  NPA  poll  supportive  of  PSNC  merger 


A  poll  of  the  40  pharmacists  who 
attended  the  NPA  members  meeting  in 
Birmingham  last  Friday  showed  that 
well  over  half  supported  the  idea  of 
creating  a  new  representative  body  for 
community  pharmacy,  by  merging  the 
Association  with  the  Pharmaceutical 
Services  Negotiating  Committee. 

Ben  Zatland,  NPA  chairman,  pointed 
out  that  a  major  customer' for  pharma- 
cy organisations  is  the  Government.  It 
is  faced  with  lour  at  the  moment  - 
NPA,  PSNC,  CCA  and  the  RPSGB  There 
is  a  tremendous  amount  of  duplication 
and  time  wasted  as  a  result,  he  said. "It 
would  put  pharmacy  in  a  much  better 
position  if  there  was  a  unified  voice." 

Roger  Jefferies,  secretary  of  North 
Derbyshire  LPC,  suggested  it  would  be 
difficult  for  the  NPA  to  merge  with 
PSNC  and  then  negotiate  on  behalf  of 
contractors.  Man)'  independent  phar- 
macists would  like  to  see  the  large 
multiples  go  out  on  their  own  to  nego- 


tiate, he  said.  The  Royal  Pharma- 
ceutical Society  has  not  done  the  job  it 
should  have  done  in  pulling  together 
pharmacists,  he  added. 


Ben  Zatland  warned  that  people 
should  not  run  away  with  the  idea  that 
PSNC  and  the  NPA  were  adversaries  - 
the  two  worked  closelv  together. 


NPA  director  John  D'Arcy  presents  Health  Minister  Gisela 
Stuart  with  a  pharmacy  figurine,  as  thanks  for  putting  in 
two  appearances  at  the  Association's  roadshow 
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Plea  for  minimal  intrusion 
if  EHC  deregulated 


Cardiac  patients  for  pharmacy  support 


Coronary  heart  disease  patients  have 
expressed  their  support  for  pharmacy- 
led  medicines  management 

A  survey  carried  out  via  the  British 
Cardiac  Patients  Association  showed 
that  94  per  cent  of  the  427  respon- 
dents found  the  pharmacist's  interven- 
tion useful  and  helpful  when  dis- 
cussing the  patients  condition  and 
their  medication. 

The  Pharmaceutical  Services 
Negotiating  Committee  believes  that  a 
community  pharmacy-based  medi- 
cines management  service  will  benefit 
such  patients.  "If  a  medicine  manage- 
ment service  is  offered  to  all  CHD 
patients  putting  the  advice  and  discus- 
sions with  patients  on  a  structured 
basis,  then  clearly  this  will  be  a 
tremendous  boost  to  patient  care,"  it 
said  on  Monday. 

The  BCPA  was  not  surprised  by  the 
survey  results:  "We  have  known  for  a 
long  time  through  our  daily  contact 
with  patients  that  they  really  value 
being  able  to  use  their  pharmacy  to 
access  information  and  monitor  their 
condition.  Community  pharmacists 
are  an  essential  part  of  the  pathway  of 
seamless  care  that  cardiac  patients 
urgently  need." 

PSNC  added  that  over  50  areas  in 


England  and  Wales  have  expressed  an 
interest  in  being  a  pilot  for  the  medi- 
cines management  initiative.  An 
announcement  is  awaited  on  whether 
the  £1.8  million  bid  for  funding  has 
been  accepted  by  the  NHS  Executive. 

Look  out  for  this  month  s 
Update  question  paper 

Enclosed  in  this  week's 
issue  is  the  question- 
naite   fot   Pharmacy  II 
Update  modules  car- 
ried in  June: 

•  travellers'  diarrhoea  (1 165) 

•  NSAID-induced  bleeding  (1 166) 

•  services  to  homes  (1 167) 

•  psoriasis  (1 168). 

Pharmacy  Update  is  a  distance  learning 
programme  accredited  by  the  College  of 
Pharmacy  Practice.  Previous  modules 
can  be  obtained  by  using  the  faxback 
service  on  0891  444791  (premium 
rates  apply). 

Internet  users  can  catch  up  by  accessing 
the  dotpharmacy  site  (http://www.dot- 
pharmacy.com).  The  Pharmacy  Update 
multiple  choice  questionnaire  and  tele- 
phone matking  service  are  supported  by 
Genus  Pharmaceuticals. 


GPs  asked  to  hold  back  on  Zyban 


The  British  Pregnancy  Advisory 
Service  has  called  for  minimal  inter- 
vention by  pharmacists  if  emergency 
contraception  becomes  available  as  a 
P  medicine. 

The  charity  urges  that  any  guidance 
to  pharmacists  from  the  Royal 
Pharmaceutical  Society  should  be  the 
minimum  required  clinically  for  the 
safe  supply  of  the  medicine. 

"Any  protocol  that  requires  a  phar- 
macist to  discuss  details  of  a  woman's 
sexual  history  and  the  reasons  why 
she  requires  emergency  contraception 
would  be  unnecessary,  intrusive  and 
may  deter  women  from  obtaining  the 
product.  It  would  also  be  without  pur- 
pose, as  in  many  cases  a  woman  might 
be  purchasing  emergency  contracep- 
tives for  use  some  time  in  the  future, or 
for  use  by  someone  else.  For  these  rea- 
sons, there  should  be  no  requirement 
to  document  any  of  the  woman's 
details,"  the  BPAS  says  in  response  to 
the  Medicines  Control  Agency's  con- 
sultation on  the  proposed  switch  of 
levonorgestrel  0.75mg. 

The  charity  sees  no  reason  why 


IN  BRIEF 


Drug  alert 

Roche  Products  is  recalling  four 
batches  of  Rocaltrol  (calcitriol) 
Capsules  0.25mcg  due  to  a  problem 
of  active  ingredient  stability.  The 
affected  batches  are:  B003  expiry 
September  2000;  B011  expiry 
October  2000;  B029  expiry 
September  2001;  and  Bl  01 6  expiry 
2002.  The  MCA  issued  the  class  2 
alert  on  July  3.  Further  details  are 
available  from  Roche  Customer 
Services  on  0800  731  5711. 

Scottish  Public  Health  Institute 
The  Scottish  Public  Health  Institute 
has  been  set  up  with  annual  funding 
of  £1  million.  Based  in  Glasgow,  the 
Institute  will  be  co-located  with  the 
Scottish  Centre  for  Infection  and 
Environmental  Health.  It  will  act  as  a 
central  point  to  focus  and  co-ordinate 
work  being  done  through  the  NHS, 
universities  and  local  authorities  to 
improve  public  health.  SPHI  will  be 
positioned  as  an  arm  of  the  Common 
Services  Agency,  whose  chairman  is 
pharmacist  Graeme  Millar. 

...  and  NHS  Modernisation 
The  Scottish  NHS  Modernisation 
Board  appears  to  lack  a  pharmacist 
among  the  15  members  announced 
by  Scottish  Health  Minister  Susan 
Deacon  on  Monday.  It  will  be  respon- 
sible for  driving  forward  the  moderni- 
sation programme  of  health  services 
in  Scotland. 


pharmacists  should  need  additional 
special  training  as  they  are  already 
qualified  to  provide  contraceptives. 
"We  believe  that  the  experience  of 
supplying  emergency  contraception 
[for  the  pharmacist  |  and  purchasing  it 
[for  the  consumer]  should  be  akin  to 
supply/purchase  of  treatments  lor 
common  conditions  such  as  vaginal 
thrush  or  hayfever." 

Despite  a  vast  amount  of  publicity, 
few  women  have  requested  emer- 
gency contraception  from  BPAS  before 
the  emergency'. 

"We  are  convinced  that  the  poten- 
tial of  this  contraceptive  will  only  be 
met  if  it  can  be  obtained  by  women 
conveniently  and  discreetly,  without 
the  need  to  discuss  the  circumstances 
of  its  use."  These  conditions  can  best 
be  met  in  pharmacies,  the  charity  says. 
A  reduction  in  abortions  is  likely  only 
if  the  method  is  actively  promoted  as  a 
legitimate  contraceptive  choice. 

BPAS  suggests  it  would  be  irrational 
to  limit  supply  to  women,  as  many 
modern  men  already  buy  products 
such  as  tampons  for  their  partners. 


At  least  two  health  authorities  have 
asked  GPs  to  refrain  from  prescribing 
Zyban,  despite  assurances  from  health 
ministers  that  it  is  prescribable  on 
the  NHS. 

Zyban  is  licensed  as  an  aid  to  smok- 
ing cessation  in  motivated  smokers. 
South  Essex  Health  Authority  wants  to 
assess  Glaxo  Wellcome  s  motivational 
support  package  before  recommending 
when  GPs  might  prescribe  the  drug. 

Brian  Miller,  senior  pharmacy  advis- 
er, says  the  clinical  trials  showed  good 
results  when  the  drug  was  combined 
with  counselling,  not  on  its  own,  so 
the  Health  Authority  wants  to  see  how 
the  company's  information  to  GPs 
matches  the  support  given  in  the  tri- 
als. "We  want  GPs  to  use  Zyban  in  ways 
that  have  been  shown  to  be  effective," 
he  explained. 

The  Health  Authority  might  be  able 
to  advise  on  the  drug  after  meeting  the 
company  next  week,  or  the  matter 
could  be  referred  to  South  Essex 
Prescribing  Strategy  Group's  meeting 
on  July  28.  The  group  recommended 
in  June:  "GPs  should  prescribe  bupro- 
pion only  to  patients  who  can  demon- 
strate their  active  involvement  in 
smoking  cessation  clinics." 

\n  decisions  have  been  made  yet  as 
to  how  these  clinics  will  operate  in 
South  Essex;  they  may  be  mainly  for 
patients  who  have  failed  repeated 
attempts  to  quit  and  need  intensive 
counselling.  Mr  Miller  said.  NRT  is  like- 


ly to  be  supplied  free  through  commu- 
nity pharmacies  to  eligible  smokers, 
although  no  date  has  been  fixed  for  its 
introduction. 

North  Essex  Health  Authority  is  ask- 
ing GPs  to  refrain  from  prescribing 
Zyban  because  its  use  will  be  recom- 
mended as  part  of  a  package  of  mea- 
sures, including  smoking  cessation 
clinics,  being  put  together  for 
September  Medical  adviser  Dr  Richard 
Grew  told  C&D  they  wanted  Zyban  to 
be  part  of  a  total  support  package 
rather  than  prescribed  randomly. 

Glaxo  Wellcome  has  stressed  that 
the  drug  should  be  prescribed  only  to 
smokers  motivated  to  quit.  A  spokes- 
woman said  a  reply  paid  card  inside 
Zyban  packs  enables  patients  to  regis- 
ter on  a  motivational  programme, 
while  GPs  can  send  away  for  educa- 
tional materials  such  as  posters  and 
leaflets. 

Official  advice  from  the  Depart- 
ment of  Health  is  that  existing  smok- 
ing cessation  clinics  should  be  well 
placed  to  provide  the  necessary  coun- 
selling and  support  for  Zyban,  as  are 
pharmacists  and  practice  nurses  offer- 
ing intermediate  services. 

But  smoking  cessation  monies 
should  continue  to  be  used  as  before, 
says  a  letter  to  sendee  coordinators 
"They  cannot,  at  least  at  present,  be 
used  to  support  the  supply  of  Zyban  in 
any  way." 

Smokers  attending  specialist  clinics 


should  be  advised  about  the  use  of 
NRT  and  offered  one  week's  free  sup- 
ply if  eligible.  Smokers  wishing  to  try 
Zyban,  and  who  are  assessed  as  being 
motivated  to  quit,  should  be  advised  to 
ask  their  GP  if  the  drug  is  clinically 
appropriate.  Health  authorities  may 
elect  to  implement  a  patient  group 
direction  enabling  specified  health 
professionals  to  supply  Zyban. 

Pharmacia  &  Upjohn  has  warned 
that  making  bupropion  but  not  NRT 
available  on  GP  prescription  could 
undermine  public  perceptions  of  the 
value  of  other  smoking  cessation  treat- 
ments. Zyban  might  be  perceived  as  a 
'wonder  drug .  although  there  were 
only  four  trials  showing  its  efficacy 
compared  with  90  for  NRT,  said  direc- 
tor of  public  affairs  Roy  Sutherwood, 

While  smokers  on  low  incomes 
could  obtain  a  week's  free  NRT  at 
smoking  cessation  clinics,  bupropion 
was  the  only  choice  in  the  GP  setting. 
CPs  >hould  have  all  effective  tools  at 
their  disposal,  he  said,  adding  that  this 
unequal  treatment  could  attract  legal 
action  from  NRT  manufacturers. 

Meanwhile,  doctors  have  called  for 
NRT  not  to  be  allowed  on  the  NHS. 
Representatives  at  the  British  Medical 
Association  s  annual  conference  said 
patients  should  pay  for  the  treatment 
themselves. They  argued  that  smokers 
would  not  lose  out  because  the  cost 
would  be  offset  by  savings  made  from 
not  buying  cigarettes. 
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Levonelle  restriction  to  over 
16s  is  illogical,  says  NPA 


Oueen's  plans 
£3.5m  pharmacy 
research  site 

The  Queen's  I  niversity  of  Belfast  has 
announced  pians  for  a  £3.S  million 
purpose-built  research  centre  to 
underpin  Northern  Ireland's  pharma- 
ceutical development  base. 

The  McClay  Trust  is  funding  the 
building,  which  is  expected  to  open  in 
September  2001.  l)r  Allen  McClay, 
founder  of  Galen  Holdings  pic,  set  up 
the  trust  after  the  company  floated 
successfully  on  the  stock  exchange  in 
1997  to  support  research  at  the 
University's  Schools  of  Pharmacy  and 
Chemistry. 

The  McClay  Research  Centre  will  be 
sited  by  the  School  of  Pharmacy's 
existing  facilities  within  the  University 
campus  at  Belfast  City  Hospital.  Its  four 
floors  will  house  laboratories,  as  well 
as  lecture  and  seminar  facilities. 
Research  planned  will  include  the 
development  of  biomolecular  targets 
for  drug  intervention  in  disease 
processes  and  the  design  of  advanced 
drug  delivery  and  targeting  systems. 

Dr  McClay  said:  "Galen  has  very 
close  links  with  the  School  and  we  are 
delighted  to  strengthen  these  still  fur- 
ther. The  Trust  recognises  the  School's 
high  quality  research  and,  in  particular, 
its  contribution  to  the  pharmaceuti- 
cals and  healthcare  industries'' 

£3m  for  prescribing 
links  with  GPs 

The  Government  has  allocated  a  fur- 
ther £60  million  of  Budget  money  to 
speed  up  new  information  technology 
in  the  NHS. 

Of  this,  £53m  will  go  towards  set- 
ting up  the  NHSnet,  while  £3m  of  the 
remainder  will  be  set  aside  for  pilot 
projects  allowing  GPs  to  send  pre- 
scriptions electronically  to  their  local 
pharmacies. 

A  Department  of  Health  spokesman 
was  unable  to  confirm  when  the  pro- 
jects would  start  but  said  links  for  all 
GPs  should  be  established  by  the  end 
of  2001.  Ministers  are  still  deciding 
how  they  should  be  commissioned. 

The  new  money  is  on  top  of  the 
£79m  allocated  to  health  authorities  in 
2000-01  for  local  investment  in  IT 
Local  NHS  organisations  will  be 
expected  to  bring  forward  their  plans 
to  connect  GPs  and  NHS  Trust  staff  to 
the  NHS  network. The  target  is  for  95 
per  cent  of  GPs  to  be  on  the  NHSnet 
by  the  end  of  March  2001  and  the 
remainder  by  March  2002. 
9  Health  Secretary  Alan  Milburn  has 
revealed  plans  to  reward  the  highest 
achieving  health  authorities  and  Trusts 
with  more  autonomy. 


The  National  Pharmaceutical  Assoc- 
iation says  making  the  morning  after 
pill  levonorgestrel  available  over  the 
counter  only  to  women  over  16  years 
would  be  illogical. 

In  its  response  to  the  Medicines 
Control  Agency's  proposal  to  re-classi- 
fy levonorgestrel  0.75mg  from  Pres- 
cription Only  to  Pharmacy  availability, 
it  has  also  raised  concerns  at  the  emer- 
gence of  a  two-tier  inequitable  service. 
This  would  result  from  charging  peo- 
ple without  a  prescription. 

At  its  meeting  last  week,  the  NPA 
Board  supported  the  basic  proposals. 
However,  it  was  concerned  that  limit- 
ing supply  to  those  aged  16  and  above 
would  work  against  the  objective  of 
increasing  accessibility.  Levonorgestrel 
is  a  licensed  medicinal  product  and 
should  be  dealt  with  under  the  same 
criteria  as  other  medicines,  rather  than 
be  subject  to  moral  judgements  in  line 
with  the  legal  age  of  consent. 

Unless  there  was  sound  clinical  evi- 
dence that  no  women  under  1 6  should 
be  supplied  EHC,  the  age  restriction 
proposal  was  illogical,  the  Board 
believed.  It  would  be  difficult  to  deter- 
mine who  was  16,  and  the  strong  like- 
lihood of  younger  clients  lying  to 
obtain  supplies  could  make  pharma- 
cists over-cautious. 

In  addition,  if  the  proposals  were 
implemented  as  written,  pharmacists 
supplying  to  those  under  the  age  of  16 
would  commit  a  criminal  offence. The 
Board  called  for  a  due  diligence' 
defence,  to  protect  pharmacists  from 
becoming  criminally  liable  for  an 
offence  arising  from  care  based  on 
misleading  information  provided  by 
clients. 

Regarding  purchasing  LHC,  this  too 


would  significantly  reduce  the  overall 
access  to  emergency  contraception.  If 
EHC  were  to  be  available  free  of 
charge  from  certain  pharmacies  under 
group  protocol,  but  only  on  payment 
of  a  charge  when  purchased  over  the 
counter  at  others,  this  would  be 
inequitable. 

Instead,  the  Board  is  urging  that 
there  should  be  a  mechanism  to  allow 
pharmacy  supply  of  emergency  con- 
traception to  be  made  free  of  charge. 
PSNC/NPA  Merger  The  Board  consid- 
ered a  Pharmaceutical  Services  Nego- 
tiating Committee  discussion  paper 
proposing  a  merger  between  PSNC 
and  the  NPA.  Although  the  paper  was 
not  presented  for  decision,  the  Board 
was  sympathetic  to  the  principle  of 
creating  a  stronger  voice  for  pharmacy 
(C&D  July  l,p5). 

Community  pharmacy  was  much 
more  likely  to  get  its  message  across  if 
speaking  with  one  voice.The  NPA  had 
always  been  keen  to  give  pharmacy  a 
stronger  voice,  and  its  door  was  always 
open  to  forging  links  with  other  com- 
munity pharmacy  organisations,  the 
Board  agreed. 

IoW  stance  The  Board  was  pleased 
about  the  concerted  action  taken  by 
pharmacy  contractors  on  the  Isle  of 
Wight  who  withdrew  monitored 
dosage  services  from  care  homes  as 
well  as  disposal  of  unwanted  medi- 
cines (C&D  June  24,  p4).  It  welcomed 
the  concept  of  NPA  members  and 
Boots  combining  together  to  create  a 
strong,  unified,  community  pharmacy 
voice. 

NHS  Modernisation  The  NPA  has 

joined  with  PSNC  and  the  Company 
Chemists'Association  in  calling  for  the 
NHS  to  develop  policies  in  its  mod- 


ernisation plans  that  build  on  the 
accessibility  of  the  community  phar- 
macy network  as  part  of  the  primarv 
care  team.  A  joint  response  to  the 
Government's  consultation  paper 
highlights  the  role  community  phar- 
macy could  play  in  the  modernisation 
of  the  NHS  on  three  key  fronts,  ensur- 
ing ready  access  to  community-based 
healthcare  solutions,  the  better  use  of 
medicines  and  encouraging  self-care. 

The  submission  argues  that  a  nation- 
al medicines  management  service, 
together  with  community  pharmacy- 
led  repeat  dispensing  services,  would 
help  to  ensure  the  appropriate  and 
cost-effective  use  of  medicines, 
through  reduced  drug  wastage  and 
enhanced  drug  compliance. 

A  pharmacy  prescribing  role  and 
formal  involvement  in  the  manage- 
ment of  minor  ailments  would  ease 
the  pressure  on  GP  surgery  workloads, 
reduce  waiting  times  and  free  up  GP  s 
time  for  the  treatment  of  more  serious 
illness. 

The  response  also  calls  for  NHS  pre- 
scribing by  pharmacists  of  some  over 
the  counter  medicines.  It  stresses  the 
importance  of  using  electronic  data 
interchange  to  create  electronic  links 
between  pharmacies,  GP  surgeries  and 
other  stakeholders  to  ensure  the  best 
pharmaceutical  care. 
P  to  GSL  changes  The  Board  has 
opposed  moves  to  add  famotidine,  and 
heparinoid  for  external  use  to  the  GSL 
order  and  to  increase  the  pack  sizes  of 
bisacodyl  for  GSL  sale. 

In  a  response  to  the  MCAs  consulta- 
tion letter  MLX  262.  the  Board  stressed 
that  H2  antagonists  were  not  suitable 
for  long-term  or  repeated  use  without 
monitoring. 


appointed  Hoots  the  Chemists  assis- 
tant pharmacy  superintendent  as  pro- 
fessor of  law  and  ethics. 


Nottingham  appoints  first  pharmacy  law  professor 

The  University  of  Nottingham  has       Joy  Wingfield  takes  up  the  new  post     others,  but  we  can  contribute  a  lot  as 

pharmacy  is  so  close  to  the  patient," 
she  said.  In  terms  of  public  expecta- 
tions, highlighted  by  concerns  over 
the  medical  profession,  she  said  phar- 
macy will  need  to  reinforce  its 
strengths  in  self-regulation. 

The  initial  appointment  is  for  three 
years  and  Ms  Wingfield  will  divide  her 
time  between  Boots  and  the  universi- 
ty. She  also  hopes  to  work  with  the 
Royal  Pharmaceutical  Society  to 
enhance  the  support  it  gives  practis- 
ing  members,  for  example,  through  j 
published  articles. 

Ms  Wingfield  was  appointed  assis- 
tant   pharmacy   superintendent  at 
Boots  in  1991.  She  also  chairs  the 
Pharmacy  Law  &  Ethics  Association,  J 
Joy  Wingfield  team  players.  We  can  learn  a  lot  from    which  she  helped  found  in  1997. 


at  the  start  of  the  2000-01  academic 
year.  Undergraduate  teaching  and  tuto- 
rials will  be  concentrated  mainly  in 
the  final  year  of  the  new  four-year 
MPharm  course.  Other  work  will 
include  looking  at  professional  deci- 
sion making  approaches,  and  making 
contact  with  other  health  professions 
to  look  at  shared  aspects  of  law  and 
ethics,  Ms  Wingfield  said  on  Monday. 
Life  long  learning  and  an  ability  to 
work  on  equal  terms  with  other  pro- 
fessionals are  among  the  major 
changes  facing  pharmacy  in  the  next 
three  to  five  years,  she  added. 

"It's  about  finding  out  how  pharma- 
cy can  integrate  best  with  other 
healthcare  professionals,  and  being 
team  players.  We  can  learn  a  lot  from 
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HOSPITAL  REPORT 


Accept  the  deal  or 
be  damned 

Bullying  has  been  around  for  years. 
Governments  have  tried  in  the  past  to 
stamp  it  out  in  schools  or  the  work- 
place. So  it  comes  as  a  surprise  when 
the  Government  itself  resorts  to  bully 
boy  tactics,  as  it  has  done  over  pay. 

By  late  1999,  only  one  or  two  groups 
of  NHS  employees,  hospital  pharma- 
cists among  them,  had  agreed  a  pay 
deal  .  All  of  the  other  Whitley  Councils 
were  at  stalemate.  The  MSF  union  had 
balloted  its  members  and  received  an 
overwhelming  rejection  of  the  offer. 

Cue  a  Cabinet  reshuffle:  Frank 
Dobson  was  replaced  by  Alan  Milburn. 
Shortly  afterwards,  an  unofficial  three- 
year  deal  was  prop*  >sed  for  discussion  - 
unofficial  because  it  was  never  tabled  at 
any  of  the  Whitley  Council  meetings 
However,  the  unions  were  asked  to  con- 
sider it.  The  deal  itself  was  unremark- 
able but  accepted  by  some  groups. 

It  was  made  clear  that  there  was 
nothing  else  on  offer,  and  that  all  pre- 


"If  the  Government 
cannot  get 
agreement,  it  will 
resort  to  bullying" 


vious  offers  were  null  and  void.  MSF 
considered  this  unacceptable  and 
were  told  by  the  Government  to 
accept  it  or  else  be  excluded  from  any 
consultation  exercises  on  any  matters 
except  terms  and  conditions.  Since 
there  are  a  number  of  professional 
groups,  including  the  Guild  of 
Healthcare  Pharmacists,  who  are  part 
of  MSF,  this  was  a  very  serious  threat. 

Shortly  afterwards,  the  Health 
Visitors  Association  was  omitted  from 
any  of  the  Modernisation  Project 
groups  When  MSF  asked  if  this  was  an 
oversight  or  a  direct  result  of  not  com- 
ing to  an  agreement,  they  were  told  it 
was  due  to  the  latter.  MSF  were  told 
that  they  had  to  agree  within  a  week.  If 
a  ballot  was  arranged,  the  Government 
would  issue  the  documents  regardless. 

With  important  decisions  due  to  be 
made  within  the  next  few  months, 
including  the  list  of  professions  to  be 
included  in  the  new  pay  review  body  of 
Agenda  for  Change,  it  was  concluded 
that  reluctant  agreement  was  the  only 
way  forward. These  recent  events  mere- 
ly add  to  the  Government's  reputation 
for  being  a  control  freak.  If  it  cannot  get 
agreement,  it  will  resort  to  bullying. 

This  year's  hospital  pharmacists'  pay 
negotiations  should  be  interesting. 
Contributed  by  a  senior  hospital 
pharmacist 


What  are  the 
options  to  a  PSNC- 
NPA  merger? 

There  is  a  lot  that  goes  on  behind 
closed  doors  that  the  grass  roots 
pharmacist  never  gets  to  hear  about. 
More  often  than  not,  it  is  wearisome 
stuff  that  they  would  be  quite  happy 
to  leave  to  their  elected 
representatives.  Occasionally,  though, 
issues  arise  which  could  have  a 
dramatic  effect  on  us  all,  and  last 
week's  news  that  a  proposal  has  been 
tabled  to  unite  PSNC  and  the  NPA 
into  a  new  strong  body  to  represent 
community  pharmacy  is  one  of  these. 

As  a  small,  independent  contractor 
getting  long  in  the  tooth  I  can  recall 
such  a  set  up  in  the  past  when  the 
NPA  used  to  support  the  Central 
Chemists  Contractors  Committee. The 
two  parted  company  in  the  mid- 
seventies  when  the  number  of 
multiples  began  to  proliferate,  and  not 
all  were  NPA  members. 

The  world  has  moved  on  since 
then.The  NPA  is  no  longer  the 
champion  of  independent  pharmacy, 
but  of  community  pharmacy 
generally,  and  all  those  multiples  arc 
back  in  the  NPA  fold  except  Boots. 
The  wheel  has  turned  a  full  circle. 
However,  multiples  now  own  around 
half  the  community  pharmacies  in  the 
UK  and  therein  lies  the  rub. 

Despite  their  protestations,  the 
multiples  show  scant  respect  to 
independents  when  it  comes  to  the 
nitty  gritty  of  business,  and  regularly 
use  their  clout  to  obtain  commercial 
advantage.The  fear  is  that  they  will 
seek  to  do  exactly  the  same  on  the 
political  front. 

I  know  that  any  way  that  the 
fragmented  voice  of  community 
pharmacy  can  be  strengthened  has  to 
make  sense,  and  I  agree  with  the  NPA 
chairman  Ben  Zatland's  observation 
that  it  nice  to  see  a  pharmacy  leader 
actually  leading,  even  if  I  am 
apprehensive  about  the  outcome.  I 
am  also  mindful  (because  I  returned 
my  form)  that  a  recent  C&D  survey 
showed  that  65  per  cent  of  pharmacy 
managers  support  the  idea  of  a 
merger,  22  per  cent  were  not  sure, 
and  only  1 1  per  cent  were  against 

I  would  like  to  know  more  about 
the  measures  PSNC  is  taking  to 
improve  its  performance  before  I  can 
make  any  decision  on  whether  or  not 
the  merger  option  deserves  exploring 


further.  So  fewer  closed  doors  here, 
please,  and  a  bit  more  transparency. 

But  if  the  best  PSNC  can  come  up 
with  is  the  idea  of  an  unelected  non- 
pharmacist  chairman,  you  have  to 
wonder  whether  it  has  got  the 
gumption  to  take  Mr  Dove's  much 
grander  vision  any  further  anyway. 

So  far,  so  good 
for  Zyban 

In  the  fight  against  smoking,  the 
addict  who  genuinely  wants  to  quit 
has  a  new  friend.  Zyban  has  now  been 
licensed  for  use  in  the  UK  and  is 
claimed  by  GlaxoWellcome  to  be 
twice  as  effective  in  keeping  patients 
tobacco  free  after  one  year  as  nicotine 
patches. 

Now  Zyban  is  not  cheap,  but  at  a 
cost  of  £85.70  for  a  course  is 
comparable  with  nicotine 
replacement  therapy. The  difference  is 
that  Zyban  is  available  on  the  NHS 
without  apparently  any  contrary 
recommendation  from  the  National 
Institute  for  Clinical  Excellence. 

I  am  unsure  whether  last  year's  run- 
in  between  NICE  and  the 
GlaxoWellcome  over  Rclenza  had  any 
influence  on  the  present  lack  of 
feedback  on  Zyban.  or  whether  NHS 
availability  will  be  short  lived  while 
the  Selected  List  is  updated. 

But  at  present  Zyban  is  available  on 
the  NHS,  no  doubt  to  the  chagrin  of 
those  companies  that  supply  patches 


and  gum,  and  that  must  be  good  news 
for  the  genuine  quitter. 

All  in  a  day's  work 

I  am  coming  to  the  conclusion  that 
pharmaceutical  care  is  not  a  novel 
concept  for  the  development  of 
pharmaceutical  practice  but  merely  a 
posh  way  of  describing  what  I  d<  > 
every  day  of  the  week. 

Only  the  other  day  I  was  chatting 
with  old  Mr  Peterson.  1  asked  how  he 
was  getting  on. "Fine"  was  the  reply, 
"but  now  you  mention  it,  have  they 
changed  the  formula  of  my  angina 
spray?  I  find  the  new  spray  is  not  as 
effective  as  the  old ' 

I  gently  asked  whether  he  had 
mentioned  the  problem  to  the  doctor 
and  he  looked  genuinely  surprised 
"Oh  no,  I  really  don't  want  to  trouble 
him  with  such  a  petty  problem,  after 
all  it's  not  his  fault  if  they  have 
changed  the  spray!"  Needless  to  say  a 
gentle  explanation  and  the  suggestion 
that  a  quick  check  up  would  do  no 
harm  quickly  resolved  the  problem. 

This  is  pharmaceutical  care  at  the 
cutting  edge  of  practice.  Unrecog- 
nised by  authority  but  accepted  as  a 
part  of  everyday  life  by  the  patient. 

Such  interventions  go  almost 
unnoticed,  but  without  that  little  push 
how  many  other 'Old  Bills' would 
there  be  with  worsening  angina,  not 
wanting  to  trouble  the  doctor  and 
blaming  these  new  tangled  ^pra\'s  for 
their  increasing  discomfort"' 
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A  Jersey  pharmacist  has  been  struck 
off  for  supplying  a  customer  with  tens 
of  thousands  of  cyclizine  tablets. 

Michael  Haynes,  superintendent 
pharmacist  at  P  Phipps  Chemists,  St 
Helier.sold  the  stranger  51,200  tablets 
of  cyclizine  at  cost  price  plus  a  40  per 
cent  mark-up.  He  claimed  not  to  know 
thai  the  medication,  marketed  as 
Valoid,  was  worth  ±2  a  tablet  on  the 
black  market. 

The  Statutory  Committee  of  the 
Royal  Pharmaceutical  Society  was  told 
the  anti-histamine,  normally  used  to 
reduce  nausea,  is  known  to  extend  the 
effects  of  opiates. 

Geoffrey  Hudson,  solicitor  to  the 
Society,  said  that  a  memo  was  sent  to 
all  pharmacies  in  Jersey  in  May  1999, 
warning  that  a  stranger  was  asking  lor 
unusually  large  quantities  ofValoid. 

In  October  1999,  Don  Gillyet,  chief 
pharmacist  for  Jersey,  received  a  tele- 
phone call  from  the  local  alcohol  and 
drugs  service  saying  they  had  had  an 


supplier  struck  off 


anonymous  tip-off.  "The  call  was  from 
an  employee  of  a  local  pharmacy  who 
was  concerned  that  very  large  con- 
signments of  this  drug  were  being 
delivered  and  appeared  to  be  being 
supplied  via  the  back  door." 

Mr  Gillyet  then  contacted 
UniChem,  asking  them  if  they  had 
received  any  grossly  abnormal  orders 
for  Valoid;  Mr  Gillyet  was  then  told 
about  Phipps  Chemist. 

Some  2,000  Valoid  tablets  were 
found  in  the  shop.  Initially,  Mr  Haynes 
denied  there  were  any  other  supplies 
around,  but  later  said  there  were 
another  10,000  pills  in  his  car.  He 
could  not  explain  why  they  were  there 
and  not  in  the  shop. 

Mr  Hudson  said  Mr  Haynes  told 
investigators  he  had  supplied  the  drug 
to  one  individual  who  claimed  they 
were  for  his  own  use. "He  said  he  had 
not  put  the  sales  through  the  till 
because  he  did  not  want  his  staff  to  be 
aware  of  the  business  he  was  doing." 


diving  evidence,  Mr  Haynes  said  the 
"customer"  told  him  he  worked  for  a 
logistics  firm  and  that  the  travel  sick- 
ness pills  were  to  restock  the  first  aid 
boxes  in  the  company  's  vehicles. 

He  further  said  he  had  been  assured 
about  the  client's  integrity  because  he 
paid  for  the  drugs  with  a  personal 
cheque.  He  pointed  out  that  it  was  not 
actually  illegal  for  this  drug  to  be  sup- 
plied in  such  a  manner  but  obviously 
the  "massive  quantity"  should  have 
rung  alarm  bells. 

However,  Mr  Haynes  told  the 
Committee  he  had  been  out  of  practice 
for  a  long  period  and  claimed  Valoid 
had  only  become  a  drug  of  abuse  in  the 
intervening  period.  It  wasn't  until  later 
the  Committee  were  informed  that 
Mr  Haynes  had  been  out  of  practice  for 
ten  years  -  because  he  had  previously 
been  struck  off  the  register. 

He  said  he  had  been  naive  and  fool- 
ish to  believe  the  man's  story  without 
checking  up.  "It  was  a  serious  error  of 


omission.  I  agree,  but  it  wis  legal  for  me 
to  sell  them  and  I  saw  no  reason  not  to. 
I  now  know  the  error  of  my  ways." 

After  finding  him  guilty  of  miscon- 
duct, the  Committee  was  told  the 
pharmacist  had  been  struck  off  in 
January  198"  after  being  convicted  of 
offences  in  relation  to  the  falsifying  of 
endorsements  on  prescriptions  sulv 
mitted  to  the  NHS  for  payment. 

An  application  for  restoration  was 
made  in  October  199"  and  he  was 
restored  almost  a  year  after  that  date 
when  the  Privy  Council  granted  its 
approval  of  that  decision 

Announcing  their  decision  to  strike 
him  off  today.  Committee  chairman 
Lord  Fraser,  QC,  said:  "We  regret  to  say 
we  have  to  place  a  sinister  interpreta- 
tion on  much  of  his  actions.  We  are 
very  unwilling  to  accept  Mr  Haynes 
was  simply  naive.  Even  if  we  were  to 
accept  that,  we  would  have  to  say  that 
Mr  Haynes  demonstrated  a  complete- 
lack  of  professional  expertise." 


Pharmacist  committed  offences  while  off  the  Register 


A  Newcastle  upon  Tyne  pharmacist 
who  was  struck  off  four  years  ago, 
after  leaving  unqualified  staff  to  dis- 
pense drugs  while  he  holidayed  in 
New  Zealand,  lost  a  second  bid  to  be 
restored  to  the  register. 

Pharmacist  Wai  Man  Yong  made  his 
first  "premature"  restoration  applica- 
tion to  the  Royal  Pharmaceutical 
Society  back  in  March  1998  and  was 
advised  that  he  might  have  a  better 
chance  of  being  allowed  to  practice 
again   if  he   returned   before  the 


A  former  whiz  kid'  pharmacist,  whose 
career  was  blighted  by  alcohol  abuse, 
has  been  struck  off. 

Harry  lan  Robshaw  of  Castleford, 
West  Yorkshire,  had  had  a  successful 
start  to  his  career.  However,  the 
Statutory  Committee  was  told  that  he 
had  started  to  drink  because  of  domes- 
tic problems  and  his  compulsion"  to 
succeed  at  work  without  the  emotion- 
al strength  and  maturity  to  do  so. 

Geoffrey  Hudson,  solicitor  to  the 
Society,  told  the  Committee  that  he 
had  pleaded  guilt)  to  driving  with 
excessive  alcohol  in  1996  and  again  in 
August  last  year.  The  second  time  he 
had  been  sentenced  to  120  days' 
imprisonment  and  was  disqualified 
from  driving  for  five  years 

Mr  Robson,  who  is  receiving  treat- 


Statutory  Committee  in  another  12 
months 

But  Geoffrey  Hudson,  solicitor  to  the 
Society,  said  Mr  Yong  scuppered  his 
own  chances  by  committing  further 
offences  in  the  intervening  period. 

The  pharmacy,  Saxon  Chemists  of 
Heaton,  Newcastle  upon  Tyne,  was  still 
being  operated  by  a  locum  while  Mr 
Yong  was  off  the  register.  But  on 
December  23,  1998,  a  Society  inspec- 
tor, acting  on  a  tip-off,  called  in  while 
the  locum  was  on  a  lunch  break.  Mr 


ment  for  alcoholism,  did  not  attend  the 
hearing  but  his  barrister,  Jonathan 
Fisher,  said  he  admitted  the  conviction 
and  misconduct  while  working  at  the 
pharmacy.  Mr  Fisher  asked  the  Com- 
mittee to  postpone  judgement  for  a 
year  to  see  if  Mr  Robshaw  s  recovery 
programme  continues  successfully 

He  would  undertake  not  to  work  as  a 
pharmacist  during  that  time  because  he 
realised  he  was  not  fit  to  do  so  but  his 
appeal  to  the  Committee  was  "please 
don't  cast  me  out  "in  the  meantime. 

In  mitigation,  Mr  Fisher  said  that 
prior  to  his  drink  problem.  Mr 
Robshaw  s  work  record  had  not  been 
just  good,  but  exemplary.  This  was 
born  out  by  the  14  years' work  he  had 
put  in  for  a  pharmacy  multiple,  with 
no  problems  and  frequent  promo- 


ting then  proceeded  to  dispense  11 
items  on  seven  separate  prescriptions. 

Mr  Hudson  told  the  hearing:  "This 
was  compounded  by  the  fact  there 
were  some  serious  mistakes  in  the  pre- 
scriptions he  had  done  and  he 
attempted  to  disguise  what  he  had 
done  by  filtering  those  prescriptions 
into  a  pile  the  locum  had  done  earlier  ' 

On  June  22.  1999.  at  Newcastle 
upon  Tyne  Magistrates  Court,  he  was 
fined  ±300  on  each  of  1 1  counts  of 
"consenting  and  conniving"  with  his 


tions.He  appeared  to  be  succeeding  in 
his  battle  with  alcohol  and  his  psychia- 
trist had  described  him  as  "an  example 
to  fellow  patients". 

Committee  chairman  Lord  Fraser  of 
Carmillie,  QC,  rejected  the  application 
and  ordered  the  striking  off.  The  Com- 
mittee's prime  task  was  to  ensure  pub- 
lic safety,  he  said.  The  indications  "do 
not  seem  particularly  promising  espe- 
cially since  the  Committee  had  read 
that  as  recently  as  last  month,  he  had 
disappeared  from  his  home  in  alcohol 
related  circumstances. 

His  doctor  had  also  reported  that  "it 
is  difficult,  given  his  history,  to  be  con- 
fident about  the  long-term  prognosis ". 

In  the  circumstances,  the  Commit- 
tee saw  no  option  but  to  order  the 
striking  off. 


company,  Smiletrophy  Ltd.  trading  as 
Saxon  Chemist,  to  supply  Prescription 
Only  drugs  without  the  supervision  of 
a  pharmacist. 

Because  Mr  Yong  was  no  longer  a 
pharmacist,  the  Society  was  only  able 
to  discipline  him  under  the  company 
name  and  as  the  100  per  cent  share- 
holder of  Smiletrophy. 

On  January  18  this  year,  the 
Statutory  Committee  ordered  the  dis- 
qualification of  the  company  and  the 
premises  to  be  removed  from  the 
Pharmaceutical  Register. 

Asked  to  put  his  case  for  restoration 
before  the  Committee  last  month.  Mr 
Young  said:  "I  am  sorry  for  what  I  have 
done  I  should  have  known  better.  I 
have  now  sold  the  business,  so  I  won't 
have  the  responsibility  of  running  it 
anymore  and  it  should  be  a  lot  easier 
for  me." 

He  said  if  he  were  allowed  to  begin 
practising  again,  he  would  confine 
himself  to  being  a  locum. 

Committee  chairman  Lord  Fraser, 
QC,  said:"We  have  considered  this  mat- 
ter and  the  circumstances  of  the  origi- 
nal removal  from  the  Register  and  we 
are  of  the  unanimous  view  that  we 
cannot  accede  to  this  application.  Not 
least  because  we  are  bound  to  observe 
that  in  the  new  allegations,  not  only 
did  Mr  Yong  dispense  drugs  when  he 
was  not  entitled  to  do  so,  but  dis- 
turbingly, a  number  of  serious  mistakes 
were  made." 


'Whiz  kid'  pharmacist's  career  blighted  by  alcohol  abuse 
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new  Dove  Nourishing  Body  Wash  with  its  dual-chamber 
formulation  goes  deeper  -  to  actively  feed  and  restore 
the  skin  with  nutrients  and  Vitamin  E,  leaving  it 
incredibly  soft,  with  a  radiant  glow. 

Dove  Nourishing  Body  Wash  is  pioneering  a  new 
level  of  pampering  that  really  justifies  its  premium  price, 
offering  you  a  real  profit  building  opportunity. 

With  a  massive  Dove  master  brand  investment  of 
£20  million,  new  Dove  Nourishing  Body  Wash  will 
benefit  from  specific  support  on  TV  and  in  the  Press 
including  a  2  million  sampling  campaign. 

ORDER  NOW!  Help  yourself  to  well  fed  profits! 


0k 


H/ve 

NOURISHING 

Body  Wash 


IN  BRIEF 


Once-daily  Ditropan 
Sanofi-Syntheiabo  has  added 
Ditropan  XL  5mg  and  lOmg 
tablets  to  its  range.  Ditropan  XL 
is  indicated  as  a  once-daily 
therapy  for  urgency,  urinary 
incontinence.  The  basic  NHS  price  for 
a  pack  of  30  is  £9.49  for  the  5mg 
strength  and  £1 8.48  for  the  1  Omg 
strength. 

Lorex  Synthelabo  Ltd. 
Tel:  01483  505515. 

Rosemont  launches  Dexsol 
Rosemont  has  launched  Dexsol  (dex- 
amethasone  oral  solution  2mg/5ml). 
It  is  licensed  for  certain  types  of  cere- 
bral oedema  and  the  suppression  of 
inflammatory  and  allergic  conditions. 
The  basic  NHS  price  is  £49.80  for 
150ml. 

Rosemont  Pharmaceuticals  Ltd. 
Tel:  01 13  2441999. 

Remicade  licensed  for  RA 
Remicade  (infliximab)  is  now  licen- 
sed for  use  in  patients  with  active 
rheumatoid    arthritis    when  the 
response  to  DMARDs  has  been  inad- 
equate.  It  was   previously  only 
licensed  in  Crohn's  disease. 
Schering-Plough  Ltd. 
Tel:  01 707  363636. 

Diabetes/coeliac  disease  leaflet 
An  information  leaflet  on  living 
with  diabetes  and  the  coeliac 
condition'  has  been  produced  by 
Nutricia  in  association  with 
Diabetes  UK.  It  provides  inform- 
ation about  the  two  conditions, 
dietary  advice,  and  a  selection  of 
recipes. 

Nutricia  Dietary  Care. 
Tel:  01 225  71 1801. 

Diclofenac  injection 
Goldshield   is   launching  Econac 
75mg/3ml  injection  (diclofenac  sod- 
ium). The  basic  NHS  price  for  a  pack 
of  ten  injections  is  £7.43. 
Goldshield  Healthcare  Ltd. 
Tel:  020  8649  8500. 

NtoRfcorraon  additions 
Roche  has  made  two  additions  to  its 
NeoRecormon   range  -  prefilled 
syringes  in  strengths  of  4,000  IU 
and  6,000  IU.  The  basic  NHS  price 
for  a  pack  of  six  is  £201.12  for  the 
4.000  IU  strength  and  £301.68  for 
the  6,000  IU  strength, 
ftoche  Products  lid. 
Tel:  01707  366000. 


Low  dose  aspirin  questioned 


The  value  of  low  dose  aspirin  for  the 
primary  prevention  of  coronary  heart 
disease  has  been  called  into  question 
in  the  British  Medical  Journal. 

Benefits  of  low  dose  aspirin  in  pri- 
mary prevention  occur  mainly  in  those 
with  lower  systolic  blood  pressures, 
concluded  the  study.  Even  in  these 
patients  it  was  not  clear  that  the  bene- 
fits outweighed  the  potential  hazards. 
Those  with  higher  blood  pressures 
may  be  exposed  to  the  risks  of  GI 
bleeding  while  not  experiencing  a  risk 
reduction  for  CRT)  and  stroke. 

The  randomised  controlled  trial  of 
over  5,000  men  aged  between  45  and 
69,  at  increased  risk  of  CHD,  measured 
rates  of  myocardial  infarction,  coronary 
death  and  stroke.  Patients  were  divided 
into  four  groups  -  active  warfarin  and 
active  aspirin,  active  warfarin  and 


placebo  aspirin,  placebo  warfarin  and 
active  aspirin,  and  two  placebo  tablets. 

Warfarin  was  given  to  achieve  an 
INR  of  2.5.  Aspirin  was  given  as  75mg 
daily  in  a  controlled  release  formula- 
tion. Aspirin's  main  effect  was  deter- 
mined by  comparing  results  in  the 
combined  warfarin  and  aspirin  and 
aspirin  only  groups  with  those  in  the 
warfarin  only  and  placebo  groups. 

Aspirin  reduced  coronary  events  by 
a  fifth,  with  a  significantly  greater  ben- 
efit for  patients  with  a  lower  systolic 
blood  pressure.  Relative  risk  at  pres- 
sures less  than  BOmmHg  was  0.55 
compared  to  0.94  at  pressures  over 
l45mmHg.  Aspirin  also  reduced 
strokes  at  low,  but  not  high,  pressures 
-  relative  risks  being  0.41  and  1.42, 
respectively.  The  relative  risk  of  all 
major  cardiovascular  events  was  0.59 


at  pressures  of  less  than  130mmHg 
and  1 .08  for  pressures  over  1 45mmHg. 
•  In  light  of  this  study  and  the  fact 
that  it  considered  only  primary  pre- 
vention, Professor  Philip  Bath,  Stroke 
Association  professor  of  stroke  medi- 
cine, University  of  Nottingham,  made 
the  following  statement: 

"There  is  no  doubt  that  patients 
on  aspirin  for  secondary  prevention  of 
stroke  should  continue  with  this  thera- 
py However,  this  should  be  done  on 
the  backdrop  that  blood  pressure  is 
adequately  controlled. 

Should  patients  ask  about  aspirin 
in  primary  prevention  of  heart  disease, 
doctors  can  advise  that  the  drug  is  like- 
ly to  be  helpful  in  those  with  other  risk 
factors,  but  those  with  high  blood 
pressure  should  seek  first  to  have  this 
controlled. 


Nutrition  advice 
guide  updated 

A  second  edition  of  Nutrition  and 
dietary  advice  in  the  pharmacy'  by 
Pamela  Mason  has  been  published. 

The  only  text  in  the  UK  devoted  to 
nutrition  for  pharmacists,  it  has  been 
updated  to  reflect  a  number  of  impor- 
tant developments  in  the  subject. 
T  hese  include  new  dietary  links  in  car- 
diovascular disease  and  cancer,  and  the 
rising  incidence  of  obesity.  The  book 
includes  sections  on  diet  throughout 
the  life  cycle,  drugs  and  nutrition,  and 
nutritional  support. 

I'he  book  is  on  the  Royal 
Pharmaceutical  Society's  recommend- 
ed reading  list  for  pre-registration  stu- 
dents. 

•  Nutrition  and  dietary  advice  in  the 
pharmacy',  second  edition.  Blackwell 
Science.  ISBN  0  632  05368  2.£24.95. 


Compliance  poor  among  asthmatics 


Compliance  with  asthma  medication 
is  poor,  leading  to  a  decreased  quality 
of  life  among  many  sufferers,  accord- 
ing to  a  new  survey. 

Compliance  is  often  poor  because 
of  a  lack  of  understanding  among 
patients.  Almost  30  per  cent  of  patients 
could  not  see  the  benefit  of  using  their 
steroid  inhaler  ever)'  day.And  a  quarter 
said  that  they  do  not  need  a  steroid 
inhaler  because  they  can  control  their 
asthma  with  just  their  blue  inhaler. 
More  than  a  quarter  only  use  their 
steroid  inhaler  when  they  start  feeling 
unwell. 

In  over  two-thirds  of  cases,  asthma 
affects  sufferers'  lifestyles,  the  survey 
revealed.  About  half  of  the  1,000 
patients  surveyed  suffer  from  one  of 
the  following  symptoms  on  a  typical 
day  -  wheeziness,  tight  chest,  breath- 
lessness  or  cough.  Over  two  thirds  of 


patients  reported  disturbed  sleep, 
about  half  have  difficulty  climbing 
stairs  or  walking  to  the  shops,  and 
about  a  quarter  said  their  asthma  inter- 
feres with  their  sex  life. 

Even  those  patients  who  considered 
themselves  to  feel  well  "most  of  the 
time"  (scoring  themselves  between 
seven  and  ten  on  a  scale  of  1-10)  suf- 
fered symptoms  on  a  daily  basis. 

The  survey,  conducted  for  Glaxo 
Wellcome,  revealed  that  about  half  of 
the  asthmatics  claimed  their  condition 
affects  their  social  life,  moods  and  emo- 
tions for  considerable  periods  of  time. 

Despite  the  debilitating  effects  of 
asthma,  few  patients  had  discussed 
them  with  their  GP  or  practice  nurse. 
Only  12  per  cent  of  patients  regularly 
attended  asthma  clinics,  and  just  over 
half  saw  their  GP  at  least  once  every 
six  months. 


Oral  anticoagulants  may  protect  against  cancer 

902  patients  with  a  first  episode  of 


Oral  anticoagulants  have  been  shown 
to  reduce  the  risk  of  cancer  following 
a  venous  thromboembolism. 

'Hie  risk  of  newly  diagnosed  cancer 
after  a  first  episode  of  venous  throm- 
boembolism is  increased  during  at  least 
the  first  two  years.  But  a  study  in  the 
New  England  Journal  of  Medicine  has 
shown  that  subsequently  the  risk  seems 
to  be  lower  among  patients  treated  with 
oral  anticoagulants  for  six  months  than 
those  treated  for  six  weeks. 

In  a  prospective  randomised  study. 


deep  vein  thrombosis  w  ere  randomly 
assigned  to  receive  prophylaxis  with  a 
vitamin  K  antagonist  for  either  six  or 
1 2  months.  Patients  who  had  previous- 
ly been  diagnosed  with  cancer  were 
excluded  from  the  stud).  Warfarin  was 
given  to  854  patients,  and  dicoumarol 
to  the  rest.  Patients  were  followed  up 
for  a  mean  period  of  8. 1  years  and  the 
incidence  of  cancer  monitored 

A  first  cancer  was  diagnosed  in  13 
per  cent  of  patients  during  follow-up. 


The  standardised  incidence  ratio  for 
newly  diagnosed  cancer  was  3  4  during 
the  first  year,  and  remained  between  1.3 
and  2.2  for  the  following  five  years. 

Cancer  was  diagnosed  in  15.8  per 
cent  of  patients  treated  with  anticoag- 
ulants for  six  weeks,  compared  to  10.3 
per  cent  of  those  treated  for  six 
months.  The  difference  was  mainly 
due  to  the  occurrence  of  urogenitary 
cancers,  which  occurred  in  6.7  per 
cent  of  the  six-week  group,  compared 
to  2.8  per  cent  of  the  six-month  group. 
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scribing  Information 
:ase  refer  to  the  full 
:  before  prescribing) 
tan  1 50  mg 

longed-release  tablets 
propion  HCI) 

Smoking  cessation  (with  motivational 
art)  in  nicotine-dependent  patients, 
ge  and  administration  Adults  from 
'ears:  Start  treatment  while  still 
ing  and  set  'target  stop  date'  within 
wo  weeks.  1 50  mg  o.d.  for  3  days  then 
rig  b.d.  for  remainder  of  7  to  9  week 
e.  Maximum  1 50  mg  single  dose  and 
mg  daily.  Allow  at  least  8  hours 
een  doses.  Review  at  week  7; 
ntinue  if  no  effect.  Elderly,  renal  or 
to-moderate  hepatic  impairment: 
mg  o.d.  Contra-indications  Hyper- 
tivity,  previous/current  seizure  or 
g  disorder,  recent/current  MAOIs, 
e  hepatic  cirrhosis,  bipolar  disorder, 
autions  Predisposition  to  lowered 
re  threshold/increased  risk  of 
res  (including  previous  head  injury, 

tumour,  other  medications,  alcohol 
e,  diabetes),  renal  or  mild-to- 
rate  hepatic  impairment,  elderly, 
ptibility  to  psychotic  episodes.  Drug 
actions  Theophylline,  tricyclics,  SSRIs, 
Is,  antipyschotics,  beta-blockers, 
1c  antiarrhythmics,  enzyme  inducers/ 
tors,  orphenadrine,  cyclophosphamide, 
lopa.  Pregnancy  and  lactation  Not 
nmended.  Side  effects  Common: 
mouth,  gastrointestinal  pain/upset, 
mia,  tremor,  concentration  disturbance, 
ache,  dizziness,  depression,  agitation, 
ty,  rash,  pruritus,  urticaria,  sweating, 

taste  disorders.  Uncommon:  chest 
asthenia,  tachycardia,  blood  pressure 
ges,  flushing,  confusion,  anorexia, 
us,  visual  disturbance.  Rare:  vasodilation, 
ape,  seizures,  severe  hypersensitivity 
ions  including  anaphylaxis,  arthralgia, 
gia  and  fever,  erythema  multiforme, 
ns  Johnson  syndrome.  Presentation 
Basic  NHS  cost  60  tablets  £42.85. 
luct  Licence  (PL)  no.  PL1 0949/0340. 
holder  Glaxo  Wellcome  UK  Ltd., 
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FOR  SMOKING  CESSATION 

Z  MARKS  THE  SPOT 


Nicotine  addiction  is  a  neurobiologically-mediated  brain  disease.'  Zyban  is  a  unique 
non-nicotine  tablet  therapy  that  works  in  the  brain  by  acting  on  the  neurotransmitters 
involved  in  nicotine  addiction  and  withdrawal.2  3  In  a  trial  published  in  The  New  England 
Journal  of  Medicine,  Zyban  was  shown  to  be  almost  twice  as  effective  as  a  nicotine  patch 
in  achieving  smoking  abstinence  at  one  year.4 
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C  NEW 


bupropion  HCI  SR 

Science  against  smoking 


Bear  necessities  to  soothe  those  aches 


The  Original  Wheatbag  Company  is 
launching  a  cuddly  new  product  in  its 
range  of  wheatbags  filled  with  wheat 
and  lavender  to  .soothe  muscles  and 
joints. 

'Warm  a  bear'  is  a  17in  long  beige 
bear  with  a  zip  at  the  back  which 
holds  the  wheatbag  to  enable  it  to  be 


removed  for  warming  and  obtain  the 
calming  aroma  of  lavender. 

The  three  sectioned  design  allows 
the  bag  to  mould  itself  to  the  body 
contours. The  bag  can  be  used  hot  or 
cold.  Retail  price  is  £19.99. 
The  Original  Wheatbag  Co. 
Tel:  01483  598483. 


All  eyes  on  Imodium  Plus 


Johnson  &  Johnson.MSD 
Consumer  Pharmaceuticals  is 
supporting  its  Imodium  Plus 
Pharmacy  anti-diarrhoeal  brand 
with  a  nationwide  summer  TV 
campaign. 

The  two  commercials  are  new 
versions  of  the  brand  s  'eyes' 
campaign.  One  is  set  in  the 
workplace  and  the  other  on  a 
holiday. 

Both  feature  people  who  have 
every  confidence  in  Imodium 


Plus  in  situations  where 
diarrhoea  is  unthinkable. 

The  campaign  will  be  screened 
on  all  channels  during  July  and 
August. 

#  From  mid-July,  Imodium  Plus 
will  be  introduced  in  a  new 
blister- pack  size  of  12  (rsp  £5.75). 
The  brand  is  already  available  in 
packs  of  12  and  18. 
Johnson  &  Johnson.MSD 
Consumer  Pharmaceuticals. 
Tel:  01494  450778. 


Hay  Fever  Monitor 

Benadryl 

ALLERGY  RELIEF  / 


(contains  acrivastine) 


No  non-drowsy 
allergy  tablet 
works  as  fast 


Hay  Fever 

Dust  Allergy 

Pet  Allergy] 

Skin  Allergies 

United  Kingdom 

Pollen 
level  this 
week 

Same  week 
last  season 

Predominant 
pollen 
this  week 

Status 

No.  of  weeks 
on  status 

BIRMINGHAM 

11.6 

11.4 

Grass 

Alert 

4 

BRISTOL 

10.6 

10.6 

Grass 

Alert 

3 

GLASGOW 

9.4 

8.2 

Grass 

Alert 

3 

LEEDS 

11.4 

11.1 

Grass 

Alert 

4 

LONDON 

11.0 

10.5 

Grass 

Alert 

4 

MANCHESTER 

11.5 

11.0 

Grass 

Alert 

3 

NEWCASTLE 

11.4 

11.0 

Grass 

Alert 

10 

NORWICH 

11.6 

10.3 

Grass 

Alert 

4 

PLYMOUTH 

10.2 

9.9 

Grass 

Alert 

4 

This  season 


Further  information  is  available  from  the  licence  holder  by  writing  lo:  Warner-Lambert  Consumer 
Healthcare,  Chestnut  Avenue,  Bastleigh,  S053  3ZQ.  P 


Gentle  approach  to 
whitening  teeth 


Stafford-Miller  is  launching  a  new 
whitening  toothpaste  in  its 
Sensodyne  range  in  the  UK. 

Sensodyne  Gentle  Whitening  is 
specially  designed  for  sensitivity 
sufferers. The  product  was 
successfully  launched  last  year  in 
other  European  countries,  including 
Norway  and  Sweden. 

Formulated  to  gently  remove 
stains,  it  has  low  abrasivity  to  make 
it  suitable  for  sensitive  teeth.The 
cleaning  and  whitening  ingredient  is 
tetrapotassium  pyrophosphate. 

Exposed  dentine,  caused  by 


gingival  recession  through  gum 
disease  or  over  brushing,  can  be 
more  susceptible  to  staining  due  to 
the  accumulation  of  adhering  films 
and  stains  from  diet  (eg  coffee,  red 
wine  or  tobacco). The  toothpaste 
comes  in  Coolmint  flavour  retailing 
at  £2.09  (45ml)  and  ±3.25  (75ml). 

The  launch  will  be  supported  by 
sampling  activity  in  dental  surgeries. 
A  TV  advertising  campaign  and  a 
national  door-to-door  sampling 
programme  are  planned  for  October. 
Stafford-Miller  Ltd. 
Tel:  01707  331001. 


bensodyr 


ne 


Sensodyne 


Diabetics  can  snap  up  a  CD  player 


Bayer  Diagnostics  is  launching  a 
pharmacy-based  promotion  for  a  new 
limited  edition  version  of  its 
Glucometer  Esprit  blood  glucose  level 
monitor. 

When  customers  buy  the  monitor, 
which  is  aimed  at  people  with 
diabetes  who  lead  active  lives,  they 
will  also  be  given  a  single  use  Agfa 
camera. 

The  idea  is  for  them  to  take  photos 
of  themselves  using  their  Glucometer 


Esprit  while  engaged  in  an  even  day 
(or  not  so  everyday)  activity 

Even'  month,  a  panel  of  judges  will 
pick  SO  of  the  best  who  will  receive  a 
portable  CD  player,  made  to  look 
exactly  like  the  monitor. 

The  initiative  is  supported  with  PoS 
material.  Leaflets  and  posters  have 
been  designed  for  GP  surgeries  and 
hospital  diabetes  clinics. 
Baver  pic. 
Tel:  01635  563000. 


No  water?  No  problem! 


Crookes  Healthcare  plans  to  support 
iis  recently  launched  Nurofcn  Meltlets 
with  a  regional  advertising  campaign 
in  washrooms  in  many  of  London's 
bars  and  restaurants 

The  novel  campaign  will  involve 
plaques  over  sinks  in  the  washrooms. 
The  plaques  will  feature  the  wording 
'No  water?  No  problem.  Nurofen 


targets  pain  without  water. 

Under  each  plaque  there  will  be  a 
bright  red  sticker  saying  Not  drinking 
water". 

The  campaign  is  part  of  a  total  £10 
million  support  package  for  Nurofen 
Meltlets 

Crookes  Healthcare. 
Tel:  0115  953  9922. 
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Antibacterial.  Antifungal.  Non-antibiotic.  New  Earcalm  Spray  is  the  only  OTC  treatment  available  {or  mild 
infections  of  the  external  ear  canal,  clinically  proven  to  be  effective  in  treating  symptoms  like  itching  and  slight  fullness 
of  the  ear.  Available  OTC,  it  allows  early  self-medication,  helping  prevent  infection  progressing  and  avoiding 
unnecessary  GP  visits.  And  because  it's  a  spray,  it's  convenient,  easy  to  use  and  gives  better  coverage  so  aiding  patient 
compliance.  Earcalm  is  currently  being  detailed  to  GP's  by  our  salesforce,  and  can  be  recommended  with  confidence. 


urCmJim 


Acetic  acid 

Product  Information.  Presentation:  Non-pressurised  pump  action  aerosol  spray  containing  glacial  acetic  acid  Ph.  Eur.  2.0%  w/w  as  a  milky,  particle  free  mobile  liquid.  Uses:  Treatment  of  superficial  infections  of  the  external 
auditory  canal.  Dosage  and  Administration:  Adults,  children  over  12  years  and  the  elderly:  One  metered  dose  (60mg,  0.06ml)  to  be  administered  directly  into  each  affected  ear  three  times  daily  (morning,  evening  and  after 
swimming,  showering  or  bathing).  Continue  treatment  until  two  days  after  symptoms  have  disappeared.  Discontinue  use  if  there  is  no  clinical  improvement  after  seven  days.  Contra-indications,  warnings,  etc:  Known  sensitivity 
to  any  of  the  ingredients.  Not  recommended  in  children  under  1 2  years  without  medical  advice.  Pregnancy/  Lactation:  There  are  no  known  restrictions  to  the  use  of  the  product  in  pregnancy  and  lactation.  Special  Precautions: 
Patients  who  are  known  to  have  a  perforated  eardrum  should  only  use  under  medical  supervision.  If  pain  occurs  during  use,  or  if  symptoms  worsen  or  do  not  improve  within  48  hours  or  if  hearing  becomes  impaired,  stop  treatment 
and  consult  your  doctor.  Pharmaceutical  Precautions:  Store  upright  in  the  carton  below  25'C.  Shake  bottle  before  use.  Before  first  use,  prime  the  pump  by  depressing  the  aciuator  6-10  times.  Use  within  one  month  of  first  use. 
If  more  than  one  week  since  last  use,  press  actuator  a  few  times  Avoid  spraying  near  eyes.  Legal  Category:  P  Basic  NHS  Cost:  £3  80.  Retail  Selling  Price:  £6.38.  Product  flH^BWpsn*rpSltt^'lVft'Mrfi"Ji 
Licence  Number:  0036/0072.  Product  Licence  Holder:  Stafford-Miller  Limited,  Broadwater  Road,  Welwyn  Garden  City,  Herts.  AL7  3SP.  Date  of  Preparation:  May  1999  D04194   '        M 1 3LIJ 1^ MU  tfl tffl iff  >y 
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New  training  in 


Blomdahl  Medical  AB  is 
running  a  new  series  of  one  day 
training  courses  in  medical  ear 
piercing  for  pharmacists  and 
counter  staff. 

The  courses  cover  the 
technical  and  medical  aspects 
of  ear  piercing  plus  the 
commercial  opportunities  for 
pharmacies. 

The  training  provides  up-to- 
date  information  on  legislation 
and  legal  requirements  along 
with  medical  health  issues. 

A  'Certified  Ear  Piercing 
Consultant  diploma  is  awarded 
after  successful  completion  of 
practical  and  theory  exams. 

The  courses  will  be  held  in 
London,  Birmingham  and 
Manchester  during  September. 
Poly  (UK)  Ltd. 
Tel:  01628  822212. 

Fresh  look  for 
Daily  Defense 

Bristol  Myers  is  repackaging  its  Clairol 
Daily  Defense  haircarc  range  with  an 
updated  look. 

The  shampoo  and  conditioner 
packs  now  come  with  silver  flip  tops 
to  make  the  products  easier  to  use 
without  messy  drips. 

The  formulations  remain 
unchanged. 

A  handy  new  200ml  size  (rsp 
£2.19)  has  been  introduced  in 
addition  to  the  300ml  pack 
Bristol-Myers  Co  Ltd. 
Tel:  01895  628000. 


Revlon  flexes  its 
strength  in  haircare 


Revlon  is  relaunching 
its  Flex  shampoo  and 
conditioner  range. 

The  products  have 
been  reformulated 
with  a  three-way 
system  to  create 
healthier,  shinier  and 
stronger  hair. 

Ingredients  include  i 
pro-vitamin  B5  to 
help  strengthen  the 
hair,  silk  proteins  to 
add  shine  plus 
vitamins  A  and  E  to 
improve  the  hair's 
elasticity  and  help  it 
withstand  styling. 

A  more  subtle, 
light  and  fresh 
fragrance  has  been 
introduced  for  the  four  variants, 
which  are  all  suitable  for  frequent 
use. 

The  range  now  comes  in  new 
opaque  pearlised  colour-coded 
bottles  -  white  for  shampoo  and 
yellow  for  conditioner. 

Retail  price  is £2.39  for  300ml. 

Right  on  the  nail 
. . .  naturally 

Paul  Murray  is  adding  an 
environmentally  friendly  nail  polish 
remover  to  its  Murrays  manicure 
range. 

Organic  Nail  Polish  Remover  is 
biodegradable,  non-flammable  and 
non-toxic.  It  contains  no  chemicals 

The  product  is  formulated  with 
natural  conditioners  to  moisturise  the 
nails  and  surrounding  areas. 

Retail  price  is  £1. 99  (150ml). 
Paul  Murray  pic. 
Tel:  023  8026  8444. 

Summer  boost  for 
Piz  Buin 

Novartis  Consumer  Health  is 
supporting  its  Piz  Buin  suncare  brand 
with  a  £160,000  advertising  campaign 
in  women's  magazines  this  summer. 

The 'advertorial' style  campaign  is 
designed  to  provide  women  with 
information  on  sun  tanning  as  well  as 
product  details. 

This  month,  the  campaign  focuses 
on  the  Piz  Buin  Jet  Bronzer  Self- 
Tanning  range.  In  August,  the  new  Piz 
Buin  Complete  sprays,  available  in 
SPF10  and  SPF20,  will  be  featured. 
Novartis  Consumer  Health. 
Tel:  01403  210211. 


•  Revlon  is  introducing  limited 
edition  ColourZing  lips  and  nail  kits 
in  four  shades  (rsp  £9.95)  from 
August  9. 

Revlon  International 

Corporation. 

Tel:  020  7629  7400. 


New  distributor 
expands  teen 
cosmetics  brand 

Designer  Distribution  is  the  new 
UK  distributor  for  Spectacular 
Cosmetics'  teenage  cosmetics 
range. 

The  appointment  follows 
Lentheric's  recent  acquisition 
of  the  worldwide  rights  to 
manufacture  and  market  the 
brand. 

John  Roach,  general  manager 
for  sales  and  marketing, 
says:  "Spectacular  fits  in 
perfectly  with  our  current 
portfolio  and  complements  our 
existing  ranges.  It  is  our  aim  to 
continue  to  consolidate  and 
expand  upon  Spectacular's 
position  as  the  UK's  most 
innovative  and  exciting  teenage 
cosmetics  range." 

As  part  of  this  expansion, 
Spectacular  cosmetics  are  being 
introduced  in  20  Superdrug  stores 
this  month. 

Designer  Distribution  also 
distributes  United  Colours  of 
Benetton  Fragrances,  Parfums 
Worth  and  the  sunglasses 
range  for  Red  or  Dead,  Gant  and 
Sisley. 

Designer  Distribution  Ltd. 
Tel:  01494  717741. 


SB  breathes  new  life  into  Oxygen  range 


SmithKline  Beecham  Consumer 
Healthcare  has  relaunched  its 
Oxygen  medicated  skincare  range 
which  is  targeted  at  14-16-year- 
olds. 

Oxygen  Daily  Deep  Cleanser  and 
Oxygen  Gentle  Cleanser 
(previously  known  as  Deep 
Cleanser  and  Skin  Refresher 
respectively)  feature  an  advanced 
polymer  system  designed  to  be 
long  Listing  and  gende  on  the  skin. 


New  packaging  gives  a  cleaner, 
stronger  sUver  effect  to  the  range 
which  also  includes  Oxy  gen  2  in  1 
Pads  and  Oxygen  DaUy  Facial 
Wash. 

The  product  descriptives 
have  been  updated  to  help 
differentiate  more  clearly 
betw  een  variants. 
SmitliKline  Beecham  Consumer 
Healthcare. 
Tel:  020  8560  5151. 
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Counterpoi 


Active ' 


igredients  help  stimulate 

ales 


An  affordable  middle  market  of 
improved  quality  products  is  now 
emerging  in  the  cosmetics  and 
fragrances  market,  according  to 
'Cosmetics  &  Fragrances', a  new 
market  report  from  Key  Note. 

The  growth  of  this  market  has 
been  stimulated  by  the  addition  of 
active  ingredients  and  properties  to 
products,  says  the  report. 

Selective  distribution  has  been 
bypassed  and  improved  formulations 
have  been  introduced,  which  appeal 
to  the  mass  market  in  term  of 
affordability. 

The  cosmetics  and  toiletries 
market  was  worth  £1.18  billion  in 
1999  and  Key  Note  forecasts  that  it 
will  expand  to£1.26bn  by  2004. 

However,  the  report  says  that 
market  growth  is  likely  to  be  badly 
hindered,  in  the  short-term,  by  the 
fall  in  duty-free  sales  within  Europe. 
Fine  fragrances  face  an  immediate 


Beconase  Allergy:  Sat  

Benadryl  Allergy  Relief:  All  areas 


Pro  Plus:  C4,  C5 

Scholl  Footcare:  b,  g,  y,  car,  tt 

SenokOt:  All  areas  

Solpadeine:  u 


decrease  in  sales 
value  before 
picking  up  again 
as  demand 
stabilises. 

The  consumer 
base  is  widening, 
with  increasingly 
younger 
children 
becoming 
conscious  of 
their 

appearance, 
men  becoming 
more  aware  of 
their  appearance  and  older  women 
(often  with  high  levels  of  disposable 
income)  retaining  an  interest  in 
theirs  for  longer. 

The  report  says  it  is  evident  that 
consumers  will  continue  to  expect 
long  lasting  products  that  are  quick 
and  easy  to  apply  and  remove. 


With  consumers  looking  for  a 
degree  of  individuality.  Keynote 
predicts  that  it  is  likely  that  the  use 
of  aromatherapy  products  will 
become  more  widespread. 
Key  Note. 
020  8481  8750. 

Wake  up  to  late 
night  Pro  Plus 
campaign 

Roche  Consumer  Health  is  supporting 
its  Pro  Plus  brand  for  temporary 
tiredness  with  a  late  night  TV 
campaign  during  July  and  August. 

The  campaign  targets  the  'weekday 
wounded'  ( 18-30-year-old  weary 
workers,  determined  to  burn  the 
candle  at  both  ends). 

The  humorous  commercial  features 
a  weary  shop  cashier,  absentmindedly 
scanning  items  through  the  till, 
including  a  small  dog. 

The  commercial  is  on  air  between 
the  1 1pm  and  dam.  It  ends  with  a 
short,  sharp  wake-up  call,  to  prevent 
dozing  off  at  the  wrong  moment. 
Roche  Consumer  Health. 
Tel:  01707  366000. 


IN  BRIEF 


Once  bitten  ... 

Bayer  has  introduced  an  educational 
resource  for  pharmacists  to  max- 
imise sales  of  its  Aufan  insect  repel- 
lent during  the  summer.  Eye- 
catching literature  includes  facts 
about  the  brand  and  advice  for  con- 
sumers on  bite  prevention. 
Laser. 

Tel:  01202  780  558. 
Child's  play 

Crookes  Healthcare  has  produced  a 
handy  E45  Sun  'sun-dial'  to  help  par- 
ents protect  their  children  in  the  sun. 
It  offers  age-based  advice,  guide- 
lines for  parents  and  product  facts. 
Pharmacies  can  obtain  a  free  supply 
from  E45  Sun-dial  offer  (C&D),  35 
Red  Lion  Square,  London  WC1R 
4SG. 

Crookes  Healthcare. 
Tel:  0115  953  9922. 

Tots  clothing  from  Pampers 
In  North  America  and  Canada, 
Procter  &  Gamble  is  extending  its 
Pampers  range  into  clothing  for 
babies    and    children.  Pampers 
Children's  Wear  will  initially  include 
hooded  towels,  blankets,  sleep- 
wear,    underwear,    bodysuits,  T- 
shirts,  mittens,  booties  and  socks. 
P&G  says  it  has  no  current  plans  for 
a  UK  launch. 
Procter  &  Gamble  UK. 
Tel:  0191  279  2000. 


Having  a  lousy  time 

Warner-Lambert  is  supporting  its 
Lyclear  head  louse  treatment  with 
a  £325.000  advertising  campaign 
this  summer. 

The  advertising  is  appearing  in 
women's  magazines  and  Sunday 
newspaper  supplements.  It 
highlights  the  simplicity  and 
speed  of  the  10-minute  head  lice 
treatment. 

The  campaign  aims  to  educate 
parents  directly  to  dispel  the 
myths  and  stigma  attached  to 
head  lice. 

Warner- Lambert  Consumer 

Healthcare. 

Tel:  023  806-i  1*00. 


ON  TV  NEXT  WEEK 


Colgate  Fresh  Confidence  toothpaste:  All  areas  

Daktarin  Gold:  All  areas  except  GTV,  B,  CTV,  C4,  GMTV,  TSW 
DettOl  Liquid:  All  areas  except  GTV,  B,  Y,  CTV,  W,  TT 

Diflucan  One:  b,  g,  y,c,c4  

Gillette  Mach3:  All  areas   

Huggies:  All  areas  

Immac:  All  areas 

Imodium  PIUS:  All  areas  

Ponadol:  I  

Philishave  Cool  Skin:  All  areas  

Poli-Grip:  All  areas  except  LWT,  GMTV,  TSW  


New  leaflet  helps  diagnose  heartburn 


Reckitt  Benckiser  Healthcare  has 
expanded  its  Gaviscon  \dvance 
Heartburn  Advisory  Service  with  the 
launch  of  a  new  information  leaflet. 

The  leaflet  was  developed 
following  consumer  research  and  is 
designed  to  help  people  more 
accurately  diagnose  their  heartburn. 

It  aims  to  create  an  understanding 
of  the  specific  symptoms  of 
heartburn  and  how  to  correctly 
differentiate  between  heartburn  and 


indigestion.  Consumers  are  also  given 
advice  on  how  to  prevent  and  treat 
the  condition. 

Free  Gaviscon  consumer  leaflet 
packs  and  promotional  posters  are 
available  to  pharmacies. 

The  leaflet  is  also  available  to  GPs 
and  their  patients  to  help  them 
manage  heartburn  with  appropriate 
use  of  medication. 
Reckitt  Benckiser  Healthcare. 
Tel:  0500  455456. 


Vitalegs:  gmtv,  Sat  

Zantac  75:  GTV,  STY,  B,  G,  Y,  C,  W.  TT,  C4,  C5,  Sat 
Ziftek:  C,CAR,  HTV,  GMTV,  C4 


A  Anglia,  B  Border,  C  Central,  C4  Channel  4,  C5  Channel  5,  CAR  Carlton, 
CTV  Channel  Islands,  G  Granada,  GMTV  Breakfast  Television,  GTV  Grampian. 
HTV  Wales  &  West,  LWT  London  Weekend,  M  Meridian,  Sat  Satellite, 
STV  Scotland  (central),  TT  Tvne  Tees,  U  Ulster,  W  Westcountrv.  Y  Yorkshire 
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EXPENSIVE 


UVE  CAN  KELP 

rou  KICK  IT 


CBS  Genios  counter  product  prices  are 
significantly  lower  overall  than  any  other  chemist 
wholesaler  in  the  U.K.  That's  why  so  many  of  you 
buy  from  us  -  buying  from  anyone  else  is  an 
expensive  habit. 
We  can  help  you  kick  it. 

If  you  are  in  the  Midlands  or  Southern  England, 
ring  Fiona  Gibbons  on  020  8885  8219  or  07770 
794672.  E-mail:  gibbons@cbsgenios.co.uk.  We'll 
send  you  a  brochure  and  tell  you  about  our  online 


ordering  system  and  3%  discount  on  all  transfer 
orders.  Together  we  can  beat  this  thing. 


BRITAINS  GENIL* 

B  GGEST  cbb/ 

INDEPENDENT 
WHOLESALER 


CBS  Genios  Limited 
Gorman  Road, 
London  N  1  7  OQN 
T.  020  8801  6444 
F.  020  8808  3650 


KOpUp 


In  one  of  1 
relaunche 


iggest  campaigns  of  its  type,  Kodak  has  recently 
Gold  and  Advantix  colour  negative  film  and  single 


use  camera  range.   —  

Dynamic  new  branding  and  packaging  designs  have  modernised 
and  brought  consistency  to  the  range,  whilst  underpinning 


Kodak's  brand  leadership  position  within  the  market. 


£5.2m  advertising  spent 
on  National  TV  and  outdoor 
poster  sites  this  summer. 


MILLENNIUM 
EXPERIENCE 


Official  Supplier 


'Save  £1 '  special  price  marked 
packs  exclusive  to  the  pharmacy  sector. 


CJM/F'rtf  fr*tV  S161CJ  W/ClSflfill  Or  r*HO. 


Dan1!  forget  to  enter  UniChem's  exciting  Driving  You  Forward  competition 
where  you  can  VKIN  £1 ,000  W0rth  °*  Thomas  Cook  vouchers 
or  even  a  Business  Development  Grant  worth  141  to  £20,000- 

t's  July  Promotions  Book  for  further  details  and  entry  form. 


UniChem 


Testin 


times 


With  the  diabetes  monitoring  category  experiencing  strong 
growth,  the  NPA  calling  for  more  pharmacies  to  get 
involved  in  warfarin  monitoring,  and  pregnancy  testing 
being  encouraged  'at  home1,  the  diagnostics  market  is 
becoming  increasingly  important  for  pharmacists 


Warfarin  is 
underused  in  the 
UK,  despite  the 
fact  that  it  could 
reduce  the 
number  of 
strokes  by  two  thirds,  according  to  a 
study  published  in  the  British 
Medical  Journal. 

This  reinforces  the  National 
Pharmaceutical  Association's 
initiative  to  promote  wider  use  of 
warfarin,  and  strengthens 
pharmacists'  position  in  relation  to 
anticoagulant  monitoring.  Effective 
use  of  warfarin  could  prevent  5,000 
strokes  and  save  the  NHS  £24  million 
each  year. 

Doctors  may  be  reluctant  to 
prescribe  warfarin  lor  various 
reasons.  Patients  are  also  reluctant  to 
start  taking  warfarin  because  of  the 
inconvenience  of  regular  blood  tests 
and  the  fear  of  haemorrhage. They 
may  also  be  unable  to  make  regular, 
time-consuming  visits  to  hospital 
clinics. 

However,  it  is  important  that  a 
patient's  INR  (International 
Normalised  Ratio)  remains  within  a 
safe  bandwidth.  Patients  with  atrial 
fibrillation  (AE)  should  maintain  their 
INR  at  between  two  and  three. 

The  number  of  warfarin-dependent 
people  in  the  I  K  has  doubled  during 
the  past  five  years  to  half  a  million. 
Only  about  20  per  cent  of  patients 
with  Al-  receive  anticoagulation 
therapy  in  England  and  Wales,  while 
about  SO  per  cent  would  benefit. 

The  NPA  is  investigating 
alternatives  to  hospital  testing  in 
conjunction  with  local 
pharmaceutical  committees  It  is 
proposing  more  anticoagulation 
clinics  in  community  pharmacies 

Georgina  Craig,  the  NPA's  head  of 
professional  development,  says  '  The 
number  of  responses  from  LPC 
pharmacists  wanting  more 
information  on  how  to  start  a  clinic 
has  been  very  encouraging  and 
clearly  show  s  support  for  this 
initiative.  We  have  high  hopes  that 
this  will  prove  an  effective  solution  to 


Diagnostic  testing  at  the  pharmacy  is  on  the  increase 

Pregnancy  testing 


the  current  under-prescription 
warfarin  in  the  UK." 


Diabetes  potential 

The  diabetes  monitoring  category  is 
one  of  the  fastest  grow  ing  in 
pharmacy,  according  to  Roche 
Diagnostics. 

Sales  of  blood  glucose  meters  and 
strips  are  worth  over  £62  million. The 
blood  glucose  strip  market  continues 
to  grow  at  a  rate  of  20  per  cent  and  is 
set  to  experience  double  digit  grow  th 
well  into  the  millennium 

Diabetic  patients  are  valuable  to 
pharmacists  in  other  ways  -  they 
receive  up  to  ten  times  more 
prescriptions  than  average  and  visit 
their  pharmacy  four  times  more  often 
than  non-sufferers. 

There  are  several  ways  in  which 
pharmacists  can  increase  sales  in 
this  category,  according  to  Roche. 
A  recent  study  showed  that  the 
number  of  meters  sold  in  a  pharmacy 
(  ould  hi  in*  n  ased  I S  mm  s  simph  h\ 
giving  them  shelf  presence 
Complementary  categories  such  as 
eyecare  and  footcare  can  also  see 
improved  sales. 

Roche  recommends  that 
pharmacists  stock  at  least  one  simple- 
to-use  meter  for  everyday  use.  and  a 
more  advanced  meter  that  offers  data 
management. 


The  pregnancy  testing  market  is 
seeing  changes  that  w  ill  almost 
certainly  impact  on  the  provision  of 
these  services  through  pharmacies, 
according  to  I  fnipath.  Pressure  is 
likely  to  come  from  both  the  health 
service  and  the  consumer 

In  some  areas  of  the  country,  the 
NHS  is  looking  for  w  ays  to  delegate 
non-essential  pathology  services,  and 
pregnane)  testing  is  one  of  these  An 
article  in  the  Alton  Herald  in 
December  stated:" Women  who  think 


they  are  pregnant  are  being  told  to 
buy  a  home  testing  kit  rather  than  see 
their  (iP  to  carry  out  a  (est  The  aim 
of  this  campaign  was  to  save  Al  ,500 
on  the  local  pathology  budget. 

Increasing  consumer  familiarity 
with  the  concept  ol  self-medication 
(being  encouraged  by  initiatives  such 
as  NHS  Direct)  will  determine  the 
balance  between  demand  for  in 
pharmacy  services  and  sales  of  home 
tests. 

As  P(  !Gs  develop  there  may  be 
opportunities  to  offer  a  whole 
pathology  service  through 
community  pharmacy,  using  the 
increasing  number  of  tests  available. 
This  will  require  investment  in  terms 
of  appropriate  counselling  and  testing 
facilities,  so  will  not  be  an  easy 
business  decision  for  pharmacists.  It 
will,  however,  offer  a  way  to 
differentiate  the  professional  service 
they  offer  and  to  confirm  community 
pharmacists  as  part  ol  the  healthcare 
team 

In  the  light  of  the  Health  U  hich? 
report  criticising  pharmacy  testing 
services  (see  ( &D  ( )ctober  Id.  1999, 
p5 ).  quality  control  and  assurance  are 
areas  that  w  ill  need  attention. This 
w  ill  relate  to  the  equipment,  stall 
providing  the  service,  and  the 
premises  where  testing  is  carried  out. 

New  guidelines  issued  by  the  Royal 
College  of  Obstetricians  and 
Gynaecologists  state  that  "the  earlier 
in  pregnancy  an  abortion  is 
performed,  the  lower  the  risk  of 
complications.  Pregnancy  testing 
services  should  therefore  offer 
arrangements  (eg  a  telephone  referral 
system  and  direct  access  from  referral 
sources  other  than  CPs)  that  minimise 
delay".  Could  community  pharmacy 
become  a  new  point  of  referral? 

Pregnancy  test  consumers  have 
different  requirements,  and  those 
choosing  home  tests  will  desire 
slightly  different  things  to  those  who 
prefer  a  professional  service. 

Continued  on  P22* 


Unipath  manufactures  the  Clearview  pregnancy  test 
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ABBREVIATED  PRESCRIBING  INFORMATION.  Presentation:  A  metered  spray  bottle  containing 
10  ml  of  a  lOmg/ml  solution  of  nicotine  for  intranasal  use.  Each  50  microlitres  delivers  0.5mg 
nicotine.  Indications:  Nicorette  Nasal  Spray  is  for  the  treatment  of  nicotine  dependence  and  the 
rapid  relief  of  withdrawal  symptoms,  which  may  occur  during  smoking  cessation.  It  may  be  of 
particular  benefit  to  the  most  heavily  dependent  smokers.  Dosage:  Adults.  Use  should  be  restricted 
to  3  months.  The  three-month  course  consists  of  8  weeks  •  as  required  to  a  maximum  of  one  spray 
into  each  nostril  twice  an  hour  for  16  hours  per  day.  Following  2  weeks, 
■ ,-  '  Pharmacia    reduce  usage  by  half.  Final  2  weeks,  reduce  usage  to  zero.  Children.  Not  for 
&Upjohn       use  by  any  persons  under  the  age  of  18  years  Contraindications:  Non- 


tobacco  users  or  those  known  to  be  allergic  to  components  of  spray.  Persons  up  to  1 8  years  of  age 
Concurrent  use  of  other  nicotine  containing  preparations  or  tobacco  products.  Pregnancy  an. 
Lactation:  Contraindicated  in  pregnancy  and  lactation.  Precautions:  Nicorette  Nasal  Spray  shoul 
not  be  used  whilst  the  user  is  driving  or  operating  heavy  machinery.  Patients  should  stop  smokin 
completely  when  initiating  therapy.  Use  with  caution  in  patients  with  a  history  of  angina  pectoris 
peptic  ulcer,  chronic  nasal  disorders,  recent  myocardial  infarction,  serious  cardiac  arrythmias 
systemic  hypertension,  peripheral  vascular  disease,  diabetes,  hyperthyroidism  c 
phaeochromocytoma.  Principal  Adverse  Effects:  These  occur  commonly  at  the  start  of  therap 
but  usually  decline  within  the  first  few  days  of  treatment.  Local:  Nasal  irritation  (sneezing,  runnin 


ose),  watering  eyes  and  throat  irritation.  Systemic:  Nausea,  headache  and  dizziness  Other 
\dverse  Effects:  Sore  nose,  ear  sensations,  increased  urination,  tingling  or  burning  sensation  in 
he  head,  nose  bleed,  dyspepsia.  Legal  Category:  P  Package  Quantities:  Metered  spray  bottle, 
0ml  in  packs  of  one.  Trade  Price:  1  pack  £10.99.  (Trade  price  correct  at  time  of  going  to  press) 
froduct  Licence  Number:  PL00032/0255.  PL  Holder:  Pharmacia  &  Upiohn  Ltd.,  Davy  Avenue, 
'/lilton  Keynes,  MK5  8PH,  UK.  Date  of  Preparation:  June  2000. 

IEFERENCES:  1  Sutherland  et  al.  Randomised  controlled  trial  of  nasal  nicotine  spray  in  smoking 
essation.  Lancet  1992;  340:  324-328 
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Nasal  Spray 

contains  nicotine  *^ 
THE  FASTEST  RELIEF  FOR  STRONG  CRAVINGS 


Diagnostic 


-^Continued  from  PI 9 

Home  test  users  are  generally 
confident  in  their  ability  to  perform  a 
test  properly,  and  they  will  believe  the 
result. They  can  afford  to  buy  a  brand 
they  trust,  and  want  to  be  the  first  to 
know  the  result.  It  is  important  that 
they  feel  the  brand  is  non- 
judgemental,  as  these  women  could 
equally  be  w  anting  or  dreading  a 
pregnancy,  believes  1  inipath. 

Professional  service  users  require 
someone  who  is  authoritative  and 
"official"  to  take  responsibility  for 
getting  a  result  for  them. They  may  be 
looking  for  a  budget  option  but  still 
require  a  quick  reliable  result. They 
often  need  advice  on  the  next  steps 
to  take.  It  is  also  important  for  these 
women  that  they  feel  the  person 
giving  them  their  result  is  non- 
judgemental. 

Mercury  falling 

Mercury  sphygmomanometers  w  ill  be 
a  thing  of  the  past  by  2002-2003. 
according  to  Stephen  Young,  of  the 
Medical  Devices  Agency  at  the 
Department  of  Health. 

In  their  place,  cheap  automatic 
sphygmomanometers  will  take  a  large 
share  of  the  market.  Many  people 
with  blood  pressure  problems  will 
buy  their  own,  and  the  time  may 
come  when  they  rival  thermometers 
as  a  DIY  diagnosis  aid. 

Three  factors  are  combining  to 
make  mercury  sphygmos  obsolete: 

•  servicing  is  expensive  and  difficult 
to  organise 

•  mercury  spills  cause  disruption 
and  expense 

•  IT  l  regulations  banning  mercury 
are  on  the  horizon. 

There  are  currently  two 
alternatives  -  aneroid  or  automatic 
sphygmos.  Aneroid  sphygmos  are  the 
familiar  devices  with  a  circular 
mechanical  pressure  gauge 
substituted  lor  the  mercury  column. 
Hut  they  still  use  the  traditional  cuff 
and  stethoscope. 

Automatic  sphygmos,  sometimes 


called  non-invasive  blood  pressure 
meters  (MBPs)  either  have  a 
conventional  cuff  or  resemble  a  large 
w  ristwatch  with  the  cuff  built  in 
The)  come  in  two  distinct  price 
ranges  -  devices  above  £1,000 
designed  for  hospital  physiological 
measurement,  and  devices  under 
£200  designed  mainly  for  individuals 
for  their  own  use. 

Automatic  sphygmos 

These  remove  the  human  clement 
from  the  process,  which  has  been 
shown  to  cause  inaccuracies,  and  so 
should  be  more  accurate. 

But  there  is  variation  between 
different  types  of  automatic 
sphygmos. And  because  these  devices 
use  computers  and  dynamic  pressure, 
which  change  rcadings.it  is  not  easy 
to  check  their  calibration  with  a  test 
gauge. 

The  two  best  know  n  protocols  for 
checking  accuracy  are  BHS  and  AAMI. 
These  trials  provide  some  assurance 
that,  on  average,  results  are  in  line 
with  readings  taken  in  the  traditional 
way. 

Aneroid  sphygmos 

These  devices  have  all  the  human 
error  problems  of  the  mercury 
column  method,  but  also  some  of  the 
advantages. 

There  are  no  batteries  to  run  down 
and  readings  can  be  obtained  from 
elderly  patients  with  veins  in  poor 
condition,  for  whom  automatic 
sphygmos  do  not  work.  And  they  only 
cost  about  £19  as  opposed  to  at  least 
£80  for  a  good  quality  automatic 
machine. 

The  main  problem  is  that  aneroid 
devices  can  become  inaccurate  with 
prolonged  use  or  rough  handling. 
They  must  be  checked  at  regular 
intervals  using  a  digital  pressure 
gauge. 

Community  spirit 

The  number  of  pharmacies  in 
Lloydspharmacy's  Community  Health 
Services  Scheme  has  increased  from 
ten  this  time  last  year  to  over  100 

New  technology  has  brought  about 
changes  in  the  serv  ice,  according  to 


Andy  Murdock,  pharmacy  director  at  Lloydspharmacy, 
Andrew  Kenworthy  from  Bradford  HAZ,  and  Marsha  Singh, 
MP  for  Bradford  West,  at  the  Lloydspharmacy  diabetes 
awareness  event 


People  are  buying  sphygmomanometers  for  self  diagnosis 
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Mandeep  Mudhar.  professional 
services  manager  forAAH.  Most  of  the 
screening  tests  used  to  be  sent  to  a 
laboratory  for  analysis,  but  many  can 
now  be  done  at  tin  pharmai  \ 

The  range  has  been  repackaged  si  > 
that  all  tests  can  be  sold  over  the 
counter. "But  we  are  very  keen  that 
the  pharmacist  is  still  the  provider  of 
this  service,  says  Mr  Mudhar. 
Pharmacists  will  gain  more  credibility 
and  patient  loyalty  if  they  carry  out 
the  tests  in  the  pharmacy. 

Teaching  methods  have  also 
changed.  Because  of  the  difficult)'  in 
getting  pharmacists  to  training  days, 
distance  learning  has  been 
introduced. The  company  is  talking  to 
the  NPA  about  accrediting  the  course. 
The  aim  is  then  to  offer  an  exam  and 
certification. 

Last  year,  the  weekly  average  was 
two  tests  per  pharmacy,  although 
man)1  were  significant!)  exceeding 
this  figure. "So  much  depends  on  the 
individual  pharmacist."  says  Mr 
Mudhar. 

Women  are  the  biggest  users  of  the 
U(  lydspharmacy  service, 
outnumbering  men  by  three  to  one. 
But  there  is  now  evidence  to  show 
that  they  are  taking  their  partners 
along  when  they  go  for  a  test. The 
cholesterol  test  is  most  popular  among 
the  40-60  age  group,  w  hile  children 
quite  often  use  the  allergy  test. 

This  t\  pe  ot  service  is  an 
opportunity  for  pharmacists  to 
increase  their  worth  as  health 
professionals.  One  pharmacist 
claimed  the  service  has  given  him.  a 
new  lease  of  life  .  Mr  Mudhar  believes 
that  "it's  an  opportunity  for  people  to 
see  that  a  pharmacy  can  do  a  lot  more 
than  just  dispensing 

More  tests  are  planned  for  the 
range  A  urinary  tract  infection 
identification  test  has  recently  been 
launched. A  PSA  test  (for  prostate 
disorders)  and  a  test  for  glycated 
haemoglobin  for  diabetics  were  due 
to  be  launched  this  month 
#  Over  400  visitors  attended  a 
diabetes  awareness  event  organised 
b)  Lloydspharmacy  in  Bradford. 


The  initiative  has  doubled  in  si/e 
since  last  year,  and  included  displays 
and  practical  sessions  demonstrating 
the  help  and  support  available  to 
people  with  diabetes. There  w  as 
advice  on  how  to  get  the  best  out  of 
life  with  good  management  and 
information  to  help  family  and  friends 
understand  the  condition. 

Other  organisations  involved 
included  the  British  Diabetic 
Association  and  Bradford  Health 
Action  Zone.  Product  advice  and 
demonstrations  were  available  from 
specialist  diabetes  nurses,  dietitians, 
pharmacists,  podiatrists,  optometrists 
and  a  number  of  diagnostic 
companies. 

And)  Murdock.  pharmacy  director 
for  Lloydspharmacy.  says:'  It  is 
estimated  that  up  to  4.000  people  in 
the  Bradford  district  could 
unknowingly  have  diabetes. This 
event  provided  the  perfect 
opportunity  for  them  to  get  better 
informed  about  the  condition 

WATCHing  the  market 

Sales  of  screening  tests  arc  increasing 
"by  the  week  as  consumers  get  more 
switched  on  to  self-assessment,  says 
Michael  Smith,  managing  director  of 
Pathology  Management  Company. 

To  cope  with  this  increased 
demand,  PMC.  which  manufactures 
the  BodyWATCH  range  of  test  kits,  has 
just  added  another  test  to  its  range. 
The  PSA  test.  launched  last  month, 
screens  for  prostate  disorders  and 
brings  the  number  of  BodvW  AT<  11 
tests  to  six.  Ov  er  the  next  12  months. 
Mr  Smith  plans  to  launch  another  four 
or  five  tests 

As  well  as  looking  at  new  tests, 
PMC  has  been  re-designing  its  training 
scheme. The  company  has  worked 
closely  with  the  XPA  to  develop  a 
distance  learning  programme. This 
consists  of  a  training  manual  and 
video.  PMC  is  aiming  to  get  the  course 
accredited. 

Although  PMC  has  been  making 
pharmac)  testing  kits  since  1995,  it 
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Management  Company 

■^Continued  from  P22 

was  only  last  October  that  it 
introduced  the  BodyWATCH  brand. 
Since  October"we've  moved  quite  a 
long  way",  selling  in  excess  of  £3,000- 
£4,000  worth  of  kits,  with  the  range 
stocked  in  more  than  5,000 
pharmacies. 

The  BodyWATCH  range  does  not 
claim  to  offer  diagnostic  tests  because 
they  do  not  provide  diagnoses,  says 


Mr  Smith.  He  prefers  to  use  the  term 
risk  assessment"  -  the  tests  identifies 
those  w  ho  may  be  at  risk  and 
prompts  them  to  seek  further  medical 
advice  in  good  time  it's  not  the  role 
of  the  pharmacist  to  diagnose,  that's 
the  role  of  the  GP,"  he  says. 

The  take-home  test  detects  prostate 
specific  antigen  (PSA)  in  blood.  PSA  is 
the  most  meaningful  tumour  marker 
known  for  prostate  cancer  or 
infection. The  test  retails  at  £10. 

(  holesterol  and  allergy  lots  are 
currently  the  most  popular  with  the 
public.  But  Mr  Smith  believes  the  new 
PSA  test  will  overtake  cholesterol  as 
its  best  selling  risk  assessment. 

Allergy  tests  require  most  input 
from  pharmacists.  Good  advice  at 
testing  time  and  after  is  "crucial" 
because,  while  consumers  may 
understand  their  test  result,  they  are 
unsure  what  action  to  take  if,  for 
example,  they  are  allergic  to  the 
house  dust  mite. 

In  choosing  which  tests  it  offers. 
PMC  has,  in  the  past,  gone  for  tests 
that  have  more  of  an  impact  on 
lifestyle.  For  example,  Mr  Smith  does 
not  believe  an  H pylori  test  that  sent 
patients  to  the  GP  would  be  ethical; 
whereas  a  cholesterol  test  should 
encourage  consumers  to  adopt  a 
more  healthy  lifestyle. The  PSA  test  is 
the  first  departure  from  this  policy. 

The  risk  assessment  service  is 
aimed  at  consumers  who  can  make 
value  judgements  about  their  lives.it 


all  comes  back  to  self  empowerment.' 
says  Mr  Smith 

BodyWATCH  has  its  own  web  site 
which,  although  it  is  "geared  more  at 
information ",  consumers  can  use  to 
purchase  the  tests.  On-line  sales 
constitute  less  than  1  per  cent  of  the 
total  and,  in  the  first  instance, 
potential  internet  customers  are 
directed  to  their  nearest  community 
pharmacy. 

From  this  month,  people  will  be 
able  to  register  their  own  secure  page 
on  the  BodyWATCH  web  site.This  will 
enable  them  to  keep  a  record  of  test 
results,  compare  them  to  previous 
results  and  to  receive  advice  on 
updates. 

PMC  is  expecting  to  spend  about 
£200,000  on  advertising  in  press  and 
magazines  this  year.  Visit  the  web  site 
at:  www.bodywatch.co.  uk 

A  missed  opportunity 

Despite  recognising  the  need  to 
expand  their  role  within  the  wider 
healthcare  community,  few 
pharmacists  are  proactively  pursuing 
this  by  providing  formal  advice. 

An  AAH  survey  of  100  pharmacists 
revealed  that  over  three-quarters  want 
to  expand  their  professional  services 
role,  but  only  17  per  cent  are  doing  so 
by  offering  lifestyle  risk  assessment 
tests. 

While  42  per  cent  felt  valued  as 
healthcare  professionals,  60  per  cent 
of  these  pharmacists  provide  formal 


advice  to  customers.This  includes 
discussing  results  of  tests  carried  out 
at  GP  surgeries  or  advising  on 
medicine  regimes.  Almost  three- 
quarters  are  involved  in  giving 
presentations  and  seminars  on  a 
variety  of  health  issues.  But  only  ten 
per  cent  of  pharmacists  receive 
payment  for  any  of  these  services. 

More  than  three-quarters  felt  that 
funding  for  professional  services 
should  come  from  the  Government. 
Almost  the  same  number  felt  they  are 
underselling  their  services. 

But  payment  is  not  the  main  issue 


BodyWATCH's  new  Prostate 
Disease  Risk  Assessment 
test:  not  a  diagnosis 


Reckitt  Benckiser  UK  Healthcare 

Lemslp  and  the  sword  and  circle  symbol  are  trademarks 


Lemon  &  Honey  Flavour 
Sore  Throat  Y 
Throat  Pain  Relief  Y 


CONTAINS  ANTI-BACTIMAI  AND  LOCAl  ANACSTHCTKAGCNTAND  MCNTHOl 


Successful 
launch  1999 


L-r:  Adrian  Ralph  and  Nick  Simpson  of  Bayer  Diagnostics' 
point  of  care  division,  with  Gareth  McCague,  a  consultant 
with  Lloydspharmacy 


for  some.  One  pharmacist  said: 'Your 
professional  outlook  makes  you 
provide  a  service  whether  you  are 
paid  for  it  or  not.  Services  have  to  be 
provided  if  pharmacists  wish  to 
remain  loyal  to  customers  and 
maintain  a  responsible  role  in  the 
local  community." 

Partnership  potential 

Community  pharmacists  should  form 
strategic  partnerships  with  hospital 
pathology  departments,  which  would 
enable  both  groups  to  play  a  greater 
role  in  health  promotion.This  was  the 
view  of  Lloydspharmacy  consultant 


Gareth  McCague,  speaking  at  a  recent 
meeting  of  pathologists. 

I  appreciate  some  pathologists 
see  diagnostic  testing  as  their 
domain  and  might  perceive 
pharmacists  to  be  a  threat,"  he  said. 
"But  community  pharmacists  are 
recognising  that  new,  near-patient 
testing  technologies  can  help  them 
become  more  involved  with  health 
promotion  -  an  area  not  yet 
addressed  by  pathologists." 

There  is  no  reason  why 
pharmacists  and  pathologists  could 
not  jointly  develop  new  services  to 
better  manage  certain  chronic 


conditions  or  specific  prescribed 
medicines,  said  Mr  McCague. 

The  role  of  healthcare  companies 
will  also  change  as  a  result  of  changes 
within  the  NHS.  according  to 
marketing  manager  for  Bayer 
Diagnostics'  point  of  care  division, 
Adrian  Ralph.  He  believes  that 
diagnostics  companies  will  need  to 
act  as  a  bridge  between  pharmacists, 
pathologists  and  PCGs,and  play  a 
leading  role  in  assisting  with  new 
quality  control  procedures. 

"Patients  are  becoming  increasingly 
knowledgeable  about  healthcare  and, 
as  a  result,  are  becoming  more 
demanding," says  Mr  Ralph  "Bringing 
diagnostic  tests  closer  to  the  patient 
via  the  pharmacy  will  improve  access 
ami  relieve  some  of  the  pressure  on 
PCGs." 


Testing,  testing. . . 

In  response  to  research  that  found 
women  air  nut  confident  in  their 
ability  to  carry  out  pregnancy  tests, 
Chefaro  has  modified  its  premium 
Predictor  pregnancy  test  to  offer 
consumers  ,in  extra  <  hc(  k  I  his  i  xtra 
control  in  the  test  stick  confirms  that 
the  result  is  definite  and  will  not 
change.  Predictor  Greater 
Reassurance  retails  at  £8.25  for  a 
single  test  and£10.95  for  a  double 

Predictor  has  a  new  web  site  that 
gives  information  on  pregnancy 
testing,  preconceptual  care  and 
general  health  advice. Visit  the  web 
site  at:  www.predictorxo.uk 
Chefaro  Proprietaries  Ltd. 
Tel:  01480  421800. 
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•  A  new  test  tor  diabetes  claims  to 
bring  the  laboratory  standard  into  the 
community  for  the  first  time. 
Glycosal,  developed  by  Provalis, 
could  only  previously  be  tested  in  the 
laboratory.  The  test  measures 
'HBA1C'  or  glycated  haemoglobin, 
which  is  recognised  as  the  most  use- 
ful and  important  way  of  testing  the 
status  of  patients  with  diabetes.  The 
test  takes  only  four  minutes  and  can 
be  carried  out  by  a  GP  or  practice 
nurse.  It  can  show  how  patients'  glu- 
cose levels  have  varied  over  the  pre- 
vious two  or  three  months,  indicating 
how  well  their  diabetes  is  being  con- 
trolled. At  present,  the  product  is  not 
being  promoted  to  pharmacists,  but  a 
pilot  study  is  under  way  and  Provalis 
expects  pharmacists  to  be  playing  a 
larger  role  in  this  type  of  testing. 
Provalis  Diagnostics. 

Tel:  01244  288781. 
«  Roche  has  launched  a  diabetes 
care  web  site  that  provides  informa- 
tion on  initiatives  in  diabetes  man- 
agement and  the  company's  range 
of  blood  glucose  monitors. 
www.glucotrend.co.uk 
Roche  Diagnostics. 
Tel:  01273  480444. 
O  Bayer  has  introduced  two  urine 
analysis  strips.  Clinitek  Microalbumin 
is  an  'instrument  read  only'  test  strip 
for  use  in  monitoring  kidney  function 
in  diabetes  and  hypertension  patient 
management.   Microalbustix  is  a 
"visual  read  only'  strip  providing  the 
same  information.  Both  retail  in  bot- 
tles of  25  strips  at  £42.19. 
Bayer  Diagnostics  division. 
Tel:  01 635  563000. 
:>  Roche  Diagnostics  has  launched  a 
blood  glucose  testing  system  to 
replace  its  Glucotrend  device.  The 
Glucotrend  2  Soft  Test  System  is 
designed  for  virtually  pain-free  testing 
and  comprises  the  new  Glucotrend  2 
meter  and  Softclix  2  finger  pricker. 
The  finger  pricker  uses  thinner  lancets 
and  features  an  11 -stage  depth 
adjustment  range  and  greater  linear 
control. 

Roche  Diagnostics. 
Tel:  01 273  480444. 

•  Roche  Diagnostics  has  launched  a 
photornefer  that  patients  can  use  to 
monitor  their  anticoagulant  status.  The 
CoaguChek  S  is  a  hand-held  monitor 
providing  results  in  one  minute,  with  a 
clear  message  if  the  results  are  out- 
side the  instrument  range.  The  moni- 
tor can  hold  60  results  in  its  memory. 
The  system  comprises  a  meter,  test 
strips,  Softclix  II  finger  pricking  device 
and  lancets  in  a  soft  carry  case. 
Roche  Diagnosiics. 

Tel:  01273  480444,. 
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The  market  for  screening  tests  could  be  ten  times  what  it 
is  today  and  limited  only  by  the  available  technology. 
Wellbeing  MET's  Patrick  Kirby  talks  to  Steve  Bremer 
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hen  it  comes  to 
the  number  of 
screening  tests 
pharmacists  can 
offer  in  future, "the 
sky's  the  limit", 
says  Patrick  Kirby,  managing  director 
of  Wellbeing  MET.Tcchnology  will  be 
the  limiting  factor  in  producing  Un- 
necessary non-invasive  single  use 
tests. A  market  size  of  £20  million  is 
not  unrealistic  in  a  category  currently 
worth  about  a  tenth  of  that,  he  says. 

Wellbeing  MET  launched  a  range  of 
seven  pharmacy  screening  tests  in 
February,  and  has  just  added  tests  for 
the  menopause  and  feminine 
discomfort.  But  the  company  had 
already  spent  over  a  year  talking  to 
healthcare  professionals  about  their 
fears,  expectations,  and  issues 
surrounding  screening  in  pharmacies. 

Discussions  were  held  with  the 
National  Pharmaceutical  Association, 
the  Royal  Pharmaceutical  Society, 
pharmacists  from  both  independents 
and  multiples,  and  the  British 
Medical  Association.  All  this 
groundwork  was  necessary,  believes 
Mr  Kirby,  because, "we 're  here  for  the 
long  term". 

The  screening  market  is  immature, 
and  there  are  significant  opportunities 
for  it  to  grow  over  the  next  few  years, 
he  believes.While  the  pregnancy  test 
market  is  worth  about  £1 5m,  diabetes 
screening  is  worth  only  a  fraction  of 
that. This  is  in  contrast  to  the  fact  that 
more  people  are  at  risk  from  diabetes 
than  becoming  pregnant. 

Several  factors  combined  to  trigger 
Wellbeings  involvement  in  the 
screening  market  . The  growth  of 
supermarket  pharmacy  and  declining 
NHS  dispensing  margins  coincided 
with  technological  innovations  in 
screening  tests.  People  are  also  more 
aware  that  they  can  take  more 
responsibility  for  their  own  health 

Well  placed 

There  has  also  been  a  sea  change  in 
organisations  such  as  the  BMA  over 
the  past  two  years.  It  recognises  that 
there  have  to  be  new  models  for 
providing  primary  care.  Pharmacists, 
as  most  people's  primary  point  of 
contact  with  the  NHS,  are  well  placed 
to  get  involved  in  these  models. 

Wellbeing  is  talking  to  a  number  of 
multiple  retail  chains.And  it  launched 
a  consumer  advertising  campaign  in 
June. 


Selected  tests  will  be  promoted 
initially,  the  aim  being  to  establish 
Wellbeing  as  a  brand.  Further  tests 
will  be  "rolled  out"  later. 

The  BMA  has  responded  positively 
to  Wellbeing  initiatives.The  company 
is  talking  to  several  BMA  working 
parties  "to  devise  ways  of  co- 
operation rather  than  competition".  In 
light  of  the  Government's  effort  on 
men's  health. Wellbeing  will  be  talking 
to  public  health  minister  Yvctte 
Cooper,  and  to  the  Doctor  Patient 
Partnership  to  build  an  inclusive  case 
for  pharmacy  screening  in  this  area. 

Little  resistance 

There  have  been  few  cases  of  GP 
resistance  to  pharmacy  screening, 
says  Mr  Kirby. These  are  usually  due  to 
fears  of  an  increased  workload.This  is 
not  the  case,  however,  because 
negative  cases  will  be  screened  out, 
leaving  only  patients  with  a  genuine 
cause  for  concern. 

If  a  test  does  prove  negative, 
patients  are  given  the  reassurance 
that  allows  them  to  change  their 
lifestyle  or  just  feel  more  relaxed. "It's 
a  win  win  situation,"  says  Mr  Kirby. 

Wellbeing  has  been  selective  about 
which  tests  it  offers.  'Our  tests  are 
designed  to  add  value  to  the  process 
of  consultation  with  the  GRWe're  not 
in  competition  or  trying  to  diagnose," 
says  Mr  Kirby.'  If  we  can  send  you  to 
your  GP  with  additional  information 
that  assists  his  diagnosis  or  clinical 
management,  while  the  diagnosis 
remains  his,  that's  got  to  be  positive." 

Future  tests  will  be  produced  only 
in  areas  where  they  can  offer  added 
value.  And  more  tests  will  become 
available  as  the  technology  improves. 
Wellbeing  will  target  priority  areas 
such  as  alcohol  abuse  and  asthma. 

Tests  are  currently  available  to 
screen  for  coronary  heart  disease. "But 
it  would  not  be  responsible  for  us  to 
offer  that  test,"  says  Janet  Chart, 
Wellbeing  s  technical  adviser.  If 
somebody  is  suffering  serious  chest 
pains,  they  should  go  straight  to 
accident  and  emergency  and  not  be 
purchasing  screening  tests,  she  says. 
However,  a  risk  assessment  test  for 
CHD  would  be  acceptable. 

All  screening  tests  have  false 
positives  and  negatives,  but  it  is 
important  to  get  the  balance  right. 
The  weighting  needs  to  be  slightly  in 
favour  of  false  positives,  says  Ms 
Chart.  It  is  important  that  the 
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Patrick  Kirby 

negatives  are  screened  out  while  no 
positive  cases  are  missed. 

There  is  sometimes  a  legitimate 
reason  for  a  false  positive  result  to  a 
screening  test.  For  example, 
Wellbeing 's  bowel  disorders  test  does 
not  test  for  bowel  cancer,  but  blood  in 
the  stools.  So  haemorrhoids  would  not 
be  deemed  a  "false  positive"  result,  but 
still  be  cause  to  seek  medical  advice. 

One  recent  development  that  may 
affect  the  market  is  new  television 
advertising  regulations/That  could 
open  some  very  interesting  doors." 
says  Mr  Kirby. 

Pregnane}'  tests  are  already 
advertised  on  radio  and  television. 
Advertising  other  tests  would  present 
huge  opportunities  to  grow  the 
market,  and  it  is  an  area  that  Wellbeing 
has  been  discussing  with  the  DPP. 

Some  of  the  company's  tests  can  be 
done  either  at  home  or  by  the 
pharmacist. 

Although  only  5  per  cent  of 
screening  tests  are  currently  sold  via 
the  internet, Wellbeing  has  set  up  its 
own  web  site  as  an  investment  for  the 
future.  'We  see  the  internet  as  a  tool 
having  much  more  impact  on  our 
business  and  much  more  benefit  to 
our  customers." 

It  will  be  developed  as  a  health 
information  source  containing 
information  on  the  company's  tests.  It 
is  linked  into  several  hundred 
newsfeeds.  allowing  patients  to  check 
the  latest  developments  related  to 
their  condition. 

A  virtual  pharmacy  on  the  web  site 
will  sell  products  linked  to  the 
Wellbeing  tests.  It  will  not  offer  a 
complete  range  of  OTC  products 
because/'that's  not  where  we  want  to 
be,  that's  not  our  expertise". 
wwu  '.personal-screening,  com 
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dti^tfHi  aciclovir 

Zovirax 

m^^^   Cold  Sore  Cream 

Your  customers  will  be  seeing  a  lot  more  of  Zovirax  Cold  Sore  Cream  this  summer ! 

IN  STORE,  ON  SHELF,  IN  MAGAZINES,  ON  RADIO  AND  EVEN  IN  WASHROOMS! 

This  Summers  campaign  for  Zovirax  Cold  Sore  Cream  will  encompass  a  broad  spectrum  of  media  including  some  more 
unusual  areas,  so  stock  up  and  don't  miss  out  on  YOUR  potential  sales! 
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>3s#V  your  Pharma  business  development  manager  for  details 
Or  call  the  Pharma  Hotline  on:  01202  314  824 

Plus  lots  more  to  come... 


icntation:  S%  w/w  aciclovir  in  water  mlscibte  cream  base.  Uses:  Cold  Sore  treatment  Dosage  and  administration:  Apply  5  times  a  day  for  5  days.  It  is  important  to  start  treatment  as  early  as  possible  after  the 
t  of  an  infection,  ideally  during  the  tingle  phase.  If  healing  has  not  occurred,  treatment  may  be  continued  for  up  to  an  additional  5  days.  Contra-indications,  Warnings,  etc:  Zovirax  Cold,  Sore  (Sream  is 
^-indicated  in  patients  known  to  be  hypersensitive  to  aciclovir  or  propylene  glycol.  Precautions:  Zovirax  Cold  Sore  Cream  should  only  be  used  on  cold  sores  on  the  lips  and  face.  Do  not  apply  irisidejthe/rnjutlt  or  in ' 
sye.  Do  not  use  for  herpes  infections  of  the  eye  or  the  genital  area.  Do  not  use  if  the  patient  is  under  the  care  of  a  doctor  because  of  a  weak  immune  system.  Side  and  adverse  effects:  Transient  butjiing  or1 stinging; 

follow  application.  Mild  drying  or  flaking  of  the  skin  has  occurred  in  about  5%  of  patients.  Erythema,  itching  and  contact  dermatitis  have  been  reported  rarely  following'  application.  Retail  Selling  Price:  2g  hibe  i  £4.67*; 

VAT);  2g  pump  -  E5.10  (exc  VAT)  Product  Licence  Number.  PL  0003/0304,  Licence  Holder:  The  Wellcome  Foundation  Limited,  Greenford,  Middlesex  UB6  ONN  Legal  category:  P  Further  information  available  on,; 
-Jest  from:  Customer  Services.  Glaxo  Wellcome  UK  Limited.  Stocklev  Park  West.  Uxbridoe.  Middlesex..  UR11  1RT.  Date  at  omnaration:  .Inn*  9000.  70VIRAX  is  a  trademark  of  fitnxnWnllr.nmK  Grriuri  of  Cnrnnnmps.  t". 
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Broadwater  Road,  Wetwyn  Garden  City,  Hertfordshire,  AL7  3SP 
Tel  No:  (01707)  331001       Fax  No:  (01707)  393722 


28th  June  2000 


Dear  Pharmacist 


STAFFORD-MILLER  LTD  -  WORKING  WITH  PHARMACY  FOR  A  BETTER  FUTURE 


As  a  company,  Stafford-Miller  greatly  values  its  strong  relationships  with  community 
pharmacy  and  has  worked  hard  to  ensure  that  key  brands  such  as  Nytol,  Piriton,  Sensodyne 
and  Poli-Grip  provide  community  pharmacists  with  well  supported  products  which  continue 
to  offer  profitable  growth  opportunities. 

However,  it  has  become  clear  that  the  competitive  pressures  on  community  pharmacy 
within  the  broader  retail  environment  are  such  that  the  nature  of  our  business  is  changing 
with  a  strong  shift  away  from  direct  to  indirect  ordering  alongside  increased  membership  of 
both  major  buying  groups  and  virtual  pharmacy  chains. 

Following  consultation  with  many  of  our  customers  we  have  therefore  concluded  that  it  is 
no  longer  appropriate  to  operate  through  a  retail  pharmacy  sales  team  and  this  will  cease 
to  operate  with  effect  from  3rd  July  2000. 

Instead  we  have  introduced  a  completely  new  and  expanded  healthcare  sales  team  which 
will  cover  an  increased  number  of  Medical  GPs  and  retail  pharmacies  with  the  role  of:- 

-  Gaining  recommendation  for  our  OTC  and  ethical  products 

Providing  pharmacies  with  educational  and  business  building  programmes 

-  Alerting  pharmacists  to  opportunities  available  through  wholesalers,  major  buying 
groups  and  virtual  chains 

-  Introducing  new  products  and  advising  pharmacists  of  key  promotional  activity 

We  believe  that  the  net  effect  of  these  changes  will  be  to  switch  the  emphasis  further  away 
from  selling-in  stock  to  helping  pharmacists  to  make  the  most  of  available  business 
opportunities. 

Over  the  coming  weeks  our  representatives  will  be  receiving  appropriate  training  to  support 
this  new  way  of  operating  and  we  hope  that  you  will  welcome  the  positive  benefits  which 
we  believe  these  changes  will  bring. 

Meanwhile,  if  you  have  any  queries  regarding  the  new  arrangements,  please  contact  us  via 
Freephone  on  0500  282  387. 


Terry  Foot 
UK  Sales  Manager 
Stafford-Miller  Ltd 


Yours  si 


*  These  changes  do  not  apply  in  Northern  Ireland  and  Eire 


Way  out  for  traditional 
distribution  routes? 


To  the  fury  of  wholesalers  like  Gehe, 
Schwarz  Pharma  has  decided  to  sup- 
ply Prostavasin,  one  of  its  most  expen- 
sive and  profitable  products,  direct  to 
German  pharmacies. 

The  predictable  opposition  of  the 
wholesalers  seems  to  have  been  borne 
out  by  the  experience  of  one  pharma- 
cist, who  waited  four  days  for  his 
urgent  order  to  arrive. 

Apologies  from  Schwarz  were 
accompanied  by  an  assertion  that  90 
per  cent  of  all  orders  were  delivered 
on  time  and  that  efforts  were  being 
made  to  improve  this  figure. 

Gehe  has  now  removed  Schwarz  s 
less  profitable  products  from  its  sup- 
ply list  in  protest  and  pharmacists  are 
hoping,  for  the  sake  of  simplicity,  that 


All  aboard! 

A  totally  new  image  of  pharmacy  is  on 
view  at  Expo  2000,  which  recently 
opened  in  Hanover  and  which 
includes  a  working  pharmacy  to  serve 
the  needs  of  the  3,5004,500  perma- 
nent Expo  staff  and  30,000  expected 
visitors. 

The  style  of  the  two-storey,  1,100m 
PharmaXie'  is  futuristic  Shaped  like  a 
ship,  with  portholes  instead  of  win- 
dows, it  has  only  the  German  red  A' 
symbol  and  the  international  green 
cross  to  show  that  it  is  a  pharmacy. 
Animated  images  projected  onto  the 
front  of  the  pharmacy  create  the 
appearance  of  an  underwater  scene. 

This  is  no  supermarket  or  drugstore 
but  a  'pharmacy  experience',  entered 
through  a  round  door  from  which  cus- 
tomers can  either  proceed  by  a  long, 
wall-hugging,  spiral  ramp  or  a  simple 
staircase  to  the  first  floor. This  contains 
a  rest  area,  with  plants,  sound'  sofas  to 
feel'  music,  and  an  oxygen  bar. 

Two  small  bridges  lead  to  a  striking- 
ly modern  meditation  room  described 
as  a  wellness  centre  for  body  and  soul' 


other  manufacturers  don't  follow 
Schwarz's  example. 

Meanwhile,  German  consumers 
seem  sceptical  about  buying  medicines 
over  the  internet  .  According  to  a  survey 
by  the  German  ABPI,  only  1  percent  of 
the  population  has  so  far  ordered  drugs 
by  e-mail  (although  more  than  half 
knew  of  the  possibility),  and  only  17 
percent  intended  to  use  it 

Nearly  three-quarters  of  those  ques- 
tioned were  worried  about  health 
risks.  Their  fears  would  undoubtedly 
have  been  heightened  had  they 
known  of  the  ease  with  which  a 
German  pharmacist,  acting  as  a  private 
individual,  was  able  to  order  ampoules 
of  the  anticancer  drug  Herceptin 
(costing  nearly  £1,400). 


and  to  offices,  stockrooms  and  a  semi- 
nar room.  The  more  familiar  ground 
floor  consists  of  a  circular  trading  and 
advisory  area  containing  seven  small 
counters.  Behind  the  counters  are  dis- 
play shelves  and  between  the  displays, 
spiral  tubes  that  deliver  items  from 
stock  direct  to  the  counters. 

In  the  middle  of  the  trading  area  are 
circular  competence  centres', devoted 
to  specific  themes  such  as  cosmetics 


lie  approached  a  Dutch  pharmacy 
across  the  border.  Although  he  had  no 
prescription,  the  pharmacy  assured  him 
during  a  telephone  call  that  the  drugs 
would  be  delivered  next  day  by  express 
mail  The  pharmacy  kept  its  word  and 
the  ampoules  duly  arrived  in  a  packet 
similar  to  a  fast-food  carton,  surrounded 
by  ineffective  cooling  padding. 

'Hie  German  Government  is  standing 
firm  on  its  ban  on  mail-order  pharmacy 
via  the  internet,  but  the  example  shows 
how  easily  the  law  can  be  broken.  In 
another  worrying  development,  one 
German  state  has  proposed  that  doc- 
tors be  allowed  to  order  all  items  that 
are  exclusively  used  in  their  surgeries, 
direct  from  manufacturers  or  whole- 
salers rather  than  via  pharmacies 


and  skincare,  mother  and  baby,  vita- 
mins, health  checks  and  skin  tests 

A  single  payment  point  situated 
near  the  exit  serves  all  counters  Expo 
2000  staff  can  order  items  from  the 
pharmacy  by  mobile  phone,  e-mail  or 
fax  and  have  them  delivered  to  their 
workplace.  Germany's  answer  to  the 
Dome  is  open  from  June  1  to  October 
31,  and  entrance  costs  a  maximum  of 
around  £22. 


medicines  from  wholesalers,  hospitals 
and  pharmacies  has  been  abandoned 
and  the  organisation  now  purchases 
urgently  needed  drugs  directly  from 
manufacturers. 

Community7  pharmacist  members  of 
PSF  arrange  collections  and  shop  win- 
dow displays  about  the  organisation  or 
do  PR  work  on  its  behalf.  Pharmacists 
working  voluntarily  in  the  field  organ- 
ise supplies  in  disaster  areas,  eg  after 
the  recent  Turkish  earthquake,  or 
engage  in  long-term  assistance,  such  as 
setting  up  local  distribution  networks. 

The  PSF  web  site  can  be  found  at 
http://ourworld.compuserve.com/ 
homepages/gayejj/psf.htm 


f  News  from 

Gennaaii 


Changes  in  sight? 

There  are  signs  that  the  German 
Government  is  at  last  willing  to  tackle 
the  fundamental  problems  of  financ- 
ing the  ever-rising  cost  of  healthcare. 

In  a  recent  article.  Chancellor 
Schroeder  called  upon  society  to  lace 
up  to  the  question  of  what  type  of 
medical  care  it  can  support  and  al 
what  cost,  and  how  the  insured  can 
contribute  to  the  maintenance  of  their 
own  health  and  the  care  of  others. 

However,  he  then  failed  to  back  his 
health  minister  when  she  suggested 
that  an  individual's  investment  and 
rental  income  might  be  included  when 
assessing  contributions.  He  also  dis- 
missed her  suggestion  that  non-working 
spouses  who  have  no  children  or  rela- 
tives to  look  after  should  no  longer  auto 
matically  be  covered  by  the  premiums 
paid  by  the  main  policy  holder, calling  it 
merch  a  topic  for  discussion 

Seven  years  of 
stagnation 

For  the  seventh  year  running,  the 
annual  report  on  the  state  of  German 
pharmacy  reveals  a  picture  of  virtual 
stagnation,  with  profitability  almost 
the  same  as  in  1992,  despite  a  4  per 
cent  increase  in  turnover  and  a  return 
on  sales  of  only  0.3  per  cent. 

One  measure  of  the  effects  of  the 
prescribing  budgets  is  the  fact  that  the 
number  of  prescribed  items  fell  again 
last  year  to  20  per  cent  less  than  in 
1992.  However,  the  self-medication 
market  is  at  last  showing  a  steady 
increase  and  now  accounts  for  40  per 
cent  of  medicines  sold  by  pharmacies. 

In  other  words,  the  current  depen- 
dence of  pharmacies  on  reimbursed 
medicines  is  expected  to  change  in  the 
next  decade.  The  post-reunification 
boom  in  new  pharmacy  openings  in 
the  former  East  Germany  appears  over 
and  there  was  a  small  net  loss  of  phar- 
macies in  the  West.  The  average  phar- 
macy owner  had  a  pre-tax  income  of 
around  £44,000  in  1999. 

The  problem  for  German  pharma- 
cies, according  'to  one  commentator, 
is  that  they  project  an  ultraconserva- 
tive.  totally  negative  image  to  out- 
siders -  with  the  profession  vehe- 
mently opposed  to  any  changes  in  the 
law  on  pharmacy  chains,  mail-order 
pharmacy,  e-business,  dispensing  by 
doctors,  hospital  pharmacies  dispens- 
ing to  outpatients  and  other  related 
issues. 

One  of  the  country's  leading  news- 
papers, the  Frankfurter  Allgemeine 
Zeitung,  asserted,  with  a  degree  of 
truth,  that  German  pharmacists  fear 
the  loss  of  their  monopoly,  which  they 
justify  on  the  grounds  that  they  offer 
advice  to  their  customers. 


Sign  up  to  Pharmaciens  sans  Frontieres 


A  campaign  has  been  launched  to  per- 
suade German  pharmacists  to  join  the 
French-based  Pharmaciens  sans 
Frontieres,  the  equivalent  of  the  better 
known  Medecins  sans  Frontieres. 

PSF  is  a  non-governmental,  non-prof- 
it making  organisation  founded  in  198S 
with  about  400  pharmacists  and  ancil- 
lary staff  working  in  Africa,  the  Balkans. 
Afghanistan,  some  former  Soviet 
republics,  the  Middle  East,  Cambodia. 
Mexico,  Haiti  and  Honduras. 

It  has  some  16  national  members 
(so  far  not  including  Germany  or  the 
UK)  and  about  8.000  individual  mem- 


bers. Its  income  comes  from  annual 
membership  fees  (about  £25  per  per- 
son), subscriptions  to  its  newsletter, 
donations  from  companies,  individu- 
als, public  sources,  subsidies,  industrial 
sponsoring,  the  World  Bank,  the  EU 
and  others. 

It  also  generates  funds  from  recy- 
cling initiatives  such  as  the  sale  of  silver 
from  old  x-rays.  Nearly  90  per  cent  of  its 
income  goes  directly  to  its  aid  efforts. 

PSF  has  established  a  network  of 
more  than  83  regional  representatives 
and  92  depot  and  distribution  sites.  Its 
original  practice  of  collecting  unwanted 
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Chemex  200 


Your  chance  to 
win  a  compete 


i 


Pre-register  lor  Chemex  2000  now 
and  visit  the  show  and  you  have  a 
chance  to  win  a  top  of  the  range 
computer  system 

Everyone  who  pre-registers  for 
Chemex  2000  and  visits  the  show  on 
September  3  or  4  is  automatically 
entered  for  the  draw  to  win  the 
computer. 

The  prize  is  a  powerful  Pentium  III 
computer,  which  is  internet-ready  and 
comes  complete  with  a  DVD-Rom,  a 
digital  camera,  printer,  scanner  and  a 
range  of  software  for  the  winner  to 
use  at  home  or  at  work 

To  enter,  all  you  need  to  do  is  pre- 
register  and  come  along  to  the  show. 
Registration  is  easy  —  just  phone 
0870  75 1 1439  or  visit  the  Chemex 
web  site  at  www.cbenie.x2000.com  to 
register  online 


slcome  to 
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Take  a  seat  for  a  lively 
programme  at  Chemex 

Informative,  interactive  educational  -      promotion  for  its  blood  elucose  developments  in  the  can-eon 


Informative,  interactive,  education;! 
the  programme  of  seminars  at 
Chemex  2000  highlights  major  issues 
facing  pharmacy  in  the  21st  century, 
as  well  as  highlighting  new  research 
and  information  on  individual  aspects 
of  your  business. 

Each  day  there  is  a  series  of  free, 
half-hour  seminars  in  the  OTC  Village 
Theatre  and  in  the  Seminar  Theatre 
Many  of  the  sessions  allow  time  for 
questions,  so  visitors  have  the  chance- 
to  raise  specific  issues  which  concern 
and  interest  them. 

Each  day  in  the  OTC  Village  there  is 
the  chance  to  hear  from  Roche 
Diagnostics,  Roche  Consumer  Health, 
Ceuta  Healthcare  in  association  with 
Bayer  Consumer  Care, Whitehall 
Laboratories,Trinity  Sales  & 
Marketing,  Rcckitt  Benckiser  and 
Genus  Pharmaceuticals. 

In  addition,  Sunday  sees  the  final  of 
the  Pharmacist  Challenge  sponsored 
by  Chemist  &  Druggist  and  Genus 
Pharmaceuticals,  when  six 
pharmacists  representing  the  UK 
regions  will  compete,  Mastermind- 
style,  to  become  Chemex  Challenge 
Champion  and  receive  ±1,500  to 
invest  in  their  continuing  professional 
development. 

The  first  seminar  each  day  is 
presented  by  Roche  Diagnostics.The 
company  is  running  a  summer 


promotion  for  its  blood  glucose- 
meter,  the  Glucotrend  2  Soft  Test,  and 
the  diabetes  theme  continues  in  a 
seminar  entitled  The  Role  of  the 
Community  Pharmacist  in  Diabetes 
Care'. 

A  spokesman  for  Roche  Diagnostics 
says:"The  National  Service 
Framework  on  Diabetes  next  year  will 
have  implications  on  the  role  of  the 
community  pharmacist.  Pharmacists 
should  be  prepared  to  take  full 
advantage  of  the  opportunity  that  this 
presents  and  Roche  Diagnostics,  with 
the  best  selling  Glucotrend  meter,  can 
provide  the  support  required.  By 
making  links  with  primary  care, 
introducing  an  on-shelf  diabetes 
category  and  consolidating  their 
knowledge  of  diabetes,  pharmacists 
can  be  a  valuable  resource  for  their 
customers  with  diabetes." 

Roche  Consumer  Care  follows  the 
diagnostic  division  with  a  focus  on 
the  vitamin  and  mineral  supplements 
in  a  seminar  that  gives  retailers  tips 
on  Recharging  the  VMS  category'.The 
discussion  will  be  led  by  the 
company's  VMS  category  manager, 
Paul  Ardron,  and  colleague  Ian  Crew. 

Bayer  Consumer  Care's  seminar. 
Vaginal  thrush  -  the  way  forward',  is 
led  by  training  manager  Kamaljeet 
Bachu.  She  says:" We  will  be  talking 
about  recent  trends  and 


developments  in  the  category  that 
offer  value  to  the  pharmacy." 

Whitehall  Laboratories,  manufacturer 
of  the  supplement  Caltrate  Plus,  takes 
bone  health  as  its  topic  and  the 
company's  nutritionist.  Linda  Main,  will 
be  talking  about  supplementation  to 
improve  bone  health. 

Trinity  Sales  &  Marketing  is 
presenting  a  sunscreen  seminar  led  by 
Graham  Hill,  managing  director  of 
Fenton  Pharmaceuticals,  the  name 
behind  the  Delph  and  Noddy  in 
Toyland  suncare  brands. 

Mr  Hill  says:"I  will  be  talking  about 
the  suncare  market  and  products, 
looking  at  testing  of  suncare  products 
and  their  classification  as  cosmetics." 

Rcckitt  Benckiser  has  chosen 
Merchandising  and  Consumer 
Insights' as  its  topic. A  spokesman  for 
the  company  says:"Reckitt  Benckiser 
will  take  the  opportunity  presented 
by  Chemex  to  talk  to  its  customers 
about  the  results  of  its  research  into 
customers  shopping  habits  Together 
with  our  extensive  knowledge  of 
merchandising  products,  the  use  of 
consumer  insight  information  will 
enable  pharmacists  to  maximise  their 
sales.The  Rcckitt  Benckiser  stand  will 
show  not  only  our  products,  but  the 
latest  training  materials  which  Rcckitt 
Benckiser  produces  as  an  aid  to 
pharmacists  and  their  staff." 


Over  to  the  Seminar  Theatre 


Many  of  the  current  issues 
concerning  pharmacists  and 
manufacturers  come  under  the 
spotlight  in  the  Seminar  Theatre 
programme. 

On  Sunday  the  Pharmaceutical 
Services  Negotiating  Committee  gives 
some  tips  on  getting  your  money's 
worth' and  the  Proprietary  Association 
of  Great  Britain  looks  at  managing 
consumer  demand  in  the  pharmacy. 

There's  a  chance  for  pharmacists  to 
ask  questions  and  raise  discussion 
points  on  important  issues  when 
director  John  D'Arcy  leads  the 
National  Pharmaceutical  Association 
seminar.Anyone  wishing  to  give- 
advance  notice  of  a  question  should 
send  it  to  Jan  Hamilton  at  the  NPA. 

The  Department  of  Health  will  be 
highlighting  the  NHS  Fraudbuster 
initiative  and  the  Community 
Pharmacy  Action  Group  counts  down 
to  the  decision  on  RPM  with  a 
seminar  entitled  One  month  to  go 
and  fighting'. The  session  will  be 
chaired  by  CPAG's  secretary,  Sue 


Sharpe.  She  says  the  seminar  would 
provide  an  opportunity  to  explain  the 
issues  surrounding  RPM, alert  people- 
to  the  publicity  which  may  be 
generated  when  the  decision  is 
announced,  and  explore  how 
professional  issues  may  be  influenced 
by  the  outcome. 

"It  is  also  a  chance  to  give  a  very 
public  thanks  to  the  community 
pharmacists  who  have  been  working 
so  hard  to  help  us.  I  want  to  say  these 
are  the  people  you  should  be 
thanking,  irrespective  of  the 
outcome,"  she  says. 

Also  centre  stage  on  Sunday  is  the 
Royal  Pharmaceutical  Society  of  Great 
Britain 

On  Monday  there  is  a  chance  t<  >  get 
clued  up  about  the  internet  with 
lleciltbnet.co.uk.  which  is  giving  advice 
on  internet  opportunities  for  pharmacy 

Nestle  Healthcare  takes  a  closer 
look  at  probiotics  in  a  seminar 
entitled  The  role  of  probiotics  in 
preventative  medicine  . This  includes 
an  overview  and  talks  from  two 


speakers  outlining  the  history  and 
development  of  probiotics  and  their 
role  in  managing  health  problems 

C&D  is  also  offering  advice  on  how 
to  get  the  best  out  of  the  trade  press, 
with  a  look  at  PR  for  your  business  - 
what  the  trade  press  wants'. The 
seminar  is  led  by  healthwriter  and  PR 
consultant  Lesley  Keen,  who  has  wide 
experience  in  both  writing  for  the 
trade  press  and  submitting  press 
releases  on  behalf  of  healthcare  clients. 

Also  on  Monday  is  another  chance- 


to  catch  the  DoH  NHS  Fraudbuster 
seminar  and  the  day  's  programme- 
ends  with  a  presentation  from  Poly 
(t'K).The  company's  managing 
director.  Martin  Roberts,  and  a 
representative  from  the  Swedish 
company.  Blonulahl.  will  outline  their 
programme  of  one-day  training 
courses  on  medical  ear  piercing. 
Aimed  at  pharmacists  and  their 
assistants,  these  are  suitable  for  those 
who  are  new  to  ear  piercing  and 
those  wishing  to  improve  their  skill. 
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Accantia  new  owner  of 
Lil-lets/Simple  brands 


Ex-Smith  &  Nephew  executives  have 
set  up  Accantia  Health  &  Beauty  to  sell 
S&N's  feminine  hygiene  and  toiletries 
ranges. 

S&N  sold  the  ranges  to  the  manage- 
ment buyout  team,  which  is  hacked  by 
venture  capitalists  ABN  AMRO  Capital, 
for  ±171  million. 

Birmingham-based  Accantia  takes 
over  S&N's  newly  equipped  tampon 
production  plant  in  Birmingham,  a  toi- 
letries plant  in  Corby,  Northants,  and 
offices  in  Melbourne,  Australia,  and 
Durban,  South  Africa.  It  has  over  450 
employees. 

Geoff  Percy,  formerly  managing 
director  of  S&N  Consumer  Products,  is 
the  new  company's  chief  executive. 
Other  members  of  the  management 
team  include  Chris  Fuller,  head  of  mar- 
keting and  business  development, 


Oliver  Devine,  who  reports  to  Mr 
Fuller  and  is  responsible  for  Simple, 
Rachel  Fccles,  who  heads  Lil-Lets,  and 
Jo  Walsh,  responsible  for  retailer  brand 
development. 

Lil-lets  is  the  second  best  selling 
tampon  in  the  UK  after  Procter  & 
Gamble's  Tampax,  while  Simple  is  the 
third-largest  soap  brand  and  the  fifth- 
biggest  facial  skincare  line  in  the  ±2 16 
million  market. 

Accantia's  portfolio  also  includes 
Cidal  and  Wrights  soap,  own-brand  toi- 
letries and,  in  Australia  only,  the  Dove 
range  and  own-brand  cotton  wool 
products. 

The  products'  sales  would  have 
given  Accantia  a  turnover  of  ±86.2  mil- 
lion last  year. 

Late  last  month  S&N  said  it  would 
be  selling  its  consumer  products  busi- 


ness for  around  ±235  million  to  con- 
centrate on  the  faster  growing  medical 
device  markets,  such  as  orthopaedics, 
endoscopy  and  wound  management. 

S&N  is  selling  its  first  aids  division, 
including  Flastoplast,  and  the  Nivea 
distribution  business  to  Beiersdorf. 

Beiersdorf  is  setting  up  a  UK  sales 
force  to  handle  its  two  new  ranges  - 
Accantia  has  contracted  this  sales 
force  to  sell  its  products. 
®  S&N  is  negotiating  with  Beiersdorf 
to  acquire  its  woundcare  business, 
whose  sales  are  around  ±33  million 
S&N  and  Beiersdorf  are  also  discussing 
a  joint  venture,  which  would  be 
responsible  for  their  traditional 
woundcare,  casting,  bandaging  and 
compression  hosiery  sales.  Each  part- 
ner would  inject  around  ±150  million 
in  the  venture 


Online  Pharmacy  to  go  live 


Online  Pharmacy,  an  operation  co- 
founded  by  two  pharmacists  and  tar- 
geted at  independents,  plans  to  go  live- 
on  August  1. 

The  web  site  www.online-pharma- 
cy.org.uk  has  two  main  features:  an 
information  site  for  minor  ailments, 
which  can  be  accessed  by  consumers, 
who  are  also  given  links  to  self-help 
groups;  and  an  e-commerce  facility 
that  will  initially  trade  in  perfumes, 
electricals  and  disability  aids.  P  medi- 
cines and  prescriptions  will  be  added 
on  September  1 . 

Wallington-based  Online  Pharmacy 
was  founded  by  Jayesh  Patel,  who  set 
up  the  new  company  around  two 
years  ago,  and  Naveen  Kliosla,  who 
owns  13  pharmacies  in  London.  Both 
have  major  stakes  in  the  company 
Other  shareholders  are  John  Farrell,an 
IT  specialist  with  a  10  per  cent  stake, 


and  Middlesex-based  Colorama 
Pharmaceuticals  with  26  per  cent. 

The  company  offers  its  pharmacy 
members  rebates  of  10  per  cent  on 
sales  made  through  their  stores.  Mr 
Patel,  OP's  sales  and  marketing  direc- 
tor, said  it  would  encourage  con- 
sumers to  collect  their  goods  from 
their  local  OP  member  wherever  pos- 
sible. The  company  has  signed  up  80 
pharmacists  so  far. 

It  also  pledges  to  share  out  25-30 
per  cent  of  the  site's  advertising  rev- 
enues.The  remaining  revenues  will  be 
ploughed  back  into  the  business 

OP  has  also  won  a  contract  to  con- 
struct a  web  site  for  Croydon  LPC.  It 
will  shortly  meet  the  London  Forum,  a 
body  representing  London  LPCs,  to 
pitch  for  the  opportunity  to  build  sim- 
ilar sites  for  another  16  LPCs. 

For  more  details,  tel:  020  8773  4700. 


AlbaPharm  profits 
top  £181,622 

AlbaPharm,  the  Aberdeen-based  buy- 
ing group,  reports  a  pre-tax  profit  of 
±181,622  on  a  turnover  of  ±264,636 
for  the  year  to  March  3 1 . 

The  group,  officially  formed  early 
last  year,  has  99  associate  members 
who  have  paid  a  one-off  fee  of  ±500. 
After  six  months  an  associate  member 
can  apply  to  become  a  shareholder. 

During  the  financial  year  AlbaPharm 
gave  each  shareholder  a  dividend  of 
±1,400. 

AlbaPharm's  features  includes  brand 
equalisation  deals  and  it  plans  to  intro- 
duce more  of  these.  The  group  also 
wants  more  members  -  it  hopes  to 
recruit  another  30  this  year  -  and  will 
be  holding  presentation  meetings  in 
Glasgow  and  Edinburgh  duringAugust. 

For  more  information  contact 
AlbaPharm  at:  01224  740209. 


Stafford-Miller 
reorganises 
pharmacy  team 

Stafford-Miller  has  replaced  its  phar- 
macy sales  force  with  an  expanded 
healthcare  sales  team  that  covers  both 
(iPs  and  pharmacies 

The  new  team  has  28  employees 
and  is  an  amalgamation  of  SM's  trade 
representatives,  who  used  to  handle 
independent  pharmacies,  and  its  GP 
reps. Terry  Foot,  SM's  UK  sales  manag- 
er, said  the  new  team  would  be  able  to 
see  two-and-a-half  times  more  pharma- 
cies than  the  original  trade  team. 

He  said  SM's  move  followed  consul- 
tations with  many  of  its  pharmacy  cus- 
tomers. The  nature  of  its  business,  it 
said,  was  changing  "...with  a  strong 
shift  away  from  direct  to  indirect 
ordering  alongside  increased  member- 
ship of  both  major  buying  groups  and 
virtual  pharmacy  chains  [eg  Numark, 
Vantage  and  the  Community  Phar- 
macy Initiative] ." 

Most  of  SM's  independent  pharma- 
cy customers  were  linked  to  these 
groups,  he  said.  SM's  emphasis  has 
therefore  changed  from  merely  selling 
stock  to  giving  pharmacists  informa- 
tion about  a  number  of  issues  that  will 
enable  them  to  order  more  wisely. 

For  example,  its  healthcare  team 
will  tell  pharmacists  about  initiatives 
being  run  by  wholesalers,  major  buy- 
ing groups  and  the  virtual  chains. 
Pharmacists  will  also  be  told  which 
products  CPs  are  often  recommending 
to  consumers.  In  addition,  SM  will  con- 
tinue to  run  educational  and  business- 
building  programmes 

Pharmacists  with  queries  should 
call  freephone:  0500  282  387. 

SM  is  the  second  pharmaceutical 
manufacturer  to  reorganise  its  sales 
organisation  this  year.  In  March, 
Procter  &  Gamble  dropped  its  retail 
sales  team  to  create  a  series  of  whole- 
saler, regional  account  and  virtual 
chain  business  teams.  Like  SM,  P&G, 
said  its  new  structure  was  a  response 
to  the  growing  importance  of  pharma- 
cy buying  groups  and  virtual  chains. 


C&D  provides  regular  news  service  for  IMS  Health's  Intr@Pharm  network 


Chemist  &  Dniigist  is  to  boost  the 
content  of  the  Intr@Pharm  communi- 
ty pharmacy  network  by  providing  a 
regularly  updated  news  service  on  its 
home  page  from  July  10. 

C&D  has  been  a  pioneer  of  on-line 
news  for  community  pharmacists 
through  its  dotPharmacy  web  site.This 
latest  development  means  the  service  is 
available  to  Intr@Pharm  users  who  may 
not  have  direct  internet  access. 

Future  collaborative  plans  include 
making  the  C&D  Price  Service  avail- 


able to  C&D  subscribers  over  secure 
networks  such  as  Intr<?Pharm.  Users 
will  be  able  to  access  price  changes  on 
a  daily  basis,  and  access  information  in 
a  variety  of  ways  from  the  full  Price 
List  database. 

Intr@Pharm  was  launched  by  IMS 
Health  in  March  2000  as  a  secure  net- 
work with  free  access  for  all  commu- 
nity pharmacists. 

A  number  of  maj<  ir  pharmacy  organ- 
isations are  currently  hosted  on 
Intr@Pharm.They  include  the  National 


Pharmaceutical  Association,  Numark, 
the  Pharmaceutical  Services 
Negotiating  Committee,  Avicenna, 
CAMRx  and  the  PACT  buying 
group. 

A  particular  strength  of  the 
Intr@Pharm  network  is  that  access  to 
the  various  sites  can  be  restricted  to 
bona  fide  members.  This  means  ser- 
vices can  be  directed  at  members  only, 
with  site  content  being  managed  in 
real  time  by  the  individual  organisa- 
tions involved 


The  secure  nature  of  IntrwPharm 
brings  with  it  the  potential  to  connect 
to  NHSnet  and  other  secure  networks. 
Users  can  link  into  the  internet, 
although  access  can  be  barred  for 
groups  who  wish  to  restrict  use  of  the 
network  at  branch  level  to  the  intranet 
environment. 

Pharmacists  who  wish  to  have 
access  to  Intr@Pharm  and  any  of  the 
relevant  sites  on  the  network  can  con- 
tact the  Intr@Pharm  administration 
department  on  020  8357  5757. 
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5th  Annual 


NucareconventionSuccess 


After  our  most  succesful  Annual 
Convention  to  date,  Nucare  pic  would 
like  to  thank  all  of  our  sponsors, 
presenters  and  guests... 


9th-11th  June  2000 


Convention  Sponsors: 


Procter&Gamble 
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Special  thanks  to  our  Presenters: 

Terry  Cater  -  USA,  Marty  Belitz  -  Canada,  Max  Gachter  -  Switzerland, 
Mohan  Mohan  -  VP  Procter  &  Gamble,  Michael  Ward  -  CEO  Gehe,  John  D'Arcy  -  NPA 
and  Michael  Major  -  Industry  Consultant 


NEW  Closing  Date  for 
Applications  is  4  August  2000 

The  Board  of  Directors  are  delighted  to  announce  that  the 
Company  has  received  more  than  the  Minimum 
Subscription  for  Issue  under  the  Offer  of  New  Ordinary 
10  pence  Shares  for  50  pence  each.  The  Issue  has 
therefore  been  successful  and  the  Directors  will 
proceed  to  allot  New  Ordinary  Shares  in  due  course. 
Subscription  is  open  to  pharmacists  and  the  public. 


For  a  Prospectus,  please  call  Nucare  pic  on 

020  8515  98OO 

Fax.  020  8515  9801  Email:  info@nucare.co.uk 


Nucare  pic  is  not  an  authorised  person  and  this 
advertisement  has  been  approved  by  Courtenay  Van  Der 
Borgh  Shah  which  is  regulated  by  the  Law  Society  in  the 
conduct  of  investment  business. 


Nucare  pic  Raebarn  House  86  Northolt  Road 
Harrow  Middlesex  HA2  OEL 
Tel:  020  8515  9800  Fax:  020  8515  9801 
Emall:info@nucare. co.uk 

Registered  in  England  under  number  2821239 
Registered  Office  9  Endell  St.,  Covent  Garden, 
London  WC2H  9RA 


Personal  care  consumers 


Business  mwM 


remain  loyal  to  pharmacies 


Independent  pharmacies  have  the 
most  loyal  customers  in  the  personal 
care  retail  sector  and  they  have  the 
best  rating  for  customer  service, 
according  to  a  new  report  from  mar- 
ket researcher  Verdict 

'How  Britain  Shops  for  Personal 
Care  2000',  which  is  based  on  the 
shopping  habits  of  2,600  customers, 
says  84.3  per  cent  of  customers  who 
cite  independents  as  their  main  outlets 
for  personal  care  products  remain 


loyal  to  these  outlets.  Verdict  says  the 
loyalty  towards  independents  proba- 
bly stems  from  their  protected  loca- 
tions'. 

Next  in  the  loyalty  league  is 
Superdrug  with  8-i  per  cent,  up  almost 
four  percentage  points  on  last  year, 
and  enough  to  push  Boots  the 
Chemists  into  joint  third  place  with 
supermarket  chain  Morrisons  (79.3 
per  cent).  Superdrug's  improved 
ranges,  partly  due  to  an  increasing 


OTC  medicines  sales  figures  1999 

Sales  statistics  for  retail  OTC  sales  through  pharmacy  and  grocery  for  1999, 
carried  in  the  latest  PAGB's  'Annual  Review  for  2000'.  The  figures,  supplied  by 
Information  Resources,  do  not  include  purchases  from  CTNs,  garage  forecourts 
or  convenience  stores,  or  sales  in  Northern  Ireland.  Semi-ethical  sales  or  dis- 
pensed sales  of  P  or  GSL  medicines  are  also  excluded 


Value  (£)  Sales 

1999 

%  Chance 

Pain  Relief  Total 

£370.4m 

1 1 .4% 

Adult  Oral  Analgesics 

£277. 3m 

14  1% 

Paediatric  Analgesics 

£39  8m 

6.6% 

Topical  Analgesics 

£34m 

0.3% 

Oral  Lesions  &  Toothache 

£19. 2m 

6.0% 

Skin  Treatments  Total 

£240.7m 

3.2% 

Anti-Fungals 

£44. 2m 

5.9%> 

Anti-Haemorrhoids 

£17. 6m 

2.1% 

Antiseptic  Liquids 

£20.5m 

-3.0% 

Antiseptic  Creams 

£15. 9m 

4.8% 

Cold  Sore  Treatments 

£20.6m 

1 .5% 

Dry  Skin  Treatment 

£37. 9m 

5.0% 

Feminine  Care/Lub  Jelly 

£13. 6m 

7.2% 

Insect  Bite/Antiseptic  Sprays 

£9m 

1 1 .7% 

Medicated  Skincare 

£61. 4m 

1.1% 

Cough/Cold/Sore  Throat 

£337.4m 

6.2% 

Cold  Flu  Decongestants 

£1 54.9m 

7.7% 

Cough  Liquids 

£94m 

3.0% 

Medicated  Confectionery 

£88. 5m 

7.2% 

Gastro-lntestinal 

£177. 7m 

5.5% 

Anti-diarrhoeals 

£31.  lm 

8.7% 

Indigestion  Remedies 

£88.5m 

3.7% 

Irritable  Bowel  Syndrome 

£4m 

-3.0% 

Laxatives 

£31m 

8.3% 

Stomach  Upset  Remedies 

£23.  lm 

6.2% 

Medicated  Mouthwash/Sprays 

£14m 

9.2% 

Hayfever  Remedies 

£49. 8m 

23.4% 

Eye  Care  Treatment 

£30m 

9.9% 

Sleeping  Aids 

£1 1.7m 

1 1 .3% 

Vitamins  &  Minerals  Total 

£31 0m 

6.1% 

Total  Fish  Oils 

£65. 8m 

-2.9% 

Total  Multivitamins 

£75. 7m 

6.4% 

Total  Single  Vitamins 

£52m 

1 .9% 

Total  Minerals 

£17.6m 

17.4% 

Total  All  Others 

£98.9m 

13.2% 

TOTAL  OTC* 

£1,541. 7m 

7.4% 

"Own  Label  share  ot  market  for  categories  where  Own  Label  data  is  separately  available 

19.6% 

+0.3pt 

selection  of  own  label  products  and 
budget  prices,  are  key  factors  in  its 
higher  rating. 

Overall,  however,  78.1  per  cent  of 
customers  are  loyal  to  their  main  per- 
sonal care  store,  which  makes  person- 
al care  the  fourth  least  loyal  sector  out 
of  the  eight  covered  by  Verdict's  How 
Britain  Shops  scries. 

Meanwhile,  BTC  remains  the  top 
personal  care  retailer  -  its  share  of 
main  users  rose  a  fraction  to  30.6  cent, 
although  Verdict  said  the  chain  had  to 
work  hard  to  achieve  this  and  faces 
greater  pressure  from  major  supermar- 
kets. But  BTC  is  still  almost  20  percent- 
age points  ahead  of  its  nearest  rival, 
Tesco. 

BTC  also  attracted  57.2  per  cent 
of  all  visitors,  compared  with 
Superdrug's  25.4  per  cent,  and  inde- 
pendent pharmacies' 8.9  per  cent 

Local  pharmacies  manage  to  con- 
vert 26.6  per  cent  of  their  visitors  into 
main  users,  although  that  was  down 
0.9  points  on  the  previous  year. 
Superdrug's  share  fell  1.2  points  to 
35.8  per  cent.  BTC  remained  relatively 
steady  at  53  5  per  cent  -  Asda  is  the 
leader  with  60  per  cent. 

Verdict  says  convenience  and  price 
are  the  biggest  draws  in  the  personal 
care  market,  while  range  is  the  most 
important  driver  of  loyalty  and  store 


selection.  But  consumers  increasingly 
expect  stores  to  otter  a  wide  range  of 
personal  care  products 

This  year  43  per  cent  of  loyal  con- 
sumers said  their  main  store  was  best 
because  it  was  conveniently  located  - 
up  five  points  on  last  year.  Verdict  says 
the  major  retail  players  will  need  to 
locate  in  various  sites,  each  offering 
different  formats  to  suit  different  con- 
sumer groups,  to  prosper  in  future. 

While  all  the  grocers  attained  above 
average  convenience  scores  among 
consumers  -  led  by  Safeway  with  67 
per  cent  -  BTC  and  Superdrug  scored 
relatively  badly  at  30  per  cent  and  26 
per  cent,  respectively. 

Price  is  more  important  to  con- 
sumers than  it  was  a  year  ago,  due  to 
the  recent  price  war. Just  under  40  per 
cent  of  consumers  say  price  is  one  rea- 
son why  they  rate  their  main  store 
best,  compared  with  only  28  per  cent 
last  year.  Superdrug  leads  the  price  rat- 
ing with  71  per  cent  of  its  customers 
saying  that  is  a  reason  why  they  shop 
there.  Yet  the  chain  has  still  lost  some 
customers. 

This  showed,  according  to  Verdict, 
that  customers  did  not  necessarily 
want  to  use  a  retailer  that  offered  low 
prices,  but  was  inconveniently  locat- 
ed, or  had  a  poor  range.  "The  retailers 
who  attain  the  greatest  share  of  main 
users  are  the  ones  that  meet  multiple- 
expectations  of  ever  more  demanding 
consumers,"  it  said. 

#  How  Britain  Shops  for  Personal 
Care  2000'.  price  £1.500  (print  copy) 
and  £2,250  (electronic  copy).  Verdict 
Research:  020"  255  6400 


Glaxo  SmithKline  executive  line-up 


Glaxo  Wellcome  and  SmithKline 
Beecham  have  appointed  Eddie  Gray, 
vice  president  and  general  manager  of 
SB's  pharmaceuticals-Canada  opera- 
tion, as  head  of  Glaxo  SmithKline's  UK 
pharmaceutical  operations 

He  will  report  to  Chris  Viebacher, 
president  of  GS'  European  pharmaceu- 
ticals business. 

Peter  Glynn-Jones  will  lead  GS' strate- 
gic development  for  consumer  health- 
care; he  h;ts  the  same  position  at  SB. 

John  Dent  will  head  research  and 
development  for  consumer  healthcare. 
He  is  currently  senior  vice  president 
for  consumer  healthcare  R&D  at  SB. 

And  John  Clarke,  currently  SB's 
chairman   of  consumer  healthcare 


Europe,  will  lead  the  European  con- 
sumer healthcare  operation.  GS  has 
not  yet  decided  on  formal  titles 
#  Sir  Richard  Sykes,  GW's  chairman, 
has  been  appointed  rector  of  Imperial 
College  of  Science.  Technology  and 
Medicine  and  is  expected  to  begin  his 
new  job  in  January  200 1 .  He  will  retain 
ties  with  GS  as  its  non-executive 
chairman. 


COMING  EVENTS 


THI  RSDAY  Jt  I Y  13 

Bristol  Branch,  RPSGB.  at  the  BAWA 
Leisure  Centre,  Filton,  7.30  for  8pm. 
Alzheimer's  disease'  by  Dr  Niall 
Moore,  consultant  psychiatrist. 


pharmacy 

At  the  heart  of  the  community 


Time  is  running  out  to  enter... 

To  celebrate  our  25th  anniversary,  we've  launched  the  Vantage  Awards.  You  and  your  pharmacy 
have  the  chance  to  win  one  of  our  five  coveted  awards  and  be  put  forward  for  overall  "Pharmacist 
of  the  Year"  It  costs  nothing  to  enter',  but  you  must  enter  by  1 5/07/2000  for  our  second  award. 
Pharmacist  of  the  Year:  Healthcare.  Call  024  7643  2542  for  application  details. 

•Terms  a  Conditions  apply  For  written  details  contact  AAH  Pharmaceuticals  Limited  at  FREEPOST  MID  1 8689.  Coventry  CV2  5BS 


AWARD 
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Appointments  £27.00  P.S.C.C.  +  VAT  minimum  3x1 .  General  classified  £1 8.00 
P.S.C.C.  +  VAT  minimum  3x2.  Box  numbers  £1 5.00  extra.  Available  on  request. 
Copy  date  4pm  Tuesday  prior  to  Saturday  publication.  Cancellation  deadline  10am 
Friday;  one  week  prior  to  insertion  date.  All  cancellations  must  be  in  writing. 
Contact  Matt  Goold.  Chemist  &  Druggist  (Classified),  United  Business  Media  Ltd, 
Sovereign  Way,  Tonbridge,  KentTN9  1RW.  Telephone  01732  377493, 
Fax:  01732  377179.  Internet:  http://www.dotpharmacy.co.uk. 
Ml  major  aedil  cards  accepted 
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APPOINTMENTS 


Excellent  Career  Opportunities 
In  a  IVSuIti  Depot  Company 

We  are  a  successful,  expanding 
pharmaceutical  company  who  have  the 
following  vacancies: 

■0-  Regional  Sales  people  with  recent  experience 
in  the  selling  of  parallel  imports  and/or 
Generics  for  both  field  and  telesales. 

<•  Buyers  with  experience  of  purchasing 
generics  and  parallel  imports. 

■3-  Experienced  Regional  Warehouse  assistants 
and  Drivers 

applicants  must  be  bright,  enthusiastic  and  hard 
working  team  players 

Competitive  salary,  Continuous  Training  and 
excellent  career  prospects. 

Please  send  a  CV  and  covering  letter  for  the 
Attention  of  Mr  Barnby  to  Box  No.  3577 


North  Bedfordshire 

Enthusiastic  and  ambitious 
Pharmacist  Manager  required 
for  a  new  pharmacy  opening 
in  September.  This  is  a  rare 
opportunity  to  influence  an 
exciting  new  venture. 

Excellent  salary. 
Job  share  considered. 

Please  send  CV  to 
3576 


DORKING 

Experienced  dispensing 
technician/medical  counter  buyer 
required  for  busy  pharmacy. 

Please  write  with  CV  to: 

IVIaria  Chadwick, 
40  South  Street,  Dorking, 
Surrey  RH4  2HQ 
Tel:  01306  882728 


DISPENSING/ 
COUNTER  ASSISTANT 

For  a  modern  pharmacy  in  Si  John  \  Wood  NW.H. 
Do  you  have: 

•  Cionu  customer  service  skills 

•  The  ability  to  organise  yourself 

We  arc  looking  (or  a  capable  member  of 
staff  to  join  our  small  friendly  team. 
Ful]  lime  or  pan  tune  considered  with  a 
salary  package  to  match  your  abilities 
and  experience 

Please  contact  Oitip  on 
U20  7254  2696 


NEWRY/NORTHERN  IRELAND 

Enthusiastic  Pharmacy  Manager  required. 
Congenial  atmosphere  with  good 
supporing  staff.  No  rota,  minimum 
paperwork,  5  day  week,  5  weeks  holiday. 
Society  fees  paid.  May  suit  recently  j 
registered.  Relocation  expenses  paid. 
Excellent  salary,  terms  negotiable. 
Tel:  Frank  041 1  644318  (anytime) 
or  028  30830261  or  028  90691689 


TO  ADVERTISE 
IN  THIS 
SECTION 
CONTACT 
MATT  GOOLD 
ON 

01732  377493 


ACCOUNTANTS 


Accountants 
Specialising  in  Pharmacists 

Please  take  a  few  seconds  to  answer  the 
following  questions. 

Yes  No 

□  □  Is  your  top  rate  of  tax  20%? 

□  □  Do  you  receive  advice  throughout  the 

year  on  how  to  reduce  your  tax  bills? 

□  □  Does  your  accountant  understand  your 

business? 

□  □  Is  your  accountant  imaginative  and 

proactive? 

□  □  Does  your  accountant  help  you  to 

increase  your  profits? 

□  □  Are  your  accounts  and  tax  returns 

prepared  on  a  timely  basis? 

□  □  Do  you  have  the  option  to  pay  your 

accountancy  fees  on  a  monthly  basis  to 
help  with  your  cash  flow? 

If  your  answers  are  mainly  no,  please  call  us  for 
more  information  or  a  free  consultation. 

Phone:  020  7433  1513 
Hutchings  Modi  &  Co 

Accountants  £s?  Tax  Consultants 
www.hutchingsmodi.co.uk 


BUSINESS  WANTED 


Dl« 


Dl" 


Progressive  chain  of  60  shops  seeks  to  acquire  Pharmacies  with 
turnover  of  in  excess  of  £400,000  in  Southeast  England  and  East 
Anglia.  Freehold  purchases.  Matter  treated  in  the  strictest 
confidence.  For  a  quick  decision  contact: 

Day  Lewis  Group,  Bensham  House, 
324  Bensham  Lane,  Thornton  Heath,  Surrey  CR7  7EQ 
Tel:  0208  689  2255  ext.  221.  Mobile  0860  484999.  Fax:  0208  689  0076 
Email:  DayLewis@aol.com 


NORTHWEST 
ENGLAND 

Independent  chain  wishes  to  acquire 
Single  Pharmacy  or  small  Group. 
Don't  give  up  your  independence,  sell  it  on! 
For  a  rapid  decision  made  in  the  strictest 
confidence  contact: 
Gary  Sawbridge 
Tel:  015  I  494  2122/0780  I  23  161  5  (Mobile) 

David  Turner 
Tel:  015  I  727  1437/07850  1 90530  (Mobile) 

Chemicare  Health  Ltd 


DOMAIN  NAMES 


For  Sale 

www.chemstore.co.uk 
www.pharmlink.co.uk 

Interested? 
Please  contact: 
028703  43488 
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ACCOUNTANCY  SERVICES 


PRODUCTS  AND  SERVICES 


LEWIS-SIMLER 

CHARTERED  ACCOUNTANTS 

We  are  fully  computerised  and  can  offer  you  the  follow 
ing  services  at  very  reasonable  rates. 
COMPUTERISED  BOOK  KEEPING 
SAI.ES  INVOICING 
PAYROLL 
MANAGEMENT  ACCOUNTS 
CASH  FLOW  FORECASTS 
VAT  RETURNS 
CREDIT  CONTROL 
FINANCIAL  ACCOUNTS 
SELF  ASSESSMENT  TAX  RETURN 
Please  contact  us  for  Free  quotation  on: 

Tel:  020  7<*82  4424 
Fax:  020  7482  4623  or 
E-mail:  nick@eles.co.uk 


PHOTO  ME  IMAGER 
135RA  Film  Processor 

New  August  1999  Cost  £25,000 

Still  under  guarantee. 
Offe  rs  invited,  must  sell. 
Can  arrange  transport, 
servicing,  etc. 

Tel:  01484  658535 

or  write  to: 
Groom  Laundrette, 
56  Blackmoorfoot  Road, 

Crossland  Moor, 
Huddersfield  HD4  5BQ 


TO  ADVERTISE 
IN  THIS 
SECTION 
CONTACT 
MATT  G00LD 
ON 

01732  377493 


Perfect 
the  art 
of  presen 
tation!  _ 


76   page   colour  ' 
catalogue  full  of 
ideas  and  all  the 
materials  needed  to 
create  successful  shop 
window  and  point  of 
sale  displays. 

Freephone: 

3  00  80  01/  9  637  637 
FAX  00  80  01/ 9  737  737 
iMM.dekowoerner.de 


► Germany's  largest 
mailorder  firm  for 

► display  materials  is 
now  also 
w     operating  in 


Great 
Britain 


w^rner 

Woerner  GmbH,  P.O.Box  1254 
D-74208  Leingorten 


jivicennaplje 


"Strength  'Through  Vnity" 
TO  DJjfaJ3UT£ 


ITS 

bias  y£aj{" 

(C&D  12  February  2000) 


Will  you  be  part  of  that? 


BSS2] 


'  Call  Vicki  on  Freephone  0500  451  145 

Jlvicenna  (Pharmacists 
16  Shelvers  Hill,  Tadworth,  Surrey  KT20  5PU 
www.avicenna.org 


the  future  of  pharmacy 


THE  BIGGEST  AND  THE  BEST 
www.chemex2000.com 


* 


U3111£&)  IH1K 


A  free  service  for  C&D  subscribers 


EXCESS  STOCK 


TRADE  LESS  25%+VAT  -  8x20  Xatral  SR 
5mg  tablets  (PI)  (exp  4/02).  Tel:  01904 
793440. 

TRADE  LESS  40%+ VAT  •  4xS  Lrodress  Con- 
vex S913,  2x10  Clexane  80mg  inj  (exp 
8/01).  Tel:  01924  382030. 
TRADE  LESS  25%+VAT  -  Colazide  caps  (exp 
12/01),Aerobec  100  Auto  (exp  4/02),  Atro- 
vent  Autohaler  (exp  10/03),  Extracombi 
TTS  (exp  11/00),  Accupro  20mg  (exp 
8/02),Accupro  lOmg  (exp  10/01),Adizem 
SR  90mg  (exp  8/02).Tel:  01766  830437, 
TRADE  LESS  40%+VAT  -  10  Fortum  inj  3g 
(exp  10/00),  1 1  Fortum  inj  3g  (exp  1 2/00), 


12  Fortum  inj  3g  (exp  5/01),  14x5 
Cidomycin  80mg/2ml  inj  (exp  5/01). Tel: 
01206  843130. 

TRADE  LESS  50%+VAT  -  4x30  Pelican 
Pouch  code  100634,  4x30  Pelican  Select 
Pouch  code  100734.  1x30  Pelican  Select 
code  110720.  Tel:01707  659120. 
TRADE  LESS  30%+VAT  -  4x20  0.5mg  Pul- 
micort  respules  (exp  4/01  ),7x20  1  mg  Pul- 
micort  respules  (exp  11/00).  Tel:  01274 
635820. 

TRADE  LESS  40%+VAT  -  6  x  Flixotide  250 
Diskhaler  refill  (exp  10/00),  («30  Provigil 
(exp  7/01).  2x100  Calcichew  Forte  (exp 
2/01).  1x60  Didronel  200mg  tab  (exp 
9/02).  Tel:  01702  460494. 


TRADE  LESS  30%+VAT+postage  -  Hollister 
2x3665,  3x3269,  Surgicare  5xS320, 
6xS354,  lxS242,  2xS282.  Tel/fax:  01376 
328983. 

TRADE  LESS  40%+VAT+postage  -  120 
Celance  25()mcg  (exp  4/01),  22x5pack 
Sandostatin  lOOmcg/ml  (exp  9/01).  Tel: 
028  8676  2653. 

TRADE  LESS  50%+VAT+postage  -  2x20 
Sorbsan  dressings  10cm,  SOmls  Ceanel 
cone  (exp  11/00),  28x  Tildiem  Retard 
120mg  (exp  3/01 ),  l+x  Perdix  15mg  (exp 
3/01),  30x  Zinaxin  caps  (exp  9/00).  Tel: 
028  30  830  261 

TRADE  LESS  35%+VAT+postage  -  SOg 
Dithrocream  Forte  0.5%  (exp  12/00), 
lOOmls  Risperdal  liq  lmg/ml  (exp  10/02), 


6  Flixotide  Accuhaler  SOOmcg  (exp  9/00), 
30  Lamictal  lOOmg  (exp  12/00),  60  Dista- 
mine  2S()mg  (exp  10/01),  200mls  Ensure 
Plus  (exp  9+10/00)  various  flavours. 
20x200g  Maxijul  Supersoluble  (exp  5/01 ), 
4x28  Beta-Adalat  (exp  7/02).  Tel:  028 
30830261 

TRADE  LESS  25%+VAT  -  4x5  syringes  Frag- 
min  500()i.u.and  2500  in. (both  exp  6/02), 
2x100  Sinemet  Plus  (exp  10/02).  Tel:  029 
20494373. 

TRADE  LESS  50%+VAT  -  Pulmicort  200Tur- 
bohaler  (exp  1 1/00)  Evorel  75  (exp  3/01 ), 
Tamsulosin  (exp  4/02),  Noxema  cream 
(exp  4/02).  Tel:  0403  655  640 
TRADE  LESS  25%+VAT  -  56  Bonefos  800mg 
tab  (exp  6/02).  Tel:  01204  793488. 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of  medicines  they 
supply.  In  purchasing  from  sources  other  than  manufacturers  or  licensed 
wholesalers,  they  must  satisfy  themselves  about  product  history  and  conditions 
of  storage,  and  keep  a  record  of  such  purchases. 
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PRODUCTS  AND  SERVICES 


How  do  you  unleash  profit  power 
within  your  business 
and  maximise  results? 


Interested? 


Call  Pauline  NOW  on  FREEPHONE 


0800  526074 

***4  MONTHS  FREE  TRIAL  MEMBERSHIP*** 

Mr  R.  L.  Hindocha 
BPharm.MRPharmS.FInstD. 
54/62  Silver  Street,  Whitwick, 
Leicestershire  LE67  5ET 


Advertise 
Your 

Business 
Here 


PRINTED  BAGS 

Suppliers  of  Quality  Printed  Carrier  Bags 
Many  other  designs  available. 

OASIS  PRINTING 
TEL:  01582  410206 


1(1 


Logos 

^nted 
Here 


UP  TO  10,75%  DISCOUNT! 


E 


T 

T  MAINLINE 
HOLESAIER 
DEAL 


A  free  service  for  C&D  subscribers 


TRADIi  LESS  50%+VAT  ■  Suprccur  nasal 
.spray  (exp  9/01),  Molipaxin  lOOmg  (exp 
7.02),  Betaloc  SA  (exp  3/02),  Lasilactone 
(exp  7/01),Rifampicin  iOdmg  (exp  7.02), 
Elantan  10  (exp  8/01),  Gonal-F  75  (exp 
2/01).  Less  30""  +  VAT  -  Beta-Adalat  (exp 
4/01),Viazem  XL  240mg  (exp  1/02),  Neo- 
ral  50mg  (exp  10/02),  Granuflex  13cm  x 
15cm  x  10  (exp  10/04).  Tel:  028  9147 
5380 

TRADE  LESS  40%+VAT  •  Zofran  labs 
4rag  &  8mg  (exp  11/00),  Budenofalk 
3mg  caps  (exp  2001),  100'sTarivid  200mg 
tabs  (exp  2001),  Flixotide  Accuhaler 
500mcg(exp  11/00).  Tel:  020  73620501. 


TRADE  LESS  50%+VAT  -  Evorel75  (exp 
3/01),  Tamsulosin  caps  (exp  2/03), 
Pulraicort  200  TH  (exp  1 1/00),  Terbu- 
taline  Inhaler  (exp  8/02).  Tel:  0403  655 
640. 

TRADE  LESS  40%+VAT  -  2x1000  Ben- 
zhexol  5mg  tabs  (exp  5/01).  Tel:  01752 

774246. 

TRADE  LESS  30%+VAT+postage  - 
Assorted  Aquadry,  Careline.  Convatec. 
Hollister  and  Simpla  stoma  goods.  Tel: 
01722  411775. 

TRADE  LESS  20%+VAT  -  2x8-1  Rebetol 
200mg  hard  capsules  (exp  2/02).  Tel:  020 
8-i22  3905. 


FOR  SALE 


Vichy  stock,  30%  off  trade  -  for  full  list  Tel: 
01905  22861. 

Compaq  C  series,  hand  held  pc  with  dock- 
ing cradle,  colour  screen,  20mb  ram,  inter- 
nal modem,  windows  CE,  boxed,  all  leads, 
manuals  &  software  £199  ono.  Tel:  0101 
865  160.3. 

90  Nomad  Cassettes,  200  insert  trays,  mar 
CHARTS  ETC.V.G.C.  Buyer  collects 
Nomad  Cassettes  in  good  condition  -  any 
quantity.  Tel:07801  459982 
Bethanecol  lOmg.  or  25mg  desperately 
required.  Will  pay  cost  of  drug  plus  p+p. 
Tel  020  8-00  1010 

Slimline  Nomad  cassettes  £3-00  each  + 

postage.  Tel:  01 438  312228 

1 2BOC  ( Jxygen  headsets  (all  VGC  or  new), 

discount  off  trade  25%,  75%  depending  on 

service  exchange  date.  Min.  expiry  9/01. 

Tel:  Jon  Cohen  07930  361 129. 

Two  Nomad  trolleys  (30  capacity  each). 

space  required,  offers  invited.  Tel  01795 

4,3-300. 


IS  metres  shelving.  2  display  illuminated 
counters,  gondolas  and  tills  for  sale  - 
chemist  shop  relocated.  Tel:  0208 
9403930. 

NPA  Prescription  signs  ±50  o.n.o.  or  offer. 
Tel:  0403  655  640. 

Entire  high  class  shop  fittings  including  i 
bank  continental  drawers  and  plate  glass 
shelves  (10K  first  to  see  will  buy  -  contact 
Dilip  on  07713072765. 
Nomad  cassettes,  ten.  new.  £10  each  plus 
VAT.  Tel:  01548  842146. 


WANTED 


Sandostatin  L\R  20mg.  Tel:01963  250259. 


ACCOMMODATION 


Holiday  villa  fully  furnished  in  Mauritius, 
sleep  6.  high  standard,  full  securities.  3 
mins  to  beach  and  all  facilities  £20  daily 
Tel/fax  01708  720800. 
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PRODUCTS  AND  SERVICES 


ashco  jR 


National  Distributors  of  Photo  &  Electrical  Products 


it     BR                  Run  nergy- 
t^~a Staun  ei  *     BRflun    iergy'  fc-^ 
;-'aun  energy  >~  


HUE  ENERGY  CEILS 


Pack  of  40 

RHP  E203HCH 

INVOICE  PRICE  641  03 

NET  PRICE 


BRflun 

4x 

energy  cells  ji 


BRACT4PR0M 


ENERGY  CELLS  4  PACK 


Replacement  cells  for  Braun  gas 
Hair  Stylers 

SUP  PHP  BBSS 
mm  PRiei  E4  id 

HETT  PRICE 


Tel:  0208204  2224  Fax:  020  8204  0224 


Email:  enquiries@mashcoplc.com 

Net  prices  are  after  settlement  discount  of  2.5% 


Subject  to  availability 


Reach  your  target  audience  through  Chemist 
&  Druggist  Classified 
The  effective  Way  to  help  your  business. 
Phone  Matt  Goold  on 
01732  377493  or  Fax 
01732  377179 


J 


SIGMA 


FREE  FONE:  0800  5974462  I 
FREE  FAX:  0800  5974439 


CODE 


PRODUCT 


PRICE  RSP  POR 


VERRUCA  GUARD  SOCKS 

5V  ERSOCXS  VERRUCA  GUARD  SOCKS  EXTRA  SMALL 

5VERSOCS  VERRUCA  GUARD  SOCKS  SMALL 

5VERSOCM  VERRUCA  GUARD  SOCKS  MEDIUM 

5VERSOCL  VERRUCA  GUARD  SOCKS  LARGE 

5VERSOCXL  VERRUCA  GUARD  SOCKS  EXTRA  LARGE 

POOL  CAPS 

5POOCAP      SWIMMING  POOL  CAPS  FREE  SIZE 

SWIMMING  GOGGLES 

5SVVIGOG      SWIMMING  GOGGLES  FREE  SIZE 


2.13 
2.13 
2.13 
2.13 
2.13 


0.75 


LENS  CLEANING/REPAIRING  KITS 

7LENSPR       LENS  CLEANING  SPRAY  FOG-EX  60ML  1.71 

7LENWIP  LENS  CLEANING  WIPES  FOG-EX  1.00 
7GLAREP       LENS  AN  D  GLASS  REPAIR  KIT: 

SCREWDRIVER,  REPLACEMENT  SCREWS 

AND  MAGNIFIER  2.10 


3.40  37% 

3.40  37% 

3.40  37% 

3.40  37% 

3.40  37% 


1.40  37% 


2.36        4.30  38% 


EAR  PLUGS/HEAR  SAVER 

5EARPLUG     HEAR  SAVER  EAR  PLUG  +  TRAVEL  CASE        0.91        1.70  37% 


3.20  37% 
1.95  40% 


3.95  38% 


LESS  SETTLEMENT  DISCOUNT  APPLIES 


Free  entries  in  Business 
Link'  (maximum  30 
words)  are  restricted  to 
community  pharmacist 
subscribers  to 
Chemist  &  Druggist.  No 
trade  advertisements 
will  be  permitted. 
Adverts  must  be 
submitted  on  the 
coupon  (right),  which 
must  be  properly 
completed,  and  include 
an  expiry  date  for 
products.  Acceptance  is 
at  the  discretion  of  the 
Publishers  and  depends 
on  the  space  available. 
Pharmacists  should  only 
advertise  medicines  for 
sale  where  the  product 
is  discontinued  or  in 
short  supply.  Medicines 
must  be  unopened  and 
in  original  packaging. 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Sovereign  House, 
Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 

Surname  

First  names  


Address  

 Postcode 

Personal  RPSGB  Registration  number  

Telephone  Number  

Proposed  advertisement  copy  (maximum  30  words) 
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APPOINTMENTS 


Top  management  reshuffle 


Steven  Duncan 


The  UK's  700  Moss  Pharmacy  stores  have  got  a  new 
managing  director  and  pharmacy  superintendent  in 
the  person  of  Steven  Duncan.  He  takes  over  this 
week  from  Barry  Andrews  who  becomes  executive 
chairman  of  the  Moss  Board,  and  continues  as  retail 
director  and  chairman  of  the  Northern  Europe 
Business  Performance  Committee  of  Alliance 
UniChem. 

Mr  Duncan  joined  Moss  in  1974  as  a  pharmacy 
graduate.  He  was  appointed  to  the  board  as  buying 
and  distribution  director  in  1991 .  He  became 
marketing  director  in  1992  and  operations  director 
in  1997.  He  has  spent  the  past  three  months  on  an 
advanced  management  programme  at  Harvard 
Business  School  in  the  US. 

Caryl  Webb  has  stepped  down  as  personnel 
director  and  pharmacy  superintendent  at  Moss 
Pharmacy.  She  plans  to  take  a  short  break  before 
pursuing  her  interests  in  counselling  and 
psychology. 

Andrew  Porter  joined  the  board  as  human 
resources  director  on  July  3.  He  has  a  background 
with  blue  chip  companies,  primarily  in  the  food 
industry.  He  has  run  his  own  business  in 
international  consultancy  for  over  ten  years  and  has 
been  involved  with  Moss  on  its  executive 
development  programme  since  early  1999. 

Andrew  Porter 

Chris  Stevens  has  been  appointed  financial 
controller/secretary  of  National  Co-operative 
Chemists.  Mr  Stevens,  aged  40,  joined  NCC  earlier 
this  year  from  William  Baird  pic.  He  takes  over  from 
Robert  Whyborn  who,  after  42  years  service  to  the 
Co-operative  movement,  is  retiring  on  July  7  to  his 
second  career'  as  part-time  vicar  in  the  village  of 
Greenfield,  near  Oldham 
Dr  Alesanndro  Banchi,  a  member  of  the  board  of 
managing  directors  of  Boehringer  Ingelheim,  has 
been  appointed  president  of  the  Association  of  the 
European  Self-Medication  Industry  (AESGP). 
Chris  Laidlaw  has  been  appointed  customer  services 
manager  at  Norgine.  He  will  be  based  at  the 
company's  manufacturing  site  at  Hengoed,  Mid- 
Glamorgan. 

Chairman  of  GlaxoWellcome,  Sir  Richard  Sykes.has  landed  a  top  academic 
post  as  rector  of  Imperial  College  of  Science.Technology  and  Medicine, 
London.  He  will  take  up  the  appointment  in  January  200 1  It  has  been 
indicated  that  Sir  Richard  will  become  non-executive  chairman  of  Glaxo 
SmithKline  later  this  summer  when  the  merger  is  complete  (see  Business 
News,p33). 

BemMdge  sails  off  with  charity  award 

Staff  at  Moss  Pharmacy  in  Bembridge,  Isle  of  Wight,  recently  hit  the  spot  by 
raising  over  £650  for  the  National  Autistic  Society,  earning  them  the  Moss 
Charity  Shield.  Moss  has  raised  over  £50,000  for  charity  causes  in  the  past 
year.The  company  sponsors  one  national  charity  each  year  and  branches 
compete  to  raise  the  largest  sum,  and  win  the  Shield.The  Bembridge  branch 
raised  money  through  raffles,  the  sale  of  badges  and  by  the  former  manager. 
Heather  Sutton,  sailing  around  the  island. 


mm 
Chris  Stevens 


Hang  on  to  those  old  crocks 


Remember  that  auction  of  pharmaceutical  antiques  we  mentioned  a  couple  of 
weeks  ago  (C&DJune  17)?The  49  apothecary  jars  dating  from  the  late  1600s 
through  to  the  19th  century  fetched  more  than  twice  their  upper  pre-sale 
estimate  atVost's  in  Newmarket  last  week. 

The  collection  made  £53,000  against  the  auctioneer's  estimate  of  £25.000.  It 
might  just  be  worth  checking  out  all  that  junk  gathering  dust  in  the  basement 
after  all. The  odds  of  turning  up  something  worthwhile  are  probably  better  than 
winning  the  National  Lottery. 

A  rare  English  Delft  apothecary  jar  made  in  the  early  l"00s  secured  the 
highest  price  at  £3,400  with  many  others  reaching  four  figure  sums. 


A  whopping  £1,400  was  raised  for  the  charity  Fresh  Start  by 
the  Edinburgh  &  Lothians  Branch  of  the  Royal 
Pharmaceutical  Society  at  its  Millennium  May  Ball.  Pictured 
at  the  event  are  (left  to  right):  Marilyn  Mitchell  and  her 
husband;  Dr  Penny  McKee;  Dr  Peter  Worling;  Dr  Ian  McKee; 
Iris  Worling;  Graham  Zajac  and  Heather  Cafferty 


No,  it's  not  the  new  escape 
route  for  those  seeking  to  flee 
Fortress  Lambeth.  It's  the 
efforts  of  a  plucky  few  to  abseil 
down  the  outside  of  the  Royal 
Pharmaceutical  Society  HQ  to 
raise  money  for  the  British 
Pharmaceutical  Students' 
Association's  chosen  charity  . 
Some  25  volunteers  spent  last 
Saturday  going  over  the  top  to 
raise  £5,000  for  the  Neema 
Project,  an  International 
Pharmaceutical  Students' 
Federation  scheme  to  build  and 
run  a  dispensary  in  the  village 
of  Kiromo  in  Tanzania.  RPSGB 
treasurer  David  Allen  was  the 
first  down  and  his  company 
has  agreed  to  sponsor  a  Neema 
promotional  leaflet 
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Take  the 


PHARMACIS 
CHALL 


>  Pharmaceuticals 


Are  you  a  pharmaceutical  mastermind?  Rise  to  the  challenge  at 
Chemex  2000.  Put  yourself  in  the  hot  seat  to  win  £1,500 


Picture  yourself  in  that  famous  'black  chair' 
answering  questions  on  your  specialist 
subject.  If  you  have  been  keeping  up  with 
your  continuing  professional  development 
you  could  find  yourself  moments  away  from 
taking  the  trophy  and  title  of  Chemex 
Challenge  Champion  2000. 
It  is  so  easy  to  join  in.  Simply 
answer  the  20  questions 
overleaf,  complete  the 
tiebreaker,  detach  the  entry 
form,  fold  it  up  into  the 
postage  paid  mailer  and  put  it 
in  the  nearest  letterbox.  Six 
pharmacists  will  go  forward 
for  the  Chemex  Challenge 
and  the  chance  of 
winning  that  £1,500 
prize. 

The  Challenge  is  a 


test  of  your  pharmaceutical  knowledge.  All  questions 
are  based  on  the  CPP-accredited  modules  published 
in  C&ffs  Pharmacy  Update  between  January  8  and 
April  15  this  year.  All  the  modules  can  be  viewed  on 
C&Cfs  web  site  at  www.dotpharmacy.com.  or  the 
Genus  site  at  www.aenuspharma.com.  Get  your 
thinking  caps  on  and  your  answers  in  by  July 
\  18. 

Sponsors  Genus  Pharmaceuticals  says: 
"The  whole  team  at  Genus  is  very  excited 
to  be  working  with  Chemist  &  Druggist  to 
|  mastermind  what  will  surely  be  the  most 
remarkable  event  ever  staged  at 
Chemex. 

The  Challenge  fits  perfectly  into  our 
educational  support  programme  and 
we  wish  all  the  competitors  the  very 
best.  So  without  any  more  delay,  will 
the  next  contestant  please  step 
_  forward!" 


GENUS  PHARMACEUTICALS 


The  challenge 

The  Pharmacist  Challenge  starts  below.  You  will  need  to  be  reading  the  CPP-accredited  Pharmacy 
Update  module,  published  so  far  this  year  in  C&D  to  enable  you  to  answer  the  que tioni (EebeLwl 
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The  20  questions  below  are  based  on 
modules  in  C&Cts  Pharmacy  Update 
published  between  January  8  and 
April  15  this  year,  which  have  been 
accredited  by  the  College  of 
Pharmacy  Practice.  The  articles  are: 
Heroin  (module  1 149)  January  8 
Auto-immune  disorders  (module 

1150)  January  8 

Adverse  drug  reactions  (module 

1151)  January  22 

Allergies  in  the  home  (module  1152) 
February  5 

Chronic  daily  headache  (module 
1153)  February  5 
Endometriosis  (module  1154) 


February  19 

Transplants  (module  1155)  March  4 
Asthma  triggers  (module  1 1 56) 
March  4 

Evidence-based  medicine  (module 
1157)  March  18 

Heart  failure  (module  1 1 58)  April  1 
Herbalism  (module  1 1 59)  April  1 
Porphyria  (module  1 1 60)  April  1 5. 
These  articles  can  be  found 
additionally  on  C&Ds  web  site  at 
www.dotpharmacy.com  or  obtained 
by  faxback  on  0891  444791 ,  at  a 
premium  rate. 

Tick  either  the  True  of  the  False  box 
for  each  question  and  complete  the 


tie  breaker,  filling  in  your  personal 
details  before  detaching  the  entry 
form,  folding  it  as  shown  to  display 
the  Freepost  address,  and  posting  it 
to  reach  us  no  later  than  July  18. 
One  finalist  will  be  selected  from 
each  of  the  following  areas: 
Northern  Ireland.Scotland,  Wales, 
North  of  England,  Midlands  and 
South  of  England. 

The  six  finalists  will  be  notified  in  the 
week  commencing  July  25  that  they 
have  been  won  a  place  in  the  final  at 
Chemex  2000.  The  final  will  take 
place  over  lunchtime  on  Sunday, 
September  3, 2000. 


In  the  final  each  pharmacist  will 
face  questions  posed  by  our  quiz 
master  for  three  minutes.  These 
questions  will  be  based  on  the 
modules  above,  as  well  as  CPP- 
accredited  modules  published  in 
CSCs  Pharmacy  Update  on  May  6 
and  20,  June  3  and  17,  and  July  1 
and  15. 

The  pharmacist  answering  the 
most  questions  correctly  will  win.  If 
there  is  a  tie  the  pharmacist  with  the 
lowest  number  of  passes  will  win.  If 
there  is  still  a  tie  each  finalist  will 
face  five  further  questions  with  the 
above  rules  in  force. 


The  Questions 

Tick  either  the  True'  or  'False'  box  for 
each  question 


1.  All  doctors  can  prescribe  heroin 
to  known  addicts 

TRUE  □  FALSE  □ 

2.  Heroin  significantly  raises  the 
pain  threshold 

TRUE  □  FALSE  J 

3.  Common  effects  of  radiation 
therapy  include  osteoporosis 

TRUE  □  FALSE  □ 

4.  Graves  disease  is  the  result  of 
increased  thyroxine  production  by 
antibodies  stimulating  receptors  on 
the  surface  of  the  thyroid  gland 

TRUE  □  FALSE  □ 

5.  Myasthenia  gravis  is  the  result  of 
stimulation  of  acetylcholine 
receptors  by  an  excess  of 
antibodies  in  auto-immune 
individuals 

TRUE  □  FALSE  □ 

6.  It  is  not  part  of  the  Yellow  Card 
scheme  to  report  reactions  to 
unlicensed  products 

TRUE  □  FALSE  □ 

7.  Topical  antihistamines  are  the 
treatment  of  choice  for  allergic  skin 
rashes 

TRUE  □  FALSE  □ 

8.  Patients  who  have  been 
prescribed  sodium  nedocromil  nasal 


spray  should  use  it  on  a'prn'  basis 

TRUE  □  FALSE  □ 

9.  It  is  estimated  that  about  a 
quarter  of  patients  seen  at 
headache  clinics  are  subject  to 
medication  misuse  headache 

TRUE  □  FALSE  □ 

1 0.  One  important  factor  in  the 
development  of  medication  misuse 
headache  is  that  patients  take  an 
analgesic  before  they  have  a 
headache 

TRUE  □  FALSE  □ 
I  I .  Endometiral  cells  can  be  found 
in  the  lungs  of  patients  suffering 
from  endometriosis 

TRUE  □  FALSE  □ 

1 2.  Women  with  endometriosis 
always  have  overt  symptoms 

TRUE  □  FALSE  □ 

13.  Modern  immuno-suppressive 
drugs  suppress  onlyT-cell  activation 

TRUE  □  FALSE  □ 

14.  Many  clinicians  suggest  that 
enteric  coated  prednisolone  should 
be  avoided  because  it  has 
unpredictatable  bioavailability 

TRUE  □  FALSE  □ 

1 5.  About  45pc  of  asthma  patients 
are  not  aware  of  the  iatrogenic 
risks  of  medicines 

TRUE  □  FALSE  □ 

1 6.  The  incidence  of  aspirin 
induced  bronchospasm  in 
asthmatics  decreases  with  age 

TRUE  □  FALSE  □ 

1 7.  ACE  inhibitors  should  not  be 


prescribed  for  known  asthmatics 

TRUE  □  FALSE  □ 

1 8.  When  considering  the  results 
of  drug  trials,  the  number  needed 
to  treat  is  directly  related  to  the 
relative  risk  reduction 

TRUE  □  FALSE  7J 

1 9.  Regular  exercise  is  not 
recommended  for  heart  failure 
patients  because  of  the  increased 
workload  on  the  heart 

TRUE  □  FALSE  □ 

20.  Echinacea  stimulates  red  cell 
production,  thus  aiding  resistance 
to  infection 

TRUE  □  FALSE  □ 


The  tie  breaker 

Rank  the  following  in  order  of 
imporance  to  the  success  of  your 
pharmacy  business  (with  1  as  the 
most  important  and  5  as  the  least 
important) 

Keeping  updated  accounts  Q 
Resource  allocation  Q 
Planning  and  organisation  Q 
Inventory  control  Q 
Category  management  Q 


YOUr  details  -  complete  in  BLOCK  CAPITALS 

Name  

RPSGB  or  PSNI  registration  number.  

Address  

 Postcode.. 

Telephone  number  (daytime)  


Rules- 

l.The  Pharmacist  Challenge  is  open  to  all  pharmacist  subscribers  or  pharmacists  employed  at  a  subscribing  address.2.  Entrants  are  required  to  answer  the  questions  on  tile  attached  entry  form  and  complete  the  tic  breaker 
The  questions  ate  based  on  material  contained  m  CPPaccrcdiled  Pharmacy  Update  modules  published  between  July  1  1999.  and  May  27. 2000. inclusive  3.  Six  finalists  will  be  selected  on  a  regional  basis  trom  the  following 
areas  Northern  Ireland.  Scotland,  Wales,  Northern  England.  Midlands,  London/South  East  England.  Southern  and  South  West  England,  4.  In  even,  of  a  tie  at  regional  level  the  tie  breaker  will  come  into  operation with  a  panel  of 
three  judges  chaired  by  Chris  Rew.  Genus  Pharmaceuticals,  delermining  the  finalists  The  judges  decision  is  final  and  no  correspondence  will  be  entered  into,  5. The  Pharmacist  Challenge  final  will  be  held  at  <  heme*  2000  on 
September  i  using .,  Mastermind-type  format.The  winning  pharmacist  will  collect  a  prize  of£l  .500.wi.li  second  and  third  prizes  of  «00  andi250.6.  Each  finalist  will  face  ihree  minutes  of  questions  based  on  CPP-acc edited 
miles  published  ■„  CWs  Pharmacy  Update  series  ftomjamiary  to  July  2000.  The  pharmacist  answering  .he  mos,  questions  will*,  if  .nereis  a  tie  the  pharmacist^  the  owes,  £"^*£<£Z 
still  a  lie  he  n  each  person  will  face  five  more  questions  with  die  above  rule  in  force.  7.  Only  one  entry  per  pharmacist  is  permiited.Tlie  competition  is  not  open  to  employees  of  Genus  Pharnue  ,  cals  or  "  " 

thTagencta  or  relatives  8.  Entries  should  be  returned  to  Mary  Prebble  on  the  form  opposite.  Entries  received  after  July  18  will  be  ineligible.  Entry  to  the  compedtion  is  taken  as  acceptance  of  die  rules.  Proof  of  posting 
cannot  be  taken  as  proof  of  receipt.  9.  Details  of  the  final  and  the  winner  will  be  published  in  C&D. 


APPOINTMENTS 


Hang  on  to  those  old  crocks 


Steven  Duncan 


The  UK's  700  Moss  Pharmacy  stores  have  got  a  new 
managing  director  and  pharmacy  superintendent  in 
the  person  of  Steven  Duncan.  He  takes  over  this 
week  from  Barry  Andrews  who  becomes  executive 
chairman  of  the  Moss  Board,  and  continues  as  retail 
director  and  chairman  of  the  Northern  Europe 
Business  Performance  Committee  of  Alliance 
UniChcm. 

Mr  Duncan  joined  Moss  in  1974  as  a  pharmacy 
graduate.  He  was  appointed  to  the  board  as  buying 
and  distribution  director  in  1991 .  He  became 
marketing  director  in  1992  and  operations  director 
in  1997.  He  has  spent  the  past  three  months  on  an 
advanced  management  programme  at  Harvard 
Business  School  in  the  US. 

Caryl  Webb  has  stepped  down  as  personnel 
director  and  pharmacy  superintendent  at  Moss 
Pharmacy.  She  plans  to  take  a  short  break  before 
pursuing  her  interests  in  counselling  and 
psychology. 

Andrew  Porter  joined  the  board  as  human 
resources  director  on  July  3.  He  has  a  background 
with  blue  chip  companies,  primarily  in  the  food 
industry.  He  has  run  his  own  business  in 
international  consultancy  for  over  ten  years  and  has 
been  involved  with  Moss  on  its  executive 
development  programme  since  early  1999. 

Andrew  Porter 

Chris  Stevens  has  been  appointed  financial 
controller/secretary  of  National  Co-operative 
Chemists.  Mr  Stevens,  aged  40,  joined  NCC  earlier 
this  year  from  William  Baird  pic.  He  takes  over  from 
Robert  Why  born  who,  after  42  years  service  to  the 
Co-operative  movement,  is  retiring  on  July  7  to  his 
'second  career'  as  part-time  vicar  in  the  village  of 
Greenfield,  near  Oldham. 
Dr  Alesanndro  Banchi,  a  member  of  the  board  of 
managing  directors  of  Boehringer  ingelheim,  has 
been  appointed  president  of  the  Association  of  the 
European  Self-Medication  Industry  (AESGP). 
Chris  Laidlaw  has  been  appointed  customer  services 
manager  at  Norgine.  He  will  be  based  at  the 
company's  manufacturing  site  at  Hengoed,  Mid- 
Glamorgan. 

Chairman  of  GlaxoWellcome,  Sir  Richard  Sykes,  has  landed  a  top  academic 
post  as  rector  of  Imperial  College  of  Science.Technology  and  Medicine, 
London.  He  will  take  up  the  appointment  in  January  200  !  ft  has  been 
indicated  that  Sir  Richard  will  become  non-executive  chairman  of  Glaxo 
SmithKline  later  this  summer  when  the  merger  is  complete  (see  Business 
News,  p33). 

Bembridge  sails  off  with  charity  award 

Staff  at  Moss  Pharmacy  in  Bembridge,  Isle  of  Wight,  recently  hit  the  spot  by 
raising  over£650  for  the  National  Autistic  Society,  earning  them  the  Moss 
Charity  Shield.  Moss  has  raised  over£50,()00  for  charity  causes  in  the  past 
year. The  company  sponsors  one  national  charity  each  year  and  branches 
compete  to  raise  the  largest  sum,  and  win  the  Shield.The  Bembridge  branch 
raised  money  through  raffles,  the  sale  of  badges  and  by  the  former  manager, 
Heather  Sutton,  sailing  around  the  island. 


Chris  Stevens 


Remember  that  auction  of  pharmaceutical  antiques  we  mentioned  a  couple  of 
weeks  ago  {C&D  June  17)?  The  49  apothecary  jars  dating  from  the  late  1600s 
through  to  the  19th  century  fetched  more  than  twice  their  upper  pre-sale 
estimate  atVost's  in  Newmarket  last  week. 

The  collection  made  £53,000  against  the  auctioneer's  estimate  of  £25,000.  It 
might  just  be  worth  checking  out  all  that  junk  gathering  dust  in  the  basement 
after  all. The  odds  of  turning  up  something  worthwhile  are  probably  better  than 
winning  the  National  Lottery. 

A  rare  English  Delft  apothecary  jar  made  in  the  early  1700s  secured  the 
highest  price  at  £3,400  with  many  others  reaching  four  figure  sums. 


A  whopping  £1,400  was  raised  for  the  charity  Fresh  Start  by 
the  Edinburgh  &  Lothians  Branch  of  the  Royal 
Pharmaceutical  Society  at  its  Millennium  May  Ball.  Pictured 
at  the  event  are  (left  to  right):  Marilyn  Mitchell  and  her 
husband;  Dr  Penny  McKee;  Dr  Peter  Worling;  Dr  Ian  McKee; 
Iris  Worling;  Graham  Zajac  and  Heather  Cafferty 


No,  it's  not  the  new  escape 
route  for  those  seeking  to  flee 
Fortress  Lambeth.  It's  the 
efforts  of  a  plucky  few  to  abseil 
down  the  outside  of  the  Royal 
Pharmaceutical  Society  HQ  to 
raise  money  for  the  British 
Pharmaceutical  Students' 
Association's  chosen  charity. 
Some  25  volunteers  spent  last 
Samrday  going  over  the  top  to 
raise  £5,000  for  the  Neema 
Project,  an  International 
Pharmaceutical  Students' 
Federation  scheme  to  build  and 
run  a  dispensary  in  the  village 
of  Kiromo  in  Tanzania.  RPSGB 
treasurer  David  Allen  was  the 
first  down  and  his  company 
has  agreed  to  sponsor  a  Neema 
promotional  leaflet 
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Why  not  try  the 

Pharmacist 
Challenge? 

Sponsored  by  Genus  Pharmaceuticals  and  Chemists,  Druggist 


GENUS  PHARMACEUTICALS 


iron 


0 

mmm 


As  a  finalist  in  the  Mastermind-style  final  you  will 
get  a  day  out  at  Chemex  2000  as  well  as  the 
opportunity  to  pit  your  wits  against  five  colleagues 
in  a  three  minute  session  in  'that  chair'. 

You  could  win  one  of  the  top  three  prizes  of 
£1,500  plus  a  trophy,  or  £550  or  £250  to  invest  in 
your  personal  development.  At  the  very  least  you'll 
get  a  Certificate  and  your  picture  in  C&D  to  prove 
that  you  were  there! 

All  the  finalists  will  be  guests  at  a  buffet  lunch  on 
the  C&D  stand. 

All  travel  expenses  to  and  from  Chemex  will  be 
paid  for  finalists  and  a  partner,  as  well  as  Sunday 
locum  expenses,  if  applicable. 

So  why  not  gen  up  on  Pharmacy  Update, 
continue  your  professional  development,  and  then 
put  yourself  to  the  test  in  the  CcrD/Genus 
Pharmaceuticals  Pharmacist  Challenge? 


Second  fold 


BUSINESS  REPLY  SERVICE 
Licence  NoTN36 


XVt  Miller  Freeman 

Mary  Prebbie  -  Administrator 
Pharmacy  Editorial  Projects 
Pharmacist  Challenge 
Chemist  &  Druggist  Magazine 
Miller  Freeman  UK  Ltd,  Sovereign  Way 
Tonbndge  KENTTN9  I  BR 


Third  fold  and  tuck  in 


PHARMACIST 
CHALLENGE 


GENUS  PHARMACEUTICALS 


The  key  provider  of 
tisource  oh 


...isn  t  itiajfie  you  caught  on 


INSIGHT 

The  Professional  Choice 


•  Pharmacy  Practice  Support 

•  Pharmacy  Working  Parties 

•  Pharmacy  Competitions 

•  Pharmacy  Bulletins 

•  Pharmacist  Courses 

•  Fair  Pricing  Policy 


Genus  Pharmaceuticals, 

Benham  Valence, 

Newbury,  Berkshire  RG20  8LU. 

Tel.  01635  568400   Fax.  01635  568401 

a  division  of  SCHEIN 


